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@\x\a/w@ BIG BERTHA

Say hello to Big Bertha (Adjustable Perimeter Weighting)
and Big Bertha Alpha (featuring the revolutionary

Gravity Core), fueled by distance technology and total
performance for a wide range of players who want to hit
the ball really, really far. We make the best performing
drivers to help golfers find their individual recipe for more
distance, but don’t just take our word for it:

Big Bertha Alpha: “’'m a totally different golfer than
last year at this time. | have Callaway equipment now,
the equipment’s been amazing. | absolutely love the
new equipment.”

-Patrick Reed, PGA TOUR Pro

Big Bertha Alpha: “This year | have
the best driver I've ever hit...

It’s a whole different weapon

in my arsenal.”

-Phil Mickelson, PGA TOUR Pro

Big Bertha: “We didn’t bring the
name back out of some misguided
sense of nostalgia. We brought it
back to advance the science of
hitting the ball far.”

-Dr. Alan Hocknell, Callaway SVP, R&D
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@“\a/'”‘?ﬂ X2 HOT

We made the X2 Hot Driver longer, faster, more
forgiving, with faster ball speeds and advanced
adjustability for this reason - more distance never
gets old. Hopefully you won’t mind walking farther
to your ball. But don’t just take our word for it:

X2 Hot Driver: “Golfers are going to freak when
they hit this thing.”
-Nicolas Colsaerts, PGA TOUR Pro

X2 Hot Irons: “The ball holds its line and just stays
there. Long is an understatement with X2 Hot.”
-Harris English, PGA TOUR Pro

X2 Hot Fairway Wood: “Long is always
better, and X2 Hot is definitely longer.”
-Gary Woodland, PGA TOUR Pro

X2 Hot Hybrid: “This thing is insanely long.”
-Pat Perez, PGA TOUR Pro
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What a difference a year makes! Dur-
ing 2013, we made significant progress
on our road back towards profitability
and enter 2014 with an improved finan-
cial position, brand momentum and a
stronger team and organization. While
our overall net sales grew by only 1% in
2013, the sales of our current business
(that is, excluding the businesses we
sold or transitioned to a third party
model in 2012) grew by 14% on a local
currency basis. We accomplished this
despite challenging market conditions
in many of our regions, including North
America, which is our largest region.
Furthermore, our net loss improved by
$104 million from a loss of $123 million
in 2012 to a loss of $19 million in 2013.
That is a huge improvement for only
one year and sets us up nicely to return
to profitability in 2014.

These results are attributable to a
strong new team that is fully commit-
ted to returning Callaway Golf to great-
ness. This team has implemented a
renewed focus on core golf equipment
with more consumer-oriented product,
cost-reduction initiatives, and a sym-
phony of all functions coming together
with an eye towards the same mission.
This symphony included leveraging the
strength of a dedicated and experienced
employee base and the most talented

research and development group in the
industry, as well as changing our ap-
proach to our manufacturing and supply
chain operations, sales and marketing,
and our professional tour program.

One of the biggest contributors to our
improvement in 2013 was the develop-
ment of new products for 2013 that were
demonstrably superior, contemporary,
authentic, and overall more consumer-
oriented, including the X Hot drivers and
fairway woods. On the strength of the
X Hot fairway woods, our 2013 sales of
fairway woods increased an impressive
78%, with our overall sales of woods
increasing 28%. In November, Callaway
wedges hit their highest share point in
recent years, and Odyssey continues to
be the #1 Putter in Golf.

But great products work only if you
can get them manufactured and to the
market in a cost-effective and timely
manner. As part of our turnaround ini-
tiatives, our operations group has com-
pletely transformed our manufacturing
and supply chain footprint for both golf
clubs and golf balls. This transforma-
tion contributed significantly to our over
700 basis point improvement in gross
margins for 2013 compared to 2012.
It also allowed us to significantly im-
prove our customer service by getting

products delivered on time with world
class quality. As just one example, our
custom product orders are now typically
manufactured and delivered within 5
days as opposed to 3 weeks in 2012.

In 2013, our global sales and market-
ing team focused on building on the
strengths of the Callaway and Odyssey
brands, and did so in a more contem-
porary, compelling manner for today’s
golf business. We are a leader in the
golf industry in using social media to
drive our brand and to connect with
golfers around the world. The Callaway
brand remains strong and is building
momentum around the globe. Indepen-
dent research has shown a substan-
tial uptick in brand perception during
2013. From television advertising to
retail presence to a new website, and
multiple touch points across the digital
space, golfers feel more connected to
Callaway and Callaway is returning to
top of mind in their purchasing process.
As aresult, during 2013 our hard goods
market share increased in all the major
regions in which we compete.

To further support our sales and mar-
keting efforts, we used a portion of our
cost savings to invest in our professional
tour program. Following a year that saw
first-year staffers like Gary Woodland,



Chris Kirk and Patrick Reed win with
Callaway, we added for 2014 additional
young and dynamic professionals like
Harris English, Matteo Manassero and
the 16-year-old sensation Lydia Ko. Great
products, strong brand momentum,
and unrivaled service have once again
made Callaway an attractive partnership
option for tour players.

In addition to these product related
improvements, we also improved our
overall financial condition in 2013. Our
balance sheet continued to strengthen
due to improved operating results, work-
ing capital management, and the ex-
change or redemption of the balance of
our outstanding preferred stock, which
was a priority for the Company in 2013.

While we are very pleased with all that
we were able to accomplish in 2013, we
fully realize that there is still much work
to be done to achieve the Company’s
full potential. In 2014, we will continue
to focus on building on the strengths
of our brands and continue doing so
in a more contemporary, compelling
manner for today’s golf business. We
are incredibly proud of the 2014 prod-
uct lineup; these products are a leap
forward from where we have been and
introduce game-changing technology.
In the Big Bertha Alpha, for example, the

first-of-its-kind Gravity Core technol-
ogy allows golfers to adjust the verti-
cal Center of Gravity to dial in spin
independent of loft. Furthermore, the
Speed Regime series of golf balls has
custom aerodynamics and unique con-
struction to optimize distance based on
an individual’s swing speed. At the core
of these technologies (and others) are
very meaningful performance benefits.

| want to thank you for your support
of Callaway Golf and for your patience
during the change process that is the
start of our turnaround. | believe the
Company is in a stronger position to-
day than it was twelve months ago and
that we are ahead of our original turn-
around expectations. | would remind
you though that this is a multi-year
turnaround strategy and we are still
in the midst of it. With that said, we
expect to return to profitability in 2014
and | look forward to updating you on
our results as the year progresses.

Sincerely,

OLIVER “CHIP” BREWER
President and Chief Executive Officer
March 24, 2014
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CERTIFICATIONS

In June 2013, the Company filed with the New York Stock Exchange the Annual CEO Certification
required under Section 303A.12(a) of the NYSE’s Listed Company Manual regarding the Company’s
compliance with the NYSE’s corporate governance listing standards. In February 2014, the Company
filed with the Securities and Exchange Commission the certifications of the Company’s Chief Executive
Officer and Chief Financial Officer required under Sections 302 and 906 of the Sarbanes-Oxley Act of
2002 as Exhibits 31.1, 31.2 and 32.1 to the Company’s Annual Report on Form 10-K for the fiscal year
ended December 31, 2013.

FORWARD - LOOKING INFORMATION

Statements made in the letter to shareholders that relate to future plans, events, financial results,
performance, or growth, including statements relating to future profitability, improved operating results,
success of the Company’s products, or the Company’s turnaround, are forward-looking statements as
defined under the Private Securities Litigation Reform Act of 1995. These statements are based upon
current goals, estimates, information and expectations. Actual results may differ materially from those
anticipated as a result of certain risks and uncertainties, including consumer acceptance and demand
for the Company’s products, the level of promotional activity in the marketplace, future consumer
discretionary purchasing activity (which can be significantly adversely affected by unfavorable economic
or market conditions or weather), changes in foreign currency exchange rates, as well as the general
risks and uncertainties applicable to the Company and its business. For details concerning these and
other risks and uncertainties, see Part |, Item IA, “Risk Factors” contained in the following Annual Report
on Form 10-K, as well as the Company’s other reports on Forms 10-Q and 8-K subsequently filed with
the Securities and Exchange Commission from time to time. Investors are cautioned not to place undue
reliance on these forward-looking statements, which speak only as of the date hereof. The Company
undertakes no obligation to update forward-looking statements to reflect events or circumstances after
the date hereof or to reflect the occurrence of unanticipated events.
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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549
FORM 10-K

ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT OF 1934
For the fiscal year ended December 31, 2013

or

O TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT OF 1934

For the transition period from to .
Commission file number 1-10962

Callaway Golf Company

(Exact name of registrant as specified in its charter)

Delaware 95-3797580
(State or other jurisdiction of incorporation or organization) (I.R.S. Employer Identification No.)
2180 Rutherford Road
Carlsbad, CA 92008

(760) 931-1771

(Address, including zip code, and telephone number, including area code, of principal executive offices)

Securities registered pursuant to Section 12(b) of the Act:

Title of each class Name of each exchange on which registered
Common Stock, $.01 par value per share New York Stock Exchange
Securities registered pursuant to Section 12(g) of the Act:
None

Indicate by check mark if the Registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act. Yes [0 No
Indicate by check mark if the Registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the Act. Yes 00 No

Indicate by check mark whether the Registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the Securities Exchange Act
of 1934 during the preceding 12 months (or for such shorter period that the Registrant was required to file such reports), and (2) has been subject to
such filing requirements for the past 90 days. Yes No O

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if any, every Interactive Data File
required to be submitted and posted pursuant to Rule 405 of Regulation S-T (§232.405 of this chapter) during the preceding 12 months (or for such
shorter period that the registrant was required to submit and post such files). Yes No O

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K is not contained herein, and will not be contained,
to the best of Registrant’s knowledge, in definitive proxy or information statements incorporated by reference in Part III of this Form 10-K or any
amendment to this Form 10-K.

Indicate by check mark whether the Registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer or a smaller reporting company.
See the definitions of “large accelerated filer,” “accelerated filer” and “smaller reporting company” in Rule 12b-2 of the Exchange Act.

Large accelerated filer [J Accelerated filer
Non-accelerated filer [J Smaller reporting company [1

(Do not check if a smaller reporting company)

Indicate by check mark whether the Registrant is a shell company (as defined in Rule 12b-2 of the Act). Yes OO No

As of June 30, 2013, the aggregate market value of the Registrant’s common stock held by nonaffiliates of the Registrant was $465,220,331 based
on the closing sales price of the Registrant’s common stock as reported on the New York Stock Exchange. Such amount was calculated

by excluding all shares held by directors and executive officers and shares held in treasury, without conceding that any of the excluded parties are
“affiliates” of the Registrant for purposes of the federal securities laws.

As of January 31, 2014, the number of shares outstanding of the Registrant’s common stock, $.01 par value, was 77,347,813.

DOCUMENTS INCORPORATED BY REFERENCE

Part I1I incorporates certain information by reference from the Registrant’s Definitive Proxy Statement to be filed with the Securities and Exchange
Commission ("SEC" or “Commission”) pursuant to Regulation 14A in connection with the Registrant’s 2014 Annual Meeting of Shareholders, which
is scheduled to be held on May 14, 2014. Such Definitive Proxy Statement will be filed with the Commission not later than 120 days after the conclusion
of the Registrant’s fiscal year ended December 31, 2013.




Important Notice to Investors Regarding Forward-Looking Statements: Statements made in this report that relate
to future plans, events, liquidity, financial results or performance including, but not limited to, statements relating to future
cash flows and liquidity, compliance with debt covenants, estimated unrecognized stock compensation expense, projected
capital expenditures and depreciation and amortization expense, future contractual obligations, the realization of deferred
tax assets, including loss and credit carryforwards, the reversal of the deferred tax valuation allowance in future periods,
future income tax expense, the estimated amount or timing of charges and savings related to the Company’s various
restructuring initiatives, the reinvestment of the savings and the benefits to be derived therefrom, a return to profitability
in 2014 and the Company's ability to generate positive cash flows in 2014 are forward-looking statements as defined
under the Private Securities Litigation Reform Act of 1995. These statements are based upon current information and
expectations. Actual results may differ materially from those estimates if the information on which those estimates was
based ultimately proves to be incorrect, or as a result of certain risks and uncertainties, including consumer acceptance
of and demand for the Company's products; the level of promotional activity in the marketplace; future consumer
discretionary purchasing activity, which can be significantly adversely affected by unfavorable economic or market
conditions; future changes in foreign currency exchange rates and the degree of effectiveness of the Company's hedging
programs; continued compliance with the terms of the Company's credit facility; delays, difficulties or increased costs
in the supply of components needed to manufacture the Company's products or in manufacturing the Company's products;
adverse weather conditions and seasonality; any rule changes or other actions taken by the USGA or other golf association
that could have an adverse impact upon demand or supply of the Company's products; a decrease in participation levels
in golf; the effect of terrorist activity, armed conflict, natural disasters or pandemic diseases on the economy generally,
the Company's ability to manage its supply and delivery logistics in such an environment; as well as the general risks and
uncertainties applicable to the Company and its business. For details concerning these and other risks and uncertainties,
see Part I, Item A, “Risk Factors” contained in this report, as well as the Company’s other reports on Forms 10-Q and
8-K subsequently filed with the Commission from time to time. Investors are cautioned not to place undue reliance on
these forward-looking statements, which speak only as of the date hereof. Except as required by law, the Company
undertakes no obligation to update forward-looking statements to reflect events or circumstances after the date hereof or
to reflect the occurrence of unanticipated events. Investors should also be aware that while the Company from time to
time does communicate with securities analysts, it is against the Company’s policy to disclose to them any material non-
public information or other confidential commercial information. Furthermore, the Company has a policy against
distributing or confirming financial forecasts or projections issued by analysts and any reports issued by such analysts
are not the responsibility of the Company. Investors should not assume that the Company agrees with any report issued
by any analyst or with any statements, projections, forecasts or opinions contained in any such report.

Callaway Golf Company Trademarks: The following marks and phrases, among others, are trademarks of Callaway
Golf Company: Anypoint-Apex-Apex Pro-Backstryke-Big Bertha-Big Bertha Alpha-Black Series Tour Designs-Callaway-
Callaway Golf-Callaway Supersoft-C Grind-Chev-Chev 18-Chevron Device-D.A.R.T.-Demonstrably Superior and
Pleasingly Different-Divine-Eagle-ERC-FTiZ-FT Optiforce-FT Performance-FT Tour-Fusion-Gems-Great Big Bertha-
Heavenwood-HX-HX Diablo-Hex Aerodynamics-Hex Black Tour-Hex Chrome-Hex Hot-Hex Diablo-Hex Solaire-Hex
Warbird-IMIX-Legacy-Legacy Aero-Legend-Mack Daddy 2-Marksman-Metal-X-Number One Putter in Golf-Odyssey-
OptiFit-ORG. 14-ProType-ProType Black-Razr Fit-Razr Fit Xtreme-Razr Hawk-Razr X-Razr XF-Razr X HL-Razr X
Muscleback-Razr X Tour-Rossie-S2H2-Sabertooth-Solaire-Speed Regime-SR1-SR2-SR3-Steelhead-Strata-Stronomic-
Sure-Out-Tank-Teron-Tech Series-Ti-Hot-Tour Authentic-Tour i-Tour i(S)-Tour iX-Tour i(Z)-Trade In! Trade Up!-Tru
Bore-uDesign-uPro-Versa-VET-Warbird-White Hot-White Hot Tour-White Hot Pro-White Ice-World's Friendliest-X-Act-
X Forged-X Hot-X Hot Pro-X"Hot- X’Hot Pro-X Utility-XJ Series-X-SPANN-Xtra Traction Technology-XTT-Xtra Width
Technology-XWT-2-Ball-3 Deep.



CALLAWAY GOLF COMPANY

INDEX
PART 1.
Item 1. BUSINESS ...ttt ettt ettt ettt et a e st sttt et e see s et e b et e b et et e st eneeneeneereenene 1
Item 1A, RISK FACIOTS c..cuiitiiiiiiiiieeee ettt ettt be bbb 9
Item 1B.  Unresolved Staff COMMENES..........cciiiirieieieieieieteeei ettt ee e e e 18
Item 2. PLOPEITIES ...ttt ettt et ettt et e e seesaesaeesbesseessessbeseesaenseessenseessansaensenseenes 18
Item 3. Leal PrOCEEAINGS ......c.oiivieiieticii ettt ettt ettt ettt ettt et st et e s teebeets e beeas e beenseereenns 19
Item 4. Mine Safety DISCIOSUIES .......cc.eiieiiiiiiiieierieeteet ettt ettt sb e s e s e seess e seensenseenes 19
PART II.
Market for Registrant’s Common Equity, Related Shareholder Matters and Issuer Purchases
Item 5. OF EQUILY SCCUITHIES ....vvivieeiiriceiieteete ettt ettt et ettt ettt veeteeeveeaaesteeasesteenseetseseesnens 20
Item 6. Selected FINancial Data...........cceierieieieieieeeeet ettt 22
Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations...... 24
Item 7A.  Quantitative and Qualitative Disclosures About Market RisK...........ccccevieviiniiniiiiiecieies 41
Item 8. Financial Statements and Supplementary Data.............c..cceeeuieuiiiiiireeiiiiiecieeeeete e 43
Item 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure...... 43
Item 9A.  Controls and ProCEAUIES .............coiviirieiieieieieieieteei ettt a et se s eseeseeeeas 43
Item 9B.  Other INfOrmation ........ccoiiiiiiieeee ettt et b e 44
PART I1I.
Item 10.  Directors, Executive Officers and Corporate GOVEIrNaNCe.............cecveeveeeerreereesreerueseesseseessenenens 46
Item 11.  EXecutive COMPENSATION ......ccviiveeiuieriiirierieereeteeteeteeteeteeseeeteeseeeaeeseeeseessesseesseeseesseeseessesseesseeseenns 46
Security Ownership of Certain Beneficial Owners and Management and Related Shareholder
Item 12. IMLAEERES ...ttt ettt e b bbbt b e e st b ettt et et a et b e bbbt bbb e 46
Item 13.  Certain Relationships, Related Transactions and Director Independence.............ccccceceeirinnnnene 47
Item 14.  Principal Accountant Fees and SeIVICES .......cccuevuriririririininierinieieneetetetee et 47
PART IV.
Item 15.  Exhibits and Financial Statement Schedules ............ccccoceviiininininininiccce 48
STGNATUIES.......ecuviieieieitiecte ettt et et et e e te et e eteebeete e beeseesteessesteessesseesseessesseessasseeseesseessesesensesssessesssesseessenseesseseenes 53

Consolidated FInancial StatCMENLS .............oooviiiiieieeeiee e eer et eeee e e e e e e e e et e e et e e eeneeeeenreeeenreeeennees F-1



(This page intentionally left blank)



PART1

Item 1. Business

Callaway Golf Company (the “Company” or “Callaway Golf”) was incorporated in California in 1982 with the
main purpose of designing, manufacturing and selling high quality golf clubs. The Company became a publicly traded
corporation in 1992, and in 1999, reincorporated in the state of Delaware. The Company has evolved over time from a
manufacturer of golf clubs to one of the leading manufacturers and distributors of a full line of golf equipment and
accessories.

Today, the Company, together with its subsidiaries, designs, manufactures and sells high quality golf clubs (drivers,
fairway woods, hybrids, irons, wedges and putters) and golf balls, and also sells golf accessories (such as golf apparel
and footwear, golf bags, golf gloves, headwear, towels, umbrellas, eyewear and travel gear) under the Callaway Golf,
Odyssey and Strata brand names. The Company generally sells its products to retailers, directly and through its wholly-
owned subsidiaries, and to third-party distributors. The Company sells pre-owned golf products through its website,
www.callawaygolfpreowned.com. In addition, the Company sells Callaway Golf and Odyssey products direct to
consumers online through its websites www.callawaygolf.com and www.odysseygolf.com. The Company also licenses
its trademarks and service marks in exchange for a royalty fee to third parties for use on golf related accessories, including
golf apparel and footwear, prescription eyewear, golf gloves, umbrellas, and practice aids. The Company’s products are
sold in the United States and in over 100 countries around the world.

Financial Information about Segments and Geographic Areas

Information regarding the Company’s segments and geographic areas in which the Company operates is contained
in Note 19 to the Notes to the Company’s Consolidated Financial Statements for the years ended December 31, 2013,
2012 and 2011, and is included as part of Item 8—"“Financial Statements and Supplementary Data.”

Products

The Company designs, manufactures and sells high quality golf clubs and golf balls, and designs and sells golf
accessories. The Company designs its products to be technologically advanced and in this regard invests a considerable
amount in research and development each year. The Company’s products are designed for golfers of all skill levels, both
amateur and professional, and are generally designed to conform to the Rules of Golf as published by the United States
Golf Association (“USGA”) and the ruling authority known as The R&A.

The following table sets forth the contribution to net sales attributable to the principal product groups for the periods
indicated:

Years Ended December 31,
2013 2012 2011
(Dollars in millions)
WOOMS. ..ot $ 2564 30% § 200.6 24% § 2112 24%
TEONS .o 181.8 22% 170.8 20% 206.8 23%
PULETS .. 89.6 11% 93.3 11% 88.2 10%
GOIf DallS .o 132.1 16% 139.6 17% 160.3 18%
Accessories and Other.........cc.cocvveviveneneneneneneenn 182.9 21% 229.8 28% 220.0 25%

NEt SALES ... $ 842.8 100% $ 834.1 100% $ 886.5 100%

For a discussion regarding the changes in net sales for each product group from 2013 to 2012 and from 2012 to
2011, see below, “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Results of
Operations” contained in Item 7.

The Company’s current principal products by product group are described below:

Woods. This product category includes sales of the Company’s drivers, fairway woods and hybrid products, which
are sold under the Callaway Golf brand. These products are generally made of metal (either titanium or steel) or a
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combination of metal and a composite material. The Company’s products compete at various price levels in the woods
category. The Company’s drivers, fairway woods and hybrid products are available in a variety of lofts, shafts and other
specifications to accommodate the preferences and skill levels of all golfers.

Irons. This product category includes sales of the Company’s irons and wedges, which are sold under the Callaway
Golf brand. The Company’s irons are generally made of metal (either titanium, steel or special alloy) or a composite
material (a combination of metal and polymer materials). The Company’s products compete at various price levels in the
irons category. The Company’s irons are available in a variety of designs, shafts and other specifications to accommodate
the preferences and skill levels of all golfers.

Putters. This product category includes sales of the Company’s putters, which are sold under the Odyssey brand.
The Company’s products compete at multiple price levels in the putters category. The Company’s putters are available
in a variety of styles, shafts and other specifications to accommodate the preferences and skill levels of all golfers.

Golf Balls. This product category includes sales of the Company’s golf balls, which are sold under the Callaway
Golf and Strata brands. The Company’s golf balls are generally either a 2-piece golf ball (consisting of a core and cover)
or amultilayer golfball (consisting of two or more components in addition to the cover). The Company’s golf ball products
include covers that incorporate a traditional dimple pattern as well as covers that incorporate innovative designs, including
the Company’s proprietary HEX Aerodynamics (i.e., a lattice of tubes that form hexagons and pentagons). The Company’s
products compete at all price levels in the golf ball category.

Accessories and Other. This product category includes sales of packaged sets, golf bags, golf gloves, golf footwear,
golf apparel, travel gear, headwear, towels, umbrellas, eyewear and other accessories, as well as sales of pre-owned
products through the Company's website, www.callawaygolfpreowned.com. Additionally, this product category includes
royalties from licensing of the Company’s trademarks and service marks on products including golf apparel and footwear,
golf gloves, umbrellas, prescription eyewear, and practice aids.

Product Design and Development

Product design atthe Company is aresult of the integrated efforts ofits brand management, research and development,
manufacturing and sales departments, all of which work together to generate new ideas for golf equipment. The Company
has not limited itself in its research efforts by trying to duplicate designs that are traditional or conventional and believes
it has created a work environment in which new ideas are valued and explored. In 2013, 2012 and 2011, the Company
invested $30.9 million, $29.5 million, and $34.3 million, respectively, in research and development. The Company intends
to continue to invest substantial amounts in its research and development activities in connection with its development
of new products.

The Company has the ability to create and modify product designs by using computer aided design (“CAD”) software,
computer aided manufacturing (“CAM”) software and computer numerical control milling equipment. CAD software
enables designers to develop computer models of new product designs. CAM software is then used by engineers to
translate the digital output from CAD computer models so that physical prototypes can be produced. Further, the Company
utilizes a variety of testing equipment and computer software, including golf robots, launch monitors, a proprietary virtual
test center, a proprietary performance analysis system, an indoor test range and other methods to develop and test its
products. Through the use of these technologies, the Company has been able to accelerate and make more efficient the
design, development and testing of new golf clubs and golf balls.

For certain risks associated with product design and development, see below, “Risk Factors” contained in Item 1A.

Manufacturing

The Company has its primary golf club assembly facility in Monterrey, Mexico, and maintains limited golf club
assembly for certain custom club orders in its facilities in Carlsbad, California. Golf clubs are also assembled in China,
Japan and other local markets based on regional demand for custom clubs. At December 31, 2013 and 2012, most of
the Company’s golf club production volume was made in regions outside of the United States. Overall, the golf club
assembly process is fairly labor intensive and requires extensive global supply chain coordination and utilizes raw materials
that are obtained from suppliers both internationally and within the United States.



In February 2013, the Company sold the building housing its golf ball manufacturing operations in Chicopee,
Massachusetts and entered into an agreement to lease back a reduced portion of the square footage to better align with
current manufacturing volumes. In addition, the Company utilizes golf ball contract manufacturers in China and Taiwan.
At December 31, 2013, approximately 60% of the golf ball production volume was manufactured in regions outside of
the United States, compared to 75% in 2012. The overall golf ball manufacturing process is much more automated than
the golf club assembly process, although a significant amount of labor is used, and utilizes raw materials that are obtained
from suppliers both internationally and within the United States.

The Company has its primary distribution center in Dallas, Texas for the distribution of goods in North America, a
distribution center in Melbourne Australia and third-party logistical operations in Tokyo, Japan, London, England,
Shanghai, China, and Seoul, Korea to support the distribution needs of those markets.

Raw Materials

The Company purchases raw materials from domestic and international suppliers in order to meet scheduled
production needs. Raw materials include steel, titanium alloys and carbon fiber for the manufacturing of golf clubs, and
rubber, plastic ionomers, zinc sterate, zinc oxide and lime stone for the manufacturing of golf balls. For certain risks
associated with golf club and golf ball manufacturing, see “Risk Factors” contained in Item 1 A.

Sales and Marketing
Sales in the United States

Of the Company’s total net sales, approximately 48% was derived from sales to customers within the United States
in 2013, and approximately 47% in both 2012 and 2011. The Company primarily sells to both on- and off-course golf
retailers and sporting goods retailers who sell quality golf products and provide a level of customer service appropriate
for the sale of such products. The Company also sells certain products to mass merchants. On a consolidated basis, no
one customer that distributes golf clubs or golf balls in the United States accounted for more than 7% of the Company’s
consolidated revenues in both 2013 and 2012, and 6% in 2011. The Company's top five customers accounted for more
than 17% of the Company's consolidated revenues in 2013, and 14% in both 2012 and 2011. On a segment basis, in 2013,
the top five golf club and golf ball customers accounted for approximately 17% and 27% of the Company’s total
consolidated golf club and golf ball sales, respectively. A loss of one or more of these customers could have a significant
adverse effect upon the Company’s consolidated sales. Sales of the Company’s products in the United States are made
and supported by full-time regional field representatives and in-house sales and customer service representatives. Most
regions in the United States are covered by both a field representative and a dedicated in-house sales representative who
work together to initiate and maintain relationships with customers through frequent telephone calls and in-person visits.
In addition to these sales representatives, the Company also has dedicated in-house customer service representatives.

In addition, other dedicated sales representatives provide service to corporate customers who want their corporate
logo imprinted on the Company’s golf balls, putters or golf bags. The Company imprints the logos on the majority of
these corporate products, thereby retaining control over the quality of the process and final product. The Company also
pays a commission to certain on-and off-course professionals and retailers with whom it has a relationship for corporate
sales that originate through such professionals and retailers.

The Company also has a separate team of club fitting specialists who focus on the Company’s custom club sales.
A portion of the Company’s custom club sales are generated from the utilization of club fitting programs such as
performance centers, which utilize high speed cameras and precision software to capture relevant swing data. All
performance centers and participating on-and-off course retail stores are equipped with custom fitting systems that
incorporate the use of an extensive variety of clubhead and shaft combinations in order to find a set of golf clubs that fits
a golfer’s personal specifications. The Company believes that offering golfers the opportunity to increase performance
with custom club specifications increases sales and promotes brand loyalty.

The Company maintains various sales programs including a Preferred Retailer Program. The Preferred Retailer
Program offers longer payment terms during the initial sell-in period, as well as potential rebates and discounts for
participating retailers in exchange for providing certain benefits to the Company, including the maintenance of agreed
upon inventory levels, prime product placement and retailer staff training.



Sales Outside of the United States

Of the Company’s total net sales, approximately 52% was derived from sales for distribution outside of the United
States in 2013, and approximately 53% in both 2012 and 2011. The Company does business (either directly or through
its subsidiaries and distributors) in over 100 countries around the world.

The majority of the Company’s international sales are made through its wholly-owned subsidiaries located in Japan,
Europe, Korea, Canada, Australia, China, Thailand and India. In addition to sales through its subsidiaries, the Company
also sells through its network of distributors in over 60 foreign countries, including Singapore, Indonesia, the Philippines,
South Africa, and in numerous countries in Central and South America. Prices of golf clubs and balls for sales by distributors
outside of the United States generally reflect an export pricing discount to compensate international distributors for selling
and distribution costs. A change in the Company’s relationship with significant distributors could negatively impact the
volume of the Company’s international sales.

The Company’s sales programs in foreign countries are specifically designed based upon local laws and competitive
conditions. Some of the sales programs utilized include the custom club fitting experiences and the Preferred Retailer
Program or variations of those programs employed in the United States as described above.

Conducting business outside of the United States subjects the Company to increased risks inherent in international
business. These risks include but are not limited to foreign currency risks, increased difficulty in protecting the Company’s
intellectual property rights and trade secrets, unexpected government action or changes in legal or regulatory requirements,
and social, economic or political instability. For a complete discussion of these risk factors, see “Risk Factors” contained
in Item 1A.

Sales of Pre-Owned/Outlet Golf Clubs and Online Store

The Company sells certified pre-owned golf products in addition to golf-related accessories through its website
www.callawaygolfpreowned.com. The Company generally acquires the pre-owned products through the Company’s Trade
In! Trade Up! program, which gives golfers the opportunity to trade in their used Callaway Golfclubs and certain competitor
golf clubs at authorized Callaway Golf retailers or through the Callaway Golf Pre-Owned website for credit toward the
purchase of new or pre-owned Callaway Golf equipment.

The Company also offers the full line of Callaway Golf and Odyssey products, including drivers, fairway woods,
hybrids, irons, putters, golf balls, and golf-related accessories, through its websites www.callawaygolf.com and
www.odysseygolf.com.

Advertising and Promotion

The Company develops and executes its advertising and promotional campaigns for its products based on the
Company’s global brand principles. Within the United States, the Company has focused its advertising efforts mainly on
web-based advertising and in-store advertising, along with a combination of printed advertisements in national magazines,
such as Golf Magazine, Sports Illustrated and Golf Digest, and television commercials, primarily on The Golf Channel,
ESPN and on network television during golftelecasts. Advertising of the Company’s products outside of the United States
is generally handled by the Company’s subsidiaries, and while it is based on the Company’s global brand principles, the
local execution is tailored to each region based on its unique consumer market and lifestyles.

In addition, the Company establishes relationships with professional golfers in order to promote the Company’s
products. The Company has entered into endorsement arrangements with members of the various professional golf tours
to promote the Company’s golf club and golf ball products as well as golf bags and various golf accessories. For certain
risks associated with such endorsements, see “Risk Factors” contained in Item 1A.

Competition

The golf club markets in which the Company competes are highly competitive and are served by a number of well-
established and well-financed companies with recognized brand names. With respect to drivers, fairway woods and irons,
the Company’s major competitors are TaylorMade, Ping, Acushnet (Titleist brand), Puma (Cobra brand), SRI Sports

Limited (Cleveland and Srixon brands), Mizuno, Bridgestone and Nike. For putters, the Company’s major competitors

4



are Acushnet (Titleist brand), Ping and TaylorMade. These competitors compete for market share in the golf clubs business,
with TaylorMade having a significant market share of the golf clubs business in the United States. The Company believes
that it is a technological leader in every golf club market in which it competes.

The golf ball business is also highly competitive. There are a number of well-established and well-financed
competitors, including Acushnet (Titleist and Pinnacle brands), SRI Sports Limited (Dunlop and Srixon brands),
Bridgestone (Bridgestone and Precept brands), Nike, TaylorMade and others. These competitors compete for market share
in the golf ball business, with Acushnet having a market share of over 50% of the golf ball business in the United States
and a leading position in certain other regions outside the United States. The Company believes that it is a technological
leader in the golf ball market.

For both golf clubs and golf balls, the Company generally competes on the basis of technology, quality, performance,
customer service and price. In order to gauge the effectiveness of the Company’s response to such factors, management
receives and evaluates Company-generated market trends for U.S. and foreign markets, as well as periodic public and
customized market research for the U.S. and U.K. markets from Golf Datatech that include trends from certain on- and
off-course retailers. In addition, the Company utilizes Sports Marketing Surveys for the U.K. markets and GfK Group
for the markets in Japan.

For risks relating to competition, see “Risk Factors” contained in Item 1A.

Seasonality of Company's Business

In most of the regions where the Company does business, the game of golf is played primarily on a seasonal basis.
Weather conditions in most parts of the world generally restrict golf from being played year-round, with many of the
Company’s on-course customers closing during the cold weather months. The Company’s business is therefore subject
to seasonal fluctuations. In general, during the first quarter, the Company begins selling its products into the golf retail
channel for the new golf season. This initial sell-in generally continues into the second quarter. The Company’s second
quarter sales are significantly affected by the amount of reorder business of the products sold during the first quarter. The
Company’s third quarter sales are generally dependent on reorder business but are generally less than the second quarter
as many retailers begin decreasing their inventory levels in anticipation of the end of the golf season. The Company’s
fourth quarter sales are generally less than the other quarters due to the end of the golf season in many of the Company’s
key markets. However, third quarter sales can be affected by a mid-year launch of product, and fourth quarter sales can
be affected from time to time by the early launch of product introductions related to the new golf season of the subsequent
year. This seasonality, and therefore quarter to quarter fluctuations, can be affected by many factors, including the timing
of new product introductions as well as weather conditions. In general, however, because of this seasonality, a majority
of the Company’s sales and most, if not all, of its profitability generally occurs during the first half of the year.

Environmental Matters

The Company’s operations are subject to federal, state and local environmental laws and regulations that impose
limitations on the discharge of pollutants into the environment and establish standards for the handling, generation,
emission, release, discharge, treatment, storage and disposal of certain materials, substances and wastes and the
remediation of environmental contaminants (“Environmental Laws”). In the ordinary course of its manufacturing
processes, the Company uses paints, chemical solvents and other materials, and generates waste by-products that are
subject to these Environmental Laws. In addition, in connection with the Top-Flite asset acquisition in 2003, the Company
assumed certain monitoring and remediation obligations at its manufacturing facility in Chicopee, Massachusetts. In
February 2013, the Company sold this facility and, as part of the terms of sale, the Company assumed certain ongoing
environmental remediation obligations.

The Company adheres to all applicable Environmental Laws and takes action as necessary to comply with these
laws. The Company maintains an environmental and safety program and employs full-time environmental, health and
safety professionals at its facilities located in Carlsbad, California, Chicopee, Massachusetts and Monterrey, Mexico. The
environmental and safety program includes obtaining environmental permits as required, capturing and appropriately
disposing of any waste by-products, tracking hazardous waste generation and disposal, air emissions, safety situations,
material safety data sheet management, storm water management and recycling, and auditing and reporting on its
compliance.



Historically, the costs of environmental compliance have not had a material adverse effect upon the Company’s
business. The Company believes that its operations are in substantial compliance with all applicable Environmental Laws.

Sustainability

The Company believes it is important to conduct its business in an environmentally, economically, and socially
sustainable manner. In this regard, the Company has an environmental sustainability program which focuses on the
reductions of volatile organic compound (VOC) emissions, reductions of hazardous waste, reductions in water usage,
improved recycling and development programs which involve the elimination or reduction of undesirable chemicals and
solvents in favor of safer and environmentally preferred alternatives. These efforts cross divisional lines and are visible
in the following areas within the Company:

» Facilities through the partnership with local utilities to implement energy reduction initiatives such as energy
efficient lighting, demand response energy management and heating, ventilation and air conditioning
optimization;

* Manufacturing through lean initiatives and waste minimization;

* Product development through specification of environmentally preferred substances;

» Logistics improvements and packaging minimization; and

* Supply chain management through Social, Safety, and Environmental Responsibility audits of suppliers.

The Company also has two existing programs focusing on the community, the Callaway Golf Company Foundation
and the Callaway Golf Company Employee Community Giving program. Through these programs the Company and its
employees are able to give back to the community through monetary donations and by providing community services.
Information on both of these programs is available on the Company’s website at www.callawaygolf.com. By being active
and visible in the community and by embracing the principles of environmental stewardship, the Company believes it is
acting in an environmentally and socially responsible manner.

Intellectual Property

The Company is the owner of approximately 2,700 U.S. and foreign trademark registrations and over 2,000 U.S.
and foreign patents relating to the Company’s products, product designs, manufacturing processes and research and
development concepts. Other patent and trademark applications are pending and await registration. In addition, the
Company owns various other protectable rights under copyright, trade dress and other statutory and common laws. The
Company’s intellectual property rights are very important to the Company and the Company seeks to protect such rights
through the registration of trademarks and utility and design patents, the maintenance of trade secrets and the creation of
trade dress. When necessary and appropriate, the Company enforces its rights through litigation. Information regarding
current litigation matters in connection with intellectual property is contained in Note 13 “Commitments and Contingencies
—Legal Matters” to the Notes to Consolidated Financial Statements in this Form 10-K.

The Company’s patents are generally in effect for up to 20 years from the date of the filing of the patent application.
The Company’s trademarks are generally valid as long as they are in use and their registrations are properly maintained
and have not been found to become generic. See “Risk Factors” contained in Item 1A.

Licensing

The Company, in exchange for a royalty fee, licenses its trademarks and service marks to third parties for use on
products such as golf apparel and footwear, golf gloves, umbrellas, prescription eyewear, and practice aids. With respect
to its line of golf apparel, the Company has current licensing arrangements with Perry Ellis International, for a complete
line of men’s and women'’s apparel for distribution in certain retail channels in the United States, Canada, Latin America,
Europe, Middle East, and Africa, and Sanei International Co., Ltd. for a complete line of men’s and women’s apparel for
distribution in Asia and Asia Pacific countries. With respect to the footwear lines, the Company has a licensing arrangement
with AMG-SF, LLC for a complete line of men’s and women’s golf footwear for distribution in certain retail channels in
the United States and Canada.



In addition, the Company has also licensed its trademarks to, among others, (i) IZZO Golf for practice aids, (ii) SM
Global, LLC for golf gloves exclusively to Costco Wholesale Corp., (iii) ShedRain Corporation for umbrellas exclusively
to Costco Wholesale Corp., and iv) Walman Optical for a line of prescription Callaway eyewear.

Employees

As of December 31, 2013 and 2012, the Company and its subsidiaries had approximately 1,700 full-time and part-
time employees. The Company employs temporary manufacturing workers as needed based on labor demands that
fluctuate with the Company's seasonality.

The Company’s golf ball manufacturing employees in Chicopee, Massachusetts are unionized and are covered under
acollective bargaining agreement, which expires on September 30, 2014. In addition, certain of the Company’s production
employees in Australia are also unionized. The Company considers its employee relations to be good.

Executive Officers of the Registrant

Biographical information concerning the Company’s executive officers is set forth below.

Name Age Position(s) Held

Oliver G. Brewer IIl...........cccooovvevieeneennn, 50 President and Chief Executive Officer, Director

Bradley J. Holiday........cccoceveieiiiiiiincee 60 Senior Executive Vice President and Chief Financial Officer
Alan Hocknell ........ccooovieiieieiiiiieieiee 42 Senior Vice President, Research and Development

Brian Lynch.........ccoooovvieviiiiicecieies 52 Senior Vice President, General Counsel & Corporate Secretary
Mark LeposKy .....cccooveveevuiiieiiiciecieciecieenns 49 Senior Vice President, Global Operations

Alex Boezeman............ccccooevuvveveeeeeneneennnn. 54 President, East Asia

Leighton Richards ............cccovveviieiiiieniennnn, 38 Managing Director, Southeast Asia and South Pacific

Neil HOWIC .....oovvieiieiieieiicieie e 51 Managing Director, Europe, Middle East and Africa

Oliver G. Brewer II1 is a Director and President and Chief Executive Officer of the Company and has served in
such capacity since March 2012. Since 2012 Mr. Brewer has served as a Director of TopGolf International, Inc. in which
Callaway Golf Company has a minority ownership interest. Additionally, Mr. Brewer currently serves on the board of
the National Golf Foundation. Before joining Callaway Golf Company, Mr. Brewer served as the President and Chief
Executive Officer of Adams Golf, Inc. since January 2002. He was President and Chief Operating Officer of Adams Golf
from August 2000 to January 2002 and Senior Vice President of Sales and Marketing of Adams Golf from September
1998 to August 2000. Mr. Brewer also served on the Board of Directors of Adams Golf since 2000 until his resignation
effective as of February 29, 2012. Mr. Brewer has an M.B.A. from Harvard University and a B.S. in Economics from the
College of William and Mary.

Bradley J. Holiday is Senior Executive Vice President and Chief Financial Officer of the Company and has served
in such capacity since September 2003. Mr. Holiday is responsible for oversight over all of the Company’s finance and
accounting functions, as well as its information systems. Mr. Holiday previously served as Executive Vice President and
Chief Financial Officer beginning in August 2000. Before joining the Company, Mr. Holiday served as Vice President-
Finance for Gateway, Inc. Prior to Gateway, Inc., Mr. Holiday was with Nike, Inc. in various capacities beginning in April
1993, including Chief Financial Officer-Golf Company, where he directed all global financial initiatives and strategic
planning for Nike, Inc.’s golf business. Prior to Nike, Inc., Mr. Holiday served in various financial positions with Pizza
Hut, Inc. and General Mills, Inc. Mr. Holiday serves on the board of Zagg, Inc. Mr. Holiday has an M.B.A. in Finance
from the University of St. Thomas and a B.S. in Accounting from Iowa State University.

Brian P. Lynch is Senior Vice President, General Counsel and Corporate Secretary and has served in such capacity
since June 2012. Mr. Lynch is responsible for the Company’s legal, corporate governance and compliance functions. Mr.
Lynch also serves as the Company’s Chief Ethics Officer. Mr. Lynch first joined Callaway in December 1999 as Senior
Corporate Counsel and was appointed Associate General Counsel and Assistant Secretary in April 2005 and Vice President
and Corporate Secretary in November 2008. Mr. Lynch has over 25 years of experience handling legal, strategic,



operational, and administrative matters for public and private entities. Mr. Lynch received a J.D. from the University of
Pittsburgh and a B.A. in Economics from Franklin and Marshall College.

Mark Leposky is Senior Vice President, Global Operations and has served in such capacity since April 2012.
Mr. Leposky is responsible for all areas of the Company’s global manufacturing, program management, sourcing and
logistics operations and strategy. Prior to joining Callaway, Mr. Leposky served from 2005-2011 as co-founder, President
and Chief Executive Officer of Gathering Storm Holding Company, LLC/ TMAX Gear LLC (collectively, “TMAX”),
which, as exclusive licensee, designed, developed, manufactured, and distributed accessory products for TaylorMade-
Adidas Golf. When the license agreement was terminated in 2011, TMAX exited the business and TMAX entered into
a general assignment for the benefit of creditors. Prior to that, Mr. Leposky served in various operations roles for Fisher
Scientific International, TaylorMade-Adidas Golf, the Coca-Cola Company and the United Parcel Service Company. Mr.
Leposky began his career serving as a U.S. Army and Army National Guard Infantry Officer (Rank Major). Mr. Leposky
received an M.B.A. from the Keller Graduate School of Management and a B.S. in Industrial Technology from the
Southern Illinois University.

Alan Hocknell is Senior Vice President, Research and Development and has served in such capacity since August
2009. In this role, Dr. Hocknell is primarily responsible for charting the Company’s product innovation and design
strategies across all product categories. Dr. Hocknell has held the position of Vice President, Innovation and Advanced
Design since 2004, and prior to that he held various other positions since joining the Company in 1998, including Senior
Manager of Advanced Technology and Senior Director, Product Design and Engineering. Dr. Hocknell’s Doctorate degree
is in Engineering Mechanics from Loughborough University in Leicestershire, England. Dr. Hocknell also has a Masters
degree in Mechanical Engineering and Management from the Imperial College of Science, Technology and Medicine in
London, England.

Neil Howie is Managing Director, Europe, Middle East and Africa and has served in such capacity since July 2011.
In this role, Mr. Howie is responsible for the overall management functions in Europe, Middle East and Africa. Mr. Howie
held the position of Managing Director of Callaway Golf Europe Ltd. since 2003, and has held various other positions
since joining the Company in 1998, including Odyssey Brand Manager, U.K. Sales Manager, Regional Sales Manager
and Director of European Sales. Prior to joining the Company in 1998, Mr. Howie served as Managing Director of Rogue
Golf Company Ltd.

Alex M. Boezeman is President, East Asia and has served in such capacity since July 2011. In this role, Mr. Boezeman
is responsible for the overall management functions in East Asia, including Japan, Korea and China. Prior to July 2011,
Mr. Boezeman held the positions of President, Asia Region, including Japan and China, since 2002, and President, Japan
since 2001, and has held various positions since joining the Company in 1997, including Vice President Asia Marketing
and Business Development, General Manager, ERC International and Director of Advertising and Promotion.
Mr. Boezeman has a Bachelor of Business Administration in International Business from the University of Hawaii.

Leighton Richards is Managing Director, Southeast Asia, South Pacific and India and has served in such capacity
since July 2011. In this position, Mr. Richards is responsible for overall management functions in Southeast Asia, South
Pacific and India, including Australia. Mr. Richards joined the Company in 2008 as the National Sales and Marketing
Director responsible for the Australian and New Zealand markets. He was appointed General Manager, South Pacific in
2009. Prior to joining the Company, Mr. Richards held senior roles with TaylorMade-Adidas, Louis Vuitton, Moet
Hennessy and The Swatch Group. Mr. Richards has a Masters in Business Administration and Masters of Marketing from
the Graduate School of Business at Monash University, as well as a Bachelor of Commerce with majors in Commercial
Law and Management from the Deakin University in Australia

Information with respect to the Company’s employment agreements with its Chief Executive Officer, Chief Financial
Officer and other three most highly compensated executive officers will be contained in the Company’s definitive Proxy
Statement in connection with the 2014 Annual Meeting of Shareholders. In addition, copies of the employment agreements
for all the executive officers are included as exhibits to this report.

Access to SEC Filings through Company Website

Interested readers can access the Company’s annual reports on Form 10-K, quarterly reports on Form 10-Q, current
reports on Form 8-K, and any amendments to those reports filed or furnished pursuant to Section 13(a) or 15(d) of the
Securities Exchange Act of 1934 (the “Exchange Act”) through the Investor Relations section of the Company’s website
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atwww.callawaygolf.com. These reports can be accessed free of charge from the Company’s website as soon as reasonably
practicable after the Company electronically files such materials with, or furnishes them to, the Commission. In addition,
the Company’s Corporate Governance Guidelines, Code of Conduct and the written charters of the committees of the
Board of Directors are available in the Corporate Governance portion of the Investor Relations section of the Company’s
website and are available in print to any shareholder who requests a copy. The information contained on the Company’s
website shall not be deemed to be incorporated into this report.

Item 1A. Risk Factors
Certain Factors Affecting Callaway Golf Company

The Company s business, operations and financial condition are subject to various risks and uncertainties. We urge
you to carefully consider the risks and uncertainties described below, together with all of the other information in this
Annual Report on Form 10-K, including those risks set forth under the heading entitled “Important Notice to Investors
Regarding Forward-Looking Statements,” and in other documents that the Company files with the U.S. Securities and
Exchange Commission, before making any investment decision with respect to the Company s securities. If any of the
risks or uncertainties actually occur or develop, the Company s business, financial condition, results of operations and
Sfuture growth prospects could be adversely affected. Under these circumstances, the trading prices of the Company s
securities could decline, and you could lose all or part of your investment in the Company s securities.

Unfavorable economic conditions could have a negative impact on consumer discretionary spending and therefore
negatively impact the Company’s results of operations, financial condition and cash flows.

The Company sells golf clubs, golf balls and golf accessories. These products are recreational in nature and are
therefore discretionary purchases for consumers. Consumers are generally more willing to make discretionary purchases
of golf products during favorable economic conditions and when consumers are feeling confident and prosperous.
Discretionary spending is also affected by many other factors, including general business conditions, interest rates, the
availability of consumer credit, taxes, and consumer confidence in future economic conditions. Purchases of the
Company’s products could decline during periods when disposable income is lower, or during periods of actual or perceived
unfavorable economic conditions. A significant or prolonged decline in general economic conditions or uncertainties
regarding future economic prospects that adversely affect consumer discretionary spending, whether in the United States
or in the Company’s international markets, could result in reduced sales of the Company’s products, which could have a
negative impact on the Company’s results of operations, financial condition and cash flows.

A severe or prolonged economic downturn could adversely affect our customers’ financial condition, their levels of
business activity and their ability to pay trade obligations.

The Company primarily sells its products to golf equipment retailers directly and through wholly-owned domestic
and foreign subsidiaries, and to foreign distributors. The Company performs ongoing credit evaluations of its customers’
financial condition and generally requires no collateral from these customers. However, a severe or prolonged downturn
in the general economy could adversely affect the retail golf equipment market which in turn, would negatively impact
the liquidity and cash flows of our customers, including the ability of our customers to obtain credit to finance purchases
of our products and to pay their trade obligations. This could result in increased delinquent or uncollectible accounts for
some of the Company’s significant customers. A failure by the Company’s customers to pay on a timely basis a significant
portion of outstanding account receivable balances would adversely impact the Company’s results of operations, financial
condition and cash flows.

The Company has significant international sales and purchases, and unfavorable changes in foreign currency
exchange rates could significantly affect the Company’s results of operations.

Assignificant portion of the Company’s purchases and sales is international, and the Company conducts transactions
in approximately 19 currencies worldwide. Conducting business in such various currencies exposes the Company to
fluctuations in foreign currency exchange rates relative to the U.S. dollar.

In addition, the Company’s financial results are reported in U.S. dollars. As a result, transactions conducted in
foreign currencies must be translated into U.S. dollars for reporting purposes based upon the applicable foreign currency
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exchange rates. Fluctuations in these foreign currency exchange rates therefore may positively or negatively affect the
Company’s reported financial results and can significantly affect period-over-period comparisons.

The effect of the translation of foreign currencies on the Company’s financial results can be significant. The Company
therefore engages in certain hedging activities to mitigate over time the impact of the translation of foreign currencies on
the Company’s financial results. The Company’s hedging activities can reduce, but will not eliminate, the effects of foreign
currency fluctuations. The extent to which the Company’s hedging activities mitigate the effects of foreign currency
translation varies based upon many factors, including the amount of transactions being hedged. Other factors that could
affect the effectiveness of the Company’s hedging activities include accuracy of sales forecasts, volatility of currency
markets and the availability of hedging instruments. Since the hedging activities are designed to reduce volatility, they
not only reduce the negative impact of a stronger U.S. dollar but also reduce the positive impact of a weaker U.S. dollar.
The Company’s future financial results could be significantly affected by the value of the U.S. dollar in relation to the
foreign currencies in which the Company conducts business.

Foreign currency fluctuations can also affect the prices at which products are sold in the Company’s international
markets. The Company therefore adjusts its pricing based in part upon fluctuations in foreign currency exchange rates.
Significant unanticipated changes in foreign currency exchange rates make it more difficult for the Company to manage
pricing in its international markets. If the Company is unable to adjust its pricing in a timely manner to counteract the
effects of foreign currency fluctuations, the Company’s pricing may not be competitive in the marketplace and the
Company’s financial results in its international markets could be adversely affected.

The Company’s obligations and certain financial covenants contained under its existing credit facility expose it to
risks that could materially and adversely affect its liquidity, business, operating results, financial condition and ability
to make any dividend or other payments on its capital stock.

The Company’s primary credit facility is a senior secured asset-based revolving credit facility (as amended, the
“ABL Facility”), comprised of a U.S. facility, a Canadian facility and a United Kingdom facility, in each case subject to
borrowing base availability under the applicable facility. The amounts outstanding under the ABL Facility are secured
by certain assets, including cash (to the extent pledged by the Company), inventory and accounts receivable, of the
Company’s U.S., Canadian and U K. legal entities. The Company’s borrowing is limited by the “availability ratio,” which
is expressed as a percentage, of (a) the average daily availability under the ABL Facility to (b) the sum of the Canadian,
the U.K. and the U.S. borrowing bases, as adjusted. All applicable margins can be permanently reduced by 0.25% if
EBITDA, as defined in the ABL Facility, meets or exceeds $25.0 million over any trailing twelve-month period, and can
be permanently reduced by an additional 0.25% if EBITDA meets or exceeds $50.0 million over any trailing twelve-
month period.

The ABL Facility includes certain restrictions including, among other things, restrictions on the incurrence of
additional debt, liens, dividends and other restricted payments, asset sales, investments, mergers, acquisitions and affiliate
transactions. Additionally, the Company is subject to compliance with a fixed charge coverage ratio covenant during, and
continuing 30 days after, any period in which the Company’s borrowing base availability falls below $25.0 million. If
the Company experiences a decline in revenues or adjusted EBITDA, the Company may have difficulty paying interest
and principal amounts due on its ABL Facility or other indebtedness and meeting certain of the financial covenants
contained in the ABL Facility. If the Company is unable to make required payments under the ABL Facility, or if the
Company fails to comply with the various covenants and other requirements of the ABL Facility or other indebtedness,
the Company would be in default thereunder, which would permit the holders of the indebtedness to accelerate the maturity
thereof. Any defaultunder the ABL Facility or other indebtedness could have a significant adverse effect on the Company’s
liquidity, business, operating results and financial condition and ability to make any dividend or other payments on the
Company’s capital stock. See Note 4 “Financing Arrangements,” in the Notes to Consolidated Financial Statements in
this Form 10-K for further discussion of the terms of the ABL Facility.

In addition to cash on hand as well as cash generated from operations, the Company relies on its ABL Facility to
manage seasonal fluctuations in liquidity and to provide additional liquidity when the Company’s operating cash flows
are not sufficient to fund the Company’s requirements. The Company experienced negative cash flows from operations
in 2009-2013. Although the Company's negative cash flows improved significantly in 2013, the Company will need to
grow its sales or reduce its costs in order to generate positive cash flows in 2014. The Company’s ability to generate
sufficient positive cash flows from operations is subject to many risks and uncertainties, including future economic trends
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and conditions, demand for the Company’s products, foreign currency exchange rates, and other risks and uncertainties
applicable to the Company and its business. If the Company is unable to generate sufficient cash flows to fund its business,
the Company will need to increase its reliance on the ABL Facility for needed liquidity. If the ABL Facility is not available
or sufficient and the Company could not secure alternative financing arrangements, the Company’s future operations
would be significantly, adversely affected.

Ifthe Company is unable to successfully manage the frequent introduction of new products that satisfy changing
consumer preferences, it could significantly and adversely impact its financial performance and prospects for future
growth.

The Company’s main products, like those of its competitors, generally have life cycles of two years or less, with
sales occurring at a much higher rate in the first year than in the second. Factors driving these short product life cycles
include the rapid introduction of competitive products and quickly changing consumer preferences. In this marketplace,
a substantial portion of the Company’s annual revenues is generated each year by products that are in their first year of
their product life cycle.

These marketplace conditions raise a number of issues that the Company must successfully manage. For example,
the Company must properly anticipate consumer preferences and design products that meet those preferences while also
complying with significant restrictions imposed by the Rules of Golf (see further discussion of the Rules of Golf below)
or its new products will not achieve sufficient market success to compensate for the usual decline in sales experienced
by products already in the market. Second, the Company’s research and development and supply chain groups face
constant pressures to design, develop, source and supply new products that perform better than their predecessors—many
of which incorporate new or otherwise untested technology, suppliers or inputs. Third, for new products to generate
equivalent or greater revenues than their predecessors, they must either maintain the same or higher sales levels with the
same or higher pricing, or exceed the performance of their predecessors in one or both of those areas. Fourth, the relatively
short window of opportunity for launching and selling new products requires great precision in forecasting demand and
assuring that supplies are ready and delivered during the critical selling periods. Finally, the rapid changeover in products
creates a need to monitor and manage the closeout of older products both at retail and in the Company’s own inventory.
Should the Company not successfully manage the frequent introduction of new products that satisfy changing consumer
preferences, the Company’s results of operations, financial condition and cash flows could be significantly adversely
affected.

A reduction in the number of rounds of golf played or in the number of golf participants could adversely affect the
Company’s sales.

The Company generates substantially all of its revenues from the sale of golf-related products, including golf clubs,
golf balls and golf accessories. The demand for golf-related products in general, and golf balls in particular, is directly
related to the number of golf participants and the number of rounds of golf being played by these participants. If golf
participation or the number of rounds of golf played decreases, sales of the Company’s products may be adversely affected.
In the future, the overall dollar volume of the market for golf-related products may not grow or may decline.

In addition, the demand for golf products is also directly related to the popularity of magazines, cable channels and
other media dedicated to golf, television coverage of golf tournaments and attendance at golf events. The Company
depends on the exposure of its products through advertising and the media or at golf tournaments and events. Any significant
reduction in television coverage of, or attendance at, golf tournaments and events or any significant reduction in the
popularity of golf magazines or golf television channels, could reduce the visibility of the Company’s brand and could
adversely affect the Company’s sales.

The Company may have limited opportunities for future growth in sales of golf clubs and golf balls.

In order for the Company to significantly grow its sales of golf clubs or golf balls, the Company must either increase
its share of the market for golf clubs or balls, or the market for golf clubs or balls must grow. The Company already has
a significant share of worldwide sales of golf clubs and golf balls and the golf industry is very competitive. As such,
gaining incremental market share quickly or at all is difficult. Therefore, opportunities for additional market share may
be limited given the challenging competitive nature of the golf industry. The Company also believes that the worldwide
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golf market has not grown significantly in recent years. In the future, the overall dollar volume of worldwide sales of golf
clubs or golf balls may not grow or may decline.

If the Company inaccurately forecasts demand for its products, it may manufacture either insufficient or excess
quantities, which, in either case, could adversely affect its financial performance.

The Company plans its manufacturing capacity based upon the forecasted demand for its products. The nature of
the Company’s business makes it difficult to adjust quickly its manufacturing capacity if actual demand for its products
exceeds or is less than forecasted demand. If actual demand for its products exceeds the forecasted demand, the Company
may not be able to produce sufficient quantities of new products in time to fulfill actual demand, which could limit the
Company’s sales and adversely affect its financial performance. On the other hand, if actual demand is less than the
forecasted demand for its products, the Company could produce excess quantities, resulting in excess inventories and
related obsolescence charges that could adversely affect the Company’s financial performance.

The Company depends on single source or a limited number of suppliers for some of its products, and the loss of any
of these suppliers could harm its business.

The Company is dependent on a limited number of suppliers for its clubheads and shafts, some of which are single
sourced. Furthermore, some of the Company’s products require specially developed manufacturing techniques and
processes which make it difficult to identify and utilize alternative suppliers quickly. In addition, many of the Company’s
suppliers are not well capitalized and prolonged unfavorable economic conditions could increase the risk that they will
go out of business. If current suppliers are unable to deliver clubheads, shafts or other components, or if the Company is
required to transition to other suppliers, the Company could experience significant production delays or disruption to its
business. The Company also depends on a single or a limited number of suppliers for the materials it uses to make its
golf balls. Many of these materials are customized for the Company. Any delay or interruption in such supplies could
have a material adverse impact upon the Company’s golf ball business. If the Company did experience any such delays
or interruptions, the Company may not be able to find adequate alternative suppliers at a reasonable cost or without
significant disruption to its business.

A significant disruption in the operations of the Company’s golf club assembly and golf ball manufacturing and
assembly facilities could have a material adverse effect on the Company'’s sales, profitability and results of operations.

Assignificant disruption at any of the Company’s golf club or golf ball manufacturing facilities or distribution centers
in the U.S. and in regions outside the U.S. could materially and adversely affect the Company’s sales, profitability and
results of operations.

New regulations related to “conflict minerals” will require the Company to incur additional expenses and could limit
the supply and increase the cost of certain metals used in manufacturing the Company’s products.

On August 22, 2012, the Commission adopted rules requiring disclosure related to sourcing of specified minerals,
known as conflict minerals, that are necessary to the functionality or production of products manufactured or contracted
to be manufactured by public companies. The new rules, which are effective for calendar 2013 and require a report to be
filed by May 31, 2014, require companies to, under specified circumstances, undertake due diligence, disclose and report
whether or not such minerals originated from the Democratic Republic of Congo or an adjoining country. The Company’s
products may contain some of the specified minerals. As aresult, the Company may incur additional expenses in connection
with complying with the new rules, including with respect to any due diligence that is required under the new rules. In
addition, the implementation of the new rules could adversely affect the sourcing, supply and pricing of materials used
in the Company’s products. There may only be a limited number of suppliers offering “conflict free” conflict minerals,
and the Company cannot be certain that it will be able to obtain necessary “conflict free” conflict minerals from such
suppliers in sufficient quantities or at competitive prices. Because the Company’s supply chain is complex, the Company
may also not be able to sufficiently verify the origins of the relevant minerals used in theCompany’s products through
the due diligence procedures that the Company implements, which may harm the Company’s reputation.
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A disruption in the service or a significant increase in the cost of the Company’s primary delivery and shipping services
for its products and component parts could have a material adverse effect on the Company’s business.

The Company uses United Parcel Service (“UPS”) for substantially all ground shipments of products to its U.S.
customers. The Company uses air carriers and ocean shipping services for most of its international shipments of products.
Furthermore, many of the components the Company uses to build its golf clubs, including clubheads and shafts, are
shipped to the Company via air carrier and ship services. If there is any significant interruption in service by such providers
or at airports or shipping ports, the Company may be unable to engage alternative suppliers or to receive or ship goods
through alternate sites in order to deliver its products or components in a timely and cost-efficient manner. As a result,
the Company could experience manufacturing delays, increased manufacturing and shipping costs, and lost sales as a
result of missed delivery deadlines and product demand cycles. Any significant interruption in UPS services, air carrier
services or ship services could have a material adverse effect upon the Company’s business. Furthermore, if the cost of
delivery or shipping services were to increase significantly and the additional costs could not be covered by product
pricing, the Company’s operating results could be materially and adversely affected.

The Company faces intense competition in each of its markets and if it is unable to maintain a competitive advantage,
loss of market share, revenue, or profitability may result.

Golf Clubs. The golf club business is highly competitive, and is served by a number of well-established and well-
financed companies with recognized brand names. New product introductions, price reductions, consignment sales,
extended payment terms, “closeouts,” including closeouts of products that were recently commercially successful, and
significant tour and advertising spending by competitors continue to generate intense market competition. Furthermore,
continued downward pressure on pricing in the market for new clubs could have a significant adverse effect on the
Company’s pre-owned club business as the gap narrows between the cost of a new club and a pre-owned club. Successful
marketing activities, discounted pricing, consignment sales, extended payment terms or new product introductions by
competitors could negatively impact the Company’s future sales.

Golf Balls. The golf ball business is also highly competitive. There are a number of well-established and well-
financed competitors, including one competitor with an estimated U.S. market share of over 50%. The Company’s
competitors continue to incur significant costs in the areas of advertising, tour and other promotional support. The
Company believes that to be competitive, the Company also need to continue to incur significant expenses in tour,
advertising and promotional support. Unless there is a change in competitive conditions, these competitive pressures and
increased costs will continue to adversely affect the profitability of the Company’s golf ball business.

Accessories. The Company’s accessories include golf bags, golf gloves, golf footwear, golf apparel and other items.
The Company faces significant competition in every region with respect to each of these product categories. In most
cases, the Company is not the market leader with respect to its accessory markets.

The Company’s golf club and golf ball business has a concentrated customer base. The loss of one or more of the
Company’s top customers could have a significant effect on the Company’s golf club and golf ball sales.

On a consolidated basis, no one customer that distributes golf clubs or golf balls in the United States accounted for
more than 7% of the Company’s consolidated revenues in both 2013 and 2012, and 6% in 2011. The Company's top five
customers accounted for more than 17% of the Company's consolidated revenues in 2013, and 14% in both 2012 and
2011. On a segment basis, in 2013, the top five golf club and golf ball customers accounted for approximately 17% and
27% ofthe Company’s total consolidated golf club and golf ball sales, respectively. A loss of one or more of these customers
could have a significant adverse effect on the Company’s golf club and golf ball sales.

International political instability and terrorist activities may decrease demand for the Company’s products and disrupt
its business.

Terrorist activities and armed conflicts could have an adverse effect upon the United States or worldwide economy
and could cause decreased demand for the Company’s products as consumers’ attention and interest are diverted from
golf and become focused on issues relating to these events. If such events disrupt domestic or international air, ground
or sea shipments, or the operation of the Company’s manufacturing facilities, the Company’s ability to obtain the materials
necessary to manufacture its products and to deliver customer orders would be harmed, which would have a significant
adverse effect on the Company’s results of operations, financial condition and cash flows. Such events can negatively
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impact tourism, which could adversely affect the Company’s sales to retailers at resorts and other vacation destinations.
In addition, the occurrence of political instability and/or terrorist activities generally restricts travel to and from the affected
areas, making it more difficult in general to manage the company’s international operations.

The Company’s business could be harmed by the occurrence of natural disasters or pandemic diseases.

The occurrence of a natural disaster, such as an earthquake, tsunami, fire, flood or hurricane, or the outbreak of a
pandemic disease, could significantly adversely affect the Company’s business. A natural disaster or a pandemic disease
could significantly adversely affect both the demand for the Company’s products as well as the supply of the components
used to make the Company’s products. Demand for golf products also could be negatively affected as consumers in the
affected regions restrict their recreational activities and as tourism to those areas declines. If the Company’s suppliers
experienced a significant disruption in their business as a result of a natural disaster or pandemic disease, the Company’s
ability to obtain the necessary components to make its products could be significantly adversely affected. In addition, the
occurrence of a natural disaster or the outbreak of a pandemic disease generally restricts the travel to and from the affected
areas, making it more difficult in general to manage the Company’s international operations.

The Company’s business and operating results are subject to seasonal fluctuations, which could result in fluctuations
in its operating results and stock price.

The Company’s business is subject to seasonal fluctuations. The Company’s first quarter sales generally represent
the Company’s sell-in to the golf retail channel of its golf club products for the new golf season. The Company’s second
and third quarter sales generally represent reorder business for golf clubs. Sales of golf clubs during the second and third
quarters are significantly affected not only by the sell-through of the Company’s products that were sold into the channel
during the first quarter but also by the sell-through of products by the Company’s competitors. Retailers are sometimes
reluctant to reorder the Company’s products in significant quantities when they already have excess inventory of products
of the Company or its competitors. The Company’s sales of golf balls are generally associated with the level of rounds
played in the areas where the Company’s products are sold. Therefore, golf ball sales tend to be greater in the second and
third quarters, when the weather is good in most of the Company’s key markets and rounds played are up. Golf ball sales
are also stimulated by product introductions as the retail channel takes on initial supplies. Like those of golf clubs, reorders
of golf balls depend on the rate of sell-through. The Company’s sales during the fourth quarter are generally significantly
less than those of the other quarters because in many of the Company’s key regions fewer people are playing golf during
that time of year due to cold weather. Furthermore, the Company generally announces its new product line in the fourth
quarter to allow retailers to plan for the new golf season. Such early announcements of new products could cause golfers,
and therefore the Company’s customers, to defer purchasing additional golf equipment until the Company’s new products
are available. Such deferments could have a material adverse effect upon sales of the Company’s current products or
result in closeout sales at reduced prices.

The seasonality of the Company’s business could be exacerbated by the adverse effects of unusual or severe weather
conditions as well as by severe weather conditions caused by climate change on the Company’s business.

Due to the seasonality of the Company’s business, the Company’s business can be significantly adversely affected
by unusual or severe weather conditions and by severe weather conditions caused by climate change. Unfavorable weather
conditions generally result in fewer golf rounds played, which generally results in reduced demand for all golf products,
and in particular, golf balls. Furthermore, catastrophic storms can negatively affect golf rounds played both during the
storms and afterward, as storm damaged golf courses are repaired and golfers focus on repairing the damage to their
homes, businesses and communities. Consequently, sustained adverse weather conditions, especially during the warm
weather months, could materially affect the Company’s sales.

Goodwill and intangible assets represent a significant portion of the Company’s total assets and any impairment of
these assets could negatively impact our results of operations and shareholders’ equity.

The Company’s goodwill and intangible assets consist of goodwill from acquisitions, trade names, trademarks,
service marks, trade dress, patents, and other intangible assets.

Accounting rules require the evaluation of the Company’s goodwill and intangible assets with indefinite lives for
impairment at least annually or whenever events or changes in circumstances indicate that the carrying value of such
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assets may not be recoverable. Such indicators include a sustained decline in the Company’s stock price or market
capitalization, adverse changes in economic or market conditions or prospects, and changes in the Company’s operations.

An asset is considered to be impaired when its carrying value exceeds its fair value. The Company determines the
fair value of an asset based upon the discounted cash flows expected to be realized from the use and ultimate disposition
of the asset. If in conducting an impairment evaluation the Company determines that the carrying value of an asset
exceeded its fair value, the Company would be required to record a non-cash impairment charge for the difference between
the carrying value and the fair value of the asset. If a significant amount of the Company’s goodwill and intangible assets
were deemed to be impaired, the Company’s results of operations and shareholders’ equity would be significantly adversely
affected.

The Company’s ability to utilize all or a portion of its U.S. deferred tax assets may be limited significantly if the Company
experiences an “ownership change.”

The Company has a significant amount of U.S. federal and state deferred tax assets, which include net operating
loss carryforwards and other losses. The Company’s ability to utilize the losses to offset future taxable income may be
limited significantly if the Company were to experience an “ownership change” as defined in section 382 of the Internal
Revenue Code of 1986, as amended (the “Code”). In general, an ownership change will occur if there is a cumulative
increase in ownership of the Company’s stock by “5-percent shareholders” (as defined in the Code) that exceeds 50
percentage points over a rolling three-year period. The determination of whether an ownership change has occurred for
purposes of Section 382 is complex and requires significant judgment. The extent to which the Company’s ability to
utilize the losses is limited as a result of such an ownership change depends on many variables, including the value of
the Company’s stock at the time of the ownership change. The Company continues to monitor changes in ownership. If
such a cumulative increase did occur in any three year period and the Company were limited in the amount of losses it
could use to offset taxable income, the Company’s results of operations and cash flows would be adversely impacted.

Changes in equipment standards under applicable Rules of Golf could adversely affect the Company’s business.

The Company seeks to have its new golf club and golf ball products satisfy the standards published by the USGA
and The R&A in the Rules of Golf because these standards are generally followed by golfers, both professional and
amateur, within their respective jurisdictions. The USGA publishes rules that are generally followed in the United States,
Canada and Mexico, and The R&A publishes rules that are generally followed in most other countries throughout the
world. However, the Rules of Golf as published by The R&A and the USGA are virtually the same, and are intended to
be so pursuant to a Joint Statement of Principles issued in 2001.

In the future, existing USGA and/or R&A standards may be altered in ways that adversely affect the sales of the
Company’s current or future products. If a change in rules were adopted and caused one or more of the Company’s current
or future products to be nonconforming, the Company’s sales of such products would be adversely affected.

The Company’s sales and business could be materially and adversely affected if professional golfers do not endorse
or use the Company'’s products.

The Company establishes relationships with professional golfers in order to evaluate and promote Callaway Golf
and Odyssey branded products. The Company has entered into endorsement arrangements with members of the various
professional tours, including the Champions Tour, the PGA Tour, the LPGA Tour, the PGA European Tour, the Japan Golf
Tour and the Nationwide Tour. While most professional golfers fulfill their contractual obligations, some have been known
to stop using a sponsor’s products despite contractual commitments. If certain of the Company’s professional endorsers
were to stop using the Company’s products contrary to their endorsement agreements, the Company’s business could be
adversely affected in a material way by the negative publicity or lack of endorsement.

The Company believes that professional usage of its golf clubs and golfballs contributes to retail sales. The Company
therefore spends a significant amount of money to secure professional usage of its products. Many other companies,
however, also aggressively seek the patronage of these professionals and offer many inducements, including significant
cash incentives and specially designed products. There is a great deal of competition to secure the representation of tour
professionals. As a result, it is expensive to attract and retain such tour professionals. The inducements offered by other
companies could result in a decrease in usage of the Company’s products by professional golfers or limit the Company’s
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ability to attract other tour professionals. A decline in the level of professional usage of the Company’s products, or a
significant increase in the cost to attract or retain endorsers, could have a material adverse effect on the Company’s sales
and business.

Failure to adequately enforce the Company’s intellectual property rights could adversely affect its reputation and sales.

The golf club industry, in general, has been characterized by widespread imitation of popular club designs. The
Company has an active program of monitoring, investigating and enforcing its proprietary rights against companies and
individuals who market or manufacture counterfeits and “knockoff” products. The Company asserts its rights against
infringers of its copyrights, patents, trademarks, and trade dress. However, these efforts may not be successful in reducing
sales of golf products by these infringers. Additionally, other golf club manufacturers may be able to produce successful
golf clubs which imitate the Company’s designs without infringing any of the Company’s copyrights, patents, trademarks,
or trade dress. The failure to prevent or limit such infringers or imitators could adversely affect the Company’s reputation
and sales.

The Company may become subject to intellectual property suits that could cause it to incur significant costs or pay
significant damages or that could prohibit it from selling its products.

The Company’s competitors also seek to obtain patent, trademark, copyright or other protection of their proprietary
rights and designs for golf clubs and golf balls. From time to time, third parties have claimed or may claim in the future
that the Company’s products infringe upon their proprietary rights. The Company evaluates any such claims and, where
appropriate, has obtained or sought to obtain licenses or other business arrangements. To date, there have been no significant
interruptions in the Company’s business as a result of any claims of infringement. However, in the future, intellectual
property claims could force the Company to alter its existing products or withdraw them from the market or could delay
the introduction of new products.

Various patents have been issued to the Company’s competitors in the golf industry and these competitors may
assert that the Company’s golf products infringe their patent or other proprietary rights. If the Company’s golf products
are found to infringe third-party intellectual property rights, the Company may be unable to obtain a license to use such
technology, and it could incur substantial costs to redesign its products or to defend legal actions.

Recent changes to U.S. patent laws and proposed changes to the rules of the U.S. Patent and Trademark Office could
adversely affect the Company’s ability to protect its intellectual property.

The Leahy-Smith America Invents Act (the “Leahy-Smith Act”) includes a number of significant changes to the
U.S. patent laws, such as, among other things, changing from a “first to invent” to a “first inventor to file” system,
establishing new procedures for challenging patents and establishing different methods for invalidating patents. The U.S.
Patent and Trademark Office is still in the process of implementing regulations relating to these changes, and the courts
have yet to address many of the new provisions of the Leahy-Smith Act. Some of these changes or potential changes may
not be advantageous to the Company, and it may become more difficult to obtain adequate patent protection or to enforce
the Company’s patents against third parties. While the Company cannot predict the impact of the Leahy-Smith Act at this
time, these changes or potential changes could increase the costs and uncertainties surrounding the prosecution of the
Company’s patent applications and adversely affect the Company’s ability to protect its intellectual property.

The Company’s brands may be damaged by the actions of its licensees.

The Company licenses its trademarks to third-party licensees who produce, market and sell their products bearing
the Company’s trademarks. The Company chooses its licensees carefully and imposes upon such licensees various
restrictions on the products, and on the manner, on which such trademarks may be used. In addition, the Company requires
its licensees to abide by certain standards of conduct and the laws and regulations of the jurisdictions in which they do
business. However, if a licensee fails to adhere to these requirements, the Company’s brands could be damaged. The
Company’s brands could also be damaged if a licensee becomes insolvent or by any negative publicity concerning a
licensee or if the licensee does not maintain good relationships with its customers or consumers, many of which are also
the Company’s customers and consumers.
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Sales of the Company’s products by unauthorized retailers or distributors could adversely affect the Company’s
authorized distribution channels and harm the Company’s reputation.

Some of the Company’s products find their way to unauthorized outlets or distribution channels. This “gray market”
for the Company’s products can undermine authorized retailers and foreign wholesale distributors who promote and
support the Company’s products, and can injure the Company’s image in the minds of its customers and consumers. On
the other hand, stopping such commerce could result in a potential decrease in sales to those customers who are selling
the Company’s products to unauthorized distributors or an increase in sales returns over historical levels. While the
Company has taken some lawful steps to limit commerce of its products in the “gray market” in both the United States
and abroad, it has not stopped such commerce.

The Company has significant international operations and is exposed to risks associated with doing business
globally.

The Company sells and distributes its products directly in many key international markets in Europe, Asia, North
America and elsewhere around the world. These activities have resulted and will continue to result in investments in
inventory, accounts receivable, employees, corporate infrastructure and facilities. In addition, there are a limited number
of suppliers of golf club components in the United States, and the Company has increasingly become more reliant on
suppliers and vendors located outside of the United States. The operation of foreign distribution in the Company’s
international markets, as well as the management of relationships with international suppliers and vendors, will continue
to require the dedication of management and other Company resources. The Company manufactures most of its products
outside of the United States.

As aresult of this international business, the Company is exposed to increased risks inherent in conducting business
outside of the United States. In addition to foreign currency risks, these risks include:

* Increased difficulty in protecting the Company’s intellectual property rights and trade secrets;

*  Unexpected government action or changes in legal or regulatory requirements;

»  Social, economic or political instability;

*  The effects of any anti-American sentiments on the Company’s brands or sales of the Company’s products;

* Increased difficulty in ensuring compliance by employees, agents and contractors with the Company’s policies
as well as with the laws of multiple jurisdictions, including but not limited to the U.S. Foreign Corrupt Practices
Act, local international environmental, health and safety laws, and increasingly complex regulations relating
to the conduct of international commerce;

* Increased difficulty in controlling and monitoring foreign operations from the United States, including increased
difficulty in identifying and recruiting qualified personnel for its foreign operations; and

* Increased exposure to interruptions in air carrier or ship services.

Any significant adverse change in circumstances or conditions could have a significant adverse effect upon the
Company’s operations, financial performance and condition.

Changes in tax laws and unanticipated tax liabilities could adversely affect our effective income tax rate and
profitability.

We are subject to income taxes in the United States and numerous foreign jurisdictions. Our effective income tax
rate in the future could be adversely affected by a number of factors, including: changes in the mix of earnings in countries
with differing statutory tax rates, changes in the valuation of deferred tax assets and liabilities, changes in tax laws, the
outcome of income tax audits in various jurisdictions around the world, and any repatriation of non-US earnings for which
we have not previously provided for U.S. taxes. We regularly assess all of these matters to determine the adequacy of our
tax provision, which is subject to significant discretion.
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The Company relies on complex information systems for management of its manufacturing, distribution, sales and
other functions. If the Company’s information systems fail to perform these functions adequately or if the Company
experiences an interruption in their operation, including a breach in cyber security, its business and results of operations
could suffer.

All of the Company’s major operations, including manufacturing, distribution, sales and accounting, are dependent
upon the Company’s complex information systems. The Company’s information systems are vulnerable to damage or
interruption from:

»  Earthquake, fire, flood, hurricane and other natural disasters;
*  Power loss, computer systems failure, Internet and telecommunications or data network failure; and

*  Hackers, computer viruses, software bugs or glitches.

Any damage or significant disruption in the operation of such systems or the failure of the Company’s information
systems to perform as expected would disrupt the Company’s business, which may result in decreased sales, increased
overhead costs, excess inventory and product shortages and otherwise adversely affect the Company’s operations, financial
performance and condition.

Unauthorized access to, or accidental disclosure of, consumer personally-identifiable information that the Company
collects through its websites may result in significant expenses and negatively impact our reputation and business.

There is growing concern over the security of personal information transmitted over the Internet, consumer identity
theft and user privacy. While the Company has implemented security measures, the Company’s computer systems may
be susceptible to electronic or physical computer break-ins, viruses and other disruptions and security breaches. Any
perceived or actual unauthorized disclosure of personally-identifiable information regarding visitors to the Company’s
websites or otherwise, whether through a breach of the Company’s network by an unauthorized party, employee theft,
misuse or error or otherwise, could harm the Company’s reputation, impair the Company’s ability to attract website
visitors, or subject the Company to claims or litigation arising from damages suffered by consumers, and adversely affect
the Company’s operations, financial performance and condition.

Item 1B. Unresolved Staff Comments

None.

Item 2. Properties

The Company and its subsidiaries conduct operations in both owned and leased properties. The Company’s principal
executive offices and domestic operations are located in Carlsbad, California. The Company has four buildings that are
utilized in its Carlsbad operations, which are comprised of corporate offices and the Company’s performance center, as
well as manufacturing, research and development, warchousing and distribution facilities. These buildings comprise
approximately 546,000 square feet of space. The Company owns two of these buildings, representing approximately
269,000 square feet of space, and leases two properties representing approximately 277,000 square feet of space. The
Company is currently subleasing one of these two buildings comprised of 150,000 square feet. The lease terms expire
between March 2016 and November 2017.

In February 2013, the Company sold its golf ball manufacturing plant in Chicopee, Massachusetts and entered into
an agreement to lease back approximately 232,000 square feet, which the Company believes is adequate for ongoing
business. The lease term for this facility expires in February 2018.

The Company also leases a golf club manufacturing facility in Monterrey, Mexico comprised of approximately
180,000 square feet. The lease term for this facility expires in February 2018.

In addition, the Company leases a distribution center in Roanoke, Texas comprised of approximately 202,000 square
feet. The lease term for this facility expires in September 2020.

The Company owns and leases additional properties domestically and internationally, including properties in the
United States, Australia, Canada, Japan, Korea, the United Kingdom, China, Thailand and India. The Company’s
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operations at each of these properties are used to some extent for both the golf club and golf ball businesses. The Company
believes that its facilities currently are adequate to meet its requirements.

Item 3. Legal Proceedings

The information set forth in Note 13 “Commitments and Contingencies,” to the Notes to Consolidated Financial
Statements included in this Annual Report on Form 10-K is incorporated herein by this reference.

Item 4. Mine Safety Disclosures
Not applicable.
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PART IT

Item 5. Market for Registrant’s Common Equity, Related Shareholder Matters and Issuer Purchases of Equity
Securities

The Company’s common stock is listed, and principally traded, on the New York Stock Exchange (“NYSE”). The
Company’s symbol for its common stock is “ELY.” As of January 31, 2014, the number of holders of record of the
Company’s common stock was 6,691. The following table sets forth the range of high and low per share sales prices of
the Company’s common stock and per share dividends for the periods indicated.

Year Ended December 31,

2013 2012
Period: High Low Dividend High Low Dividend
First QUarter .......coccccvveevveeneeneinieeeeenes $ 730 $§ 630 $§ o001 $ 729 $ 548 $ 0.01
Second QUArter........coeeveveeerereereeereeerenens $ 711§ 615 $§ o001 $ 713 $ 517 $ 0.01
Third Quarter...........ccceeevveeneeneienecnenens $§ 758 § 658 $§ 001 $ 645 $ 520 $ 0.01
Fourth Quarter.........c.cccoeeenecinecenecenennes $ 897 § 707 $§ 001 $ 680 $ 537 $ 0.01

The Company intends to continue to pay quarterly dividends subject to liquidity, capital availability and quarterly
determinations that cash dividends are in the best interests of its stockholders. Future dividends may be affected by, among
other items, the Company’s views on potential future capital requirements, projected cash flows and needs, changes to
the Company’s business model, and certain restrictions limiting dividends imposed by the ABL Facility (see Note 4
“Financing Arrangements,” in the Notes to Consolidated Financial Statements in this Form 10-K).
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Performance Graph

The following graph presents a comparison of the cumulative total shareholder return of the Company’s common
stock since December 31, 2008 to two indices: the Standard & Poor’s 500 Index (“S&P 500”) and the Standard & Poor’s
600 Smallcap Index (“S&P 600”). The S&P 500 tracks the aggregate price performance of equity securities of 500 large-
cap companies that are actively traded in the U.S., and is considered to be a leading indicator of U.S. equity securities.
The S&P 600 is a market value-weighted index that tracks the aggregate price performance of equity securities from a
broad range of small-cap stocks traded in the U.S. The graph assumes an initial investment of $100 at December 31, 2008
and reinvestment of all dividends in ELY stock on the dividend payable date.

COMPARISON OF 5 YEAR CUMULATIVE TOTAL RETURN

$250
$200
S150
$100
$50
$0 \ \ \ \ \ \
2008 2009 2010 2011 2012 2013
—e— ELY —&— S&P 500 —— S&P 600 Smallcap
2008 2009 2010 2011 2012 2013
Callaway Golf (NYSE: ELY)......cccccvenue..e. $ 10000 $ 8227 §$§ 8851 §$§ 6105 $ 7222 $§ 94.19
S&P 500 ..o $ 100.00 $ 12345 § 13923 $ 13923 § 15790 $ 204.63
S&P 600 Smallcap.......cccceevveverieieniennne. $ 100.00 $ 12378 § 15470 $ 15446 $ 17741 $ 247.66

The Callaway Golf Company index is based upon the closing prices of Callaway Golf Company common stock on
December 31, 2008, 2009, 2010, 2011, 2012 and 2013 of $9.29, $7.54, $8.07, $5.53, $6.50 and $8.43, respectively.

Purchases of Equity Securities by the Issuer and Affiliated Purchasers

In November 2007, the Company’s Board of Directors authorized a share repurchase program of a maximum cost
to the Company of $100.0 million (the “November 2007 repurchase program’). Under this program, the Company was
authorized to repurchase shares of its common stock in the open market or in private transactions, subject to the Company’s
assessment of market conditions and buying opportunities.

During 2013, the Company repurchased approximately 56,000 shares of its common stock under the November
2007 repurchase program at an average cost per share of $6.50 for a total cost of $0.4 million. The Company acquired
these shares to satisfy the Company’s tax withholding obligations in connection with the vesting and settlement of employee
restricted stock unit awards. The Company’s repurchases of shares of common stock are recorded at cost and result in a
reduction of shareholders’ equity. During the three months ended December 31, 2013, the Company did not repurchase
any additional shares under this program. In February 2014, the Board of Directors canceled this program and requested
that management seek further Board approval prior to engaging in further open market transactions. The Board continued
to authorize the Company to reacquire shares in satisfaction of the Company's tax withholding obligations in connection
with the settlement of employee equity awards.
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Item 6. Selected Financial Data

The following statements of operations data and balance sheet data for the five years ended December 31, 2013
were derived from the Company’s audited consolidated financial statements. Consolidated balance sheets at December 31,
2013 and 2012 and the related consolidated statements of operations and cash flows for each of the three years in the
period ended December 31, 2013 and notes thereto appear elsewhere in this report. The following data should be read in
conjunction with the annual consolidated financial statements, related notes and other financial information appearing
elsewhere in this report.

Years Ended December 31,
2013P® 2012V 20119OOMNE) 2010P©OD 2009P©®

(In thousands, except per share data)

Statement of Operations Data:

Net SALES .oveviveieieieeeeee e $ 842,801 $ 834,065 $ 886,528 $ 967,656 $ 950,799
Cost 0f SalES ...covveueeiieiiiiiereeencce 528,043 585,897 575,226 602,160 607,036
GTOSS PIOTIt ..cveeeieiieiieiieieecceeecece e 314,758 248,168 311,302 365,496 343,763
Selling, general and administrative

EXPEIISES .. veeveeeeeneeeeeeeeneeneeneereeseseeseeeeees 294,583 334,861 358,081 355,716 342,084
Research and development expenses............. 30,937 29,542 34,309 36,383 32,213
Loss from operations.............cceeveeverveeeennenne (10,762) (116,235) (81,088) (26,603) (30,534)
Interest INCOME......cccuvvveieeieiirieeeeeieeeeeeeenas 558 550 546 2,886 1,807
Interest eXpPense.......cceeuerueereereenieeieneeceneenes (9,123) (5,513) (1,618) (848) (1,754)
Other income (expense), Net ..........ccceceeeenen. 6,005 3,152 (8,101) (10,997) 878
Loss before income taxes..........cceceeevveeennne. (13,322) (118,046) (90,261) (35,562) (29,603)
Income tax provision (benefit)........c..c.cee.e. 5,599 4,900 81,559 (16,758) (14,343)
NEt 10SS.cveeiieeeiesieeee e (18,921) (122,9406) (171,820) (18,804) (15,260)
Dividends on convertible preferred stock ..... 3,332 8,447 10,500 10,500 5,688

Net loss allocable to common shareholders.. $ (22,253) $ (131,393) $(182,320) $ (29,304) $ (20,948)

Loss per common share:

BASIC.r oo $  031) $ (19) $ (282) $ (046) $  (0.33)
DAIULEA. oo $ 031) $ (19) $ (282) $ (046) $  (0.33)
Dividends paid per common share................ $ 004 $ 0.04 $ 004 $ 004 S 0.10

December 31,

2013V@ 2012V 20110N® 20107 2009
(In thousands)

Balance Sheet Data:

Cash and cash equivalents ...............c.cceerrvernenee. $ 36,793 $ 52,003 $ 43,023 $ 55043 $ 78314
Working capital..........ccocoveiinieiiniiieceeee, $ 195,407 $ 225430 $ 251,545 $ 368,563 $ 360,654
Total ASSELS....vecvieeieeiieeiiecie ettt $ 663,863 $ 637,636 $ 727,112 $ 876,012 $ 866,963
Long-term 1iabilities .........ccccceeeververienieriieeenieeen. $ 153,048 $ 154362 $ 46,514 $ 13,967 $ 14,594
Total Callaway Golf Company shareholders’

CUILY cevenveeeieie ettt ae e sneeneas $ 284,619 $ 318990 $ 509,956 $ 684,267 $ 698,291

(1) On August 29, 2012, the Company issued $112.5 million of 3.75% Convertible Senior Notes (the “convertible
notes”) due August 15, 2019, of which $63.2 million in aggregate principal amount was exchanged for 632,270
shares of the Company’s outstanding 7.50% Series B Cumulative Perpetual Convertible Preferred Stock in separate,
privately negotiated exchange transactions, and $49.3 million in aggregate principal amount was issued in private
placement transactions for cash (see Note 4 “Financing Arrangements” to the Notes to Consolidated Financial
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Statements in this Form 10-K). In connection with the convertible notes, the Company recognized $4.9 million and
$1.7 million in interest expense for the years ended December 31, 2013 and 2012, respectively.

The Company’s operating statement for the years ended December 31, 2013 and 2012 include pre-tax charges of
$16.6 million and $54.1 million, respectively, in connection with the Cost Reduction Initiatives. As a result of these
initiatives, in 2012, the Company recorded related decreases in working capital and total assets from the impairment
of certain intangible assets including goodwill, as well as the write-off of certain long-lived assets and inventory.
See Note 3 “Restructuring Initiatives,” Note 8 “Goodwill and Intangible Assets,” and Note 7 “Sale of Buildings”
to the Notes to Consolidated Financial Statements in this Form 10-K.

During the first quarter of 2012, in an effort to simplify the Company’s operations and increase focus on the
Company’s core Callaway and Odyssey business, the Company sold certain assets related to the Top-Flite and Ben
Hogan brands, including trademarks, service marks and certain other intellectual property for net cash proceeds of
$26.9 million. The sale of these two brands resulted in a pre-tax net gain of $6.6 million. See Note 8 “Goodwill and
Intangible Assets” to the Notes to Consolidated Financial Statements in this Form 10-K.

The Company’s operating statements for the years ended December 31, 2012 and 2011 include pre-tax charges of
$1.0 million and $16.3 million, respectively, in connection with workforce reductions related to the Reorganization
and Reinvestment Initiatives announced in June 2011. See Note 3 “Restructuring Initiatives” to the Notes to
Consolidated Financial Statements in this Form 10-K. The operating statements for the years ended December 31,
2010 and 2009, include pre-tax charges of $4.0 million and $5.2 million, respectively, in connection with certain
workforce reductions announced in 2010 and 2009.

The Company’s provision for income taxes for the year ended December 31, 2011 includes $52.5 million of tax
expense in order to establish a valuation allowance against its U.S. deferred tax assets and $21.6 million related to
the recognition of certain prepaid tax expenses on intercompany profits. The reduction of deferred tax assets had a
corresponding decrease in working capital and total assets, as well as an increase in long-term liabilities. See Note
12 “Income Taxes” to the Notes to Consolidated Financial Statements in this Form 10-K.

In connection with the Global Operations Strategy Initiatives that were announced in 2010, the Company’s operating
statements for the years ended December 31, 2011 and 2010 include pre-tax charges of $24.7 million and $14.8
million, respectively, related to these initiatives. See Note 3 “Restructuring Initiatives” to the Notes to Consolidated
Financial Statements in this Form 10-K. The Company's operating statement for 2009 includes charges of $6.2
million related to these initiatives.

In2011 and 2010, the Company recognized pre-tax impairment charges of $5.4 million and $7.5 million, respectively,
in connection with the write-down of certain trademarks and trade names. Additionally, in 2011, the Company
recognized a pre-tax impairment charge of $1.1 million in connection with the write-off of goodwill. For further
discussion of charges recognized in 2011, see Note 8 “Goodwill and Intangible Assets” to the Notes to Consolidated
Financial Statements in this Form 10-K.

InMarch 2011, the Company completed the sale of three of its buildings located in Carlsbad, California. In connection
with this sale, the Company recognized a pre-tax gain of $6.2 million. See Note 7 “Sale of Buildings” to the Notes
to Consolidated Financial Statements in this Form 10-K.

On June 15, 2009, the Company sold 1.4 million shares of its 7.50% Series B Cumulative Perpetual Convertible
Preferred Stock, $0.01 par value (“preferred stock™). As a result, total sharecholders’ equity as of December 31, 2009
includes net proceeds of $134.0 million in connection with the issuance of preferred stock. For further discussion,
see Note 5 “Preferred Stock” to the Notes to Consolidated Financial Statements in this Form 10-K.
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Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations

The following discussion should be read in conjunction with the Consolidated Financial Statements, the related
notes and the “Important Notice to Investors Regarding Forward-Looking Statements” that appear elsewhere in this
report.

Critical Accounting Policies and Estimates

The Company’s discussion and analysis of its results of operations, financial condition and liquidity are based upon
the Company’s consolidated financial statements, which have been prepared in accordance with accounting principles
generally accepted in the United States. The preparation of these financial statements requires the Company to make
estimates and judgments that affect the reported amounts of assets, liabilities, shareholders’ equity, sales and expenses,
as well as related disclosures of contingent assets and liabilities. The Company bases its estimates on historical experience
and on various other assumptions that management believes to be reasonable under the circumstances. Actual results may
materially differ from these estimates under different assumptions or conditions. On an ongoing basis, the Company
reviews its estimates to ensure that the estimates appropriately reflect changes in its business and new information as it
becomes available.

Management believes the critical accounting policies discussed below affect its more significant estimates and
assumptions used in the preparation of its consolidated financial statements. For a complete discussion of all of the
Company’s significant accounting policies, see Note 2 “Significant Accounting Policies” to the Notes to Consolidated
Financial Statements in this Form 10-K.

Revenue Recognition

Sales are recognized in accordance with Accounting Standards Codification (“ASC”) Topic 605, “Revenue
Recognition,” as products are shipped to customers, net of an allowance for sales returns and accruals for sales programs.
The Company records a reserve for anticipated returns through a reduction of sales and cost of sales in the period that
the related sales are recorded. Sales returns are estimated based upon historical returns, current economic trends, changes
in customer demands and sell-through of products. In addition, from time to time, the Company offers sales programs
that allow for specific returns. The Company records a reserve for anticipated returns related to these sales programs
based on the terms of the sales program as well as historical returns, current economic trends, changes in customer demands
and sell-through of products. Historically, the Company’s actual sales returns have not been materially different from
management’s original estimates. The Company does not believe there is a reasonable likelihood that there will be a
material change in the future estimates or assumptions used to calculate the allowance for sales returns. However, if the
actual costs of sales returns are significantly different than the recorded estimated allowance, the Company may be exposed
to losses or gains that could be material. Assuming there had been a 10% increase over the recorded estimated allowance
for 2013 sales returns, pre-tax loss for the year ended December 31, 2013 would have been increased by approximately
$0.7 million.

The Company also records estimated reductions to revenue for sales programs such as incentive offerings. Sales
program accruals are estimated based upon the attributes of the sales program, management’s forecast of future product
demand, and historical customer participation in similar programs. The Company’s primary sales program, “the Preferred
Retailer Program,” offers longer payment terms during the initial sell in period, as well as potential rebates and discounts,
for participating retailers in exchange for providing certain benefits to the Company, including the maintenance of agreed
upon inventory levels, prime product placement and retailer staff training. Under this program, qualifying retailers can
earn either discounts or rebates based upon the amount of product purchased. Discounts are applied and recorded at the
time of sale. For rebates, the Company accrues an estimate of the rebate at the time of sale based on the customer’s
estimated qualifying current year product purchases. The estimate is based on the historical level of purchases, adjusted
for any factors expected to affect the current year purchase levels. The estimated year-end rebate is adjusted quarterly
based on actual purchase levels, as necessary. The Preferred Retailer Program is generally short term in nature and the
actual costs of the program are known as of the end of the year and paid to customers shortly after year-end. In addition
to the Preferred Retailer Program, the Company from time to time offers additional sales program incentive offerings
which are also generally short term in nature. Historically the Company’s actual costs related to its Preferred Retailer
Program and other sales programs have not been materially different than its estimates.
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Revenues from gift cards are deferred and recognized when the cards are redeemed. In addition, the Company
recognizes revenue from unredeemed gift cards when the likelihood of redemption becomes remote and under
circumstances that comply with any applicable state escheatment laws. The Company’s gift cards have no expiration. To
determine when redemption is remote, the Company analyzes an aging of unredeemed cards (based on the date the card
was lastused or the activation date if the card has never been used) and compares that information with historical redemption
trends. The Company does not believe there is a reasonable likelihood that there will be a material change in the future
estimates or assumptions used to determine the timing of recognition of gift card revenues. However, if the Company is
not able to accurately determine when gift card redemption is remote, the Company may be exposed to losses or gains
that could be material. The deferred revenue associated with outstanding gift cards decreased to $1.0 million at
December 31, 2013 from $1.1 million at December 31, 2012.

Revenues from course credits in connection with the use of the Company’s uPro GPS devices are deferred when
purchased and recognized on a straight-line basis over their estimated useful life. Although the Company announced in
July 2012 the transition of its integrated device business to a third-party based model, the Company will continue to
maintain services related to course credits used in conjunction with the uPro GPS devices through December 31, 2014.
Deferred revenue associated with unused course credits decreased from $2.5 million at December 31,2012 to $1.8 million
at December 31, 2013.

Allowance for Doubtful Accounts

The Company maintains an allowance for estimated losses resulting from the failure of its customers to make
required payments. An estimate of uncollectible amounts is made by management based upon historical bad debts, current
customer receivable balances, age of customer receivable balances, the customer’s financial condition and current
economic trends, all of which are subject to change. If the actual uncollected amounts significantly exceed the estimated
allowance, the Company’s operating results would be significantly adversely affected. Assuming there had been a 10%
increase over the 2013 recorded estimated allowance for doubtful accounts, pre-tax loss for the year ended December 31,
2013 would have been increased by approximately $1.2 million.

Inventories

Inventories are valued at the lower of cost or fair market value. Cost is determined using the first-in, first-out (FIFO)
method. The inventory balance, which includes material, labor and manufacturing overhead costs, is recorded net of an
estimated allowance for obsolete or unmarketable inventory. The estimated allowance for obsolete or unmarketable
inventory is based upon current inventory levels, sales trends and historical experience as well as management’s
understanding of market conditions and forecasts of future product demand, all of which are subject to change.

The calculation of the Company’s allowance for obsolete or unmarketable inventory requires management to make
assumptions and to apply judgment regarding inventory aging, forecasted consumer demand and pricing, regulatory
(USGA and R&A) rule changes, the promotional environment and technological obsolescence. The Company does not
believe there is a reasonable likelihood that there will be a material change in the future estimates or assumptions used
to calculate the allowance. However, if estimates regarding consumer demand are inaccurate or changes in technology
affect demand for certain products in an unforeseen manner, the Company may need to increase its inventory allowance,
which could significantly adversely affect the Company’s operating results. Assuming there had been a 10% increase
over the 2013 recorded estimated allowance for obsolete or unmarketable inventory, pre-tax loss for the year ended
December 31, 2013 would have been increased by approximately $1.9 million.

Long-Lived Assets, Goodwill and Non-Amortizing Intangible Assets

In the normal course of business, the Company acquires tangible and intangible assets. The Company periodically
evaluates the recoverability of the carrying amount of its long-lived assets, including property, plant and equipment and
amortizing intangible assets, and investments whenever events or changes in circumstances indicate that the carrying
amount of the asset may not be fully recoverable or exceeds its fair value. The Company evaluates the recoverability of
its goodwill and non-amortizing intangible assets at least annually or whenever indicators that the carrying amounts of
these assets may not be fully recoverable are present. Determining whether an impairment has occurred typically requires
various estimates and assumptions, including determining the amount of undiscounted cash flows directly related to the
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potentially impaired asset, the useful life over which cash flows will occur, the timing of the impairment test, and the
asset’s residual value, if any.

To determine fair value, the Company uses its internal cash flow estimates discounted at an appropriate rate, quoted
market prices, royalty rates when available and independent appraisals as appropriate. Any required impairment loss is
measured as the amount by which the carrying amount of the asset exceeds its fair value and is recorded as a reduction
in the carrying value of the asset and a charge to earnings.

The Company uses its best judgment based on current facts and circumstances related to its business when making
these estimates. However, if actual results are not consistent with the Company’s estimates and assumptions used in
calculating future cash flows and asset fair values, the Company may be exposed to losses that could be material. As of
December 31, 2013, the estimated fair values of the Company’s reporting units in the U.S., United Kingdom, Canada and
Korea, as well as the estimated fair values of certain trade names and trademarks, exceeded their carrying values.

In September 2012, in connection with the Company’s cost reduction initiatives (the "Cost Reduction Initiatives")
that were announced in July 2012, the Company committed to a plan to transition its integrated device business to a third-
party based model and determined that it would no longer be using or enforcing the trademarks and technology acquired
from the uPlay LLC acquisition. As a result, the Company recognized an impairment charge of $5.1 million in 2012 to
write-off amortizing intangible assets and goodwill associated with the uPlay, LLC acquisition as these assets were no
longer considered recoverable. In addition, the Company wrote-off the net carrying value of long lived assets related to
uPro GPS devices, which resulted in a $4.0 million charge to property, plant and equipment as these assets were also not
considered recoverable. See Note 8 to the Notes to Consolidated Financial Statements—“Goodwill and Intangible Assets”
in this Form 10-K.

In the years ended December 31, 2012 and 2011, the Company recognized impairment charges of $4.6 million and
$5.4 million, respectively, in connection with the trade names, trademarks and other intangible assets related to the Top-
Flite and Ben Hogan brands. The Company used the relief from royalty method (the “RFR Method”), which is a discounted
cash flow model, for evaluating the recoverability of its Top-Flite and Ben Hogan trademarks and service marks. The
material assumptions used in the RFR Method were comprised of discount rates, revenue forecasts, long-term revenue
growth rates and estimated royalty rates. The discount rates were based on a weighted average cost of capital, which
represents the average rate a market participant would pay to raise debt or equity financing. The discount rates were
calculated based upon market data available at the end of the applicable reporting period. The Company determined the
revenue forecasts based on historical sales, economic conditions, expected industry performance, and planned product
launches. The Company based its long-term revenue growth rates on projected inflation rates. The royalty rates used were
within the range the Company historically charged to apparel licensees for those brands. In applying the RFR Method,
the Company considers the revenue forecast to be the most subjective and to have the most uncertainty associated with
it. It was determined, assuming all other inputs remained constant, that a 10% decrease in the assumed revenue forecast
would have resulted in an additional impairment of $1.8 million for 2011. For 2012, there was no impairment analysis
performed on the Company’s Top-Flite and Ben Hogan non-amortizing intangibles assets as these assets were sold during
the first quarter of 2012. The impairment charge in 2012 related to the amortizing intangible assets (i.e. patents) acquired
during the Top-Flite and Ben Hogan acquisition. During the fourth quarter of 2012, the Company changed its intellectual
property strategy as part of its 2012 Restructuring Initiatives. As part of this new strategy, the Company determined it
would no longer be using or enforcing these patents, resulting in a $4.6 million impairment charge as the carrying amount
of these assets was no longer considered recoverable. See Note 8 to the Notes to Consolidated Financial Statements
—“Goodwill and Intangible Assets” in this Form 10-K.

In 2011, the Company performed an impairment analysis on goodwill related to its reporting unit in Australia. In
completing this analysis, the Company determined that the carrying value of this reporting unit including goodwill
exceeded the estimated discounted future cash flows that would be generated from this unit and as a result, the Company
recognized an impairment charge of $1.1 million to write-off goodwill related to this reporting unit. See Note 8 to the
Notes to Consolidated Financial Statements—Goodwill and Intangible Assets” in this Form 10-K.

Warranty Policy

The Company has a stated two-year warranty policy for its golf clubs. The Company’s policy is to accrue the
estimated cost of satisfying future warranty claims at the time the sale is recorded. In estimating its future warranty
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obligations, the Company considers various relevant factors, including the Company’s stated warranty policies and
practices, the historical frequency of claims, and the cost to replace or repair its products under warranty.

The Company’s estimates for calculating the warranty reserve are principally based on assumptions regarding the
warranty costs of each club product line over the expected warranty period. Where little or no claims experience may
exist, the Company’s warranty obligation calculation is based upon long-term historical warranty rates of similar products
until sufficient data is available. As actual model-specific rates become available, the Company’s estimates are modified
to ensure that the forecast is within the range of likely outcomes.

Historically, the Company’s actual warranty claims have not been materially different from management’s original
estimated warranty obligation. The Company does not believe there is a reasonable likelihood that there will be a material
change in the future estimates or assumptions used to calculate the warranty obligation. However, if the number of actual
warranty claims or the cost of satisfying warranty claims were to significantly exceed the estimated warranty reserve, the
Company may be exposed to losses that could be material. Assuming there had been a 10% increase over the 2013 recorded
estimated allowance for warranty obligations, pre-tax loss for the year ended December 31, 2013 would have been
increased by approximately $0.6 million.

Income Taxes

Current income tax expense or benefit is the amount of income taxes expected to be payable or receivable for the
current year. A deferred income tax asset or liability is established for the difference between the tax basis of an asset or
liability computed pursuant to ASC Topic 740, “Income Taxes,” and its reported amount in the financial statements that
will result in taxable or deductible amounts in future years when the reported amount of the asset or liability is recovered
or settled, respectively. The Company maintains a valuation allowance for a deferred tax asset when it is deemed to be
more likely than not that some or all of the deferred tax asset will not be realized. In evaluating whether a valuation
allowance is required under such rules, the Company considers all available positive and negative evidence, including
prior operating results, the nature and reason for any losses, its forecast of future taxable income, and the dates on which
any deferred tax assets are expected to expire. These assumptions require a significant amount of judgment, including
estimates of future taxable income. These estimates are based on the Company’s best judgment at the time made based
on current and projected circumstances and conditions. In 2011, as a result of this evaluation, the Company recorded a
valuation allowance against its U.S. deferred tax assets. At the end of each interim and annual reporting period, as the
U.S. deferred tax assets are adjusted upwards or downwards, the associated valuation allowance and income tax expense
are also adjusted. If sufficient positive evidence arises in the future, such as a sustained return to profitability in the U.S.
business, the valuation allowance could be reversed as appropriate, decreasing income tax expense in the period that such
conclusion is reached. The Company has concluded that with respect to non-U.S. entities, there is sufficient positive
evidence to conclude that the realization of its deferred tax assets is deemed to be likely, and no allowances have been
established.

In addition, the Company has discontinued recognizing income tax benefits related to its U.S. net operating losses
until it is determined that it is more likely than not that the Company will generate sufficient taxable income to realize
the benefits from its U.S. deferred tax assets.

Pursuant to ASC Topic 740-25-6, the Company is required to accrue for the estimated additional amount of taxes
for uncertain tax positions if it is deemed to be more likely than not that the Company would be required to pay such
additional taxes.

The Company is required to file federal and state income tax returns in the United States and various other income
tax returns in foreign jurisdictions. The preparation of these income tax returns requires the Company to interpret the
applicable tax laws and regulations in effect in such jurisdictions, which could affect the amount of tax paid by the
Company. The Company accrues an amount for its estimate of additional tax liability, including interest and penalties,
for any uncertain tax positions taken or expected to be taken in an income tax return. The Company reviews and updates
the accrual for uncertain tax positions as more definitive information becomes available. Historically, additional taxes
paid as a result of the resolution of the Company’s uncertain tax positions have not been materially different from the
Company’s expectations.

Information regarding income taxes is contained in Note 12 “Income Taxes” to the Notes to Consolidated Financial
Statements.
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Share-based Compensation

The Company accounts for share-based compensation arrangements in accordance with ASC Topic 718, “Stock
Compensation,” which requires the measurement and recognition of compensation expense for all share-based payment
awards to employees and non-employees based on estimated fair values. ASC Topic 718 further requires a reduction in
share-based compensation expense by an estimated forfeiture rate. The forfeiture rate used by the Company is based on
historical forfeiture trends. If actual forfeitures are not consistent with the Company’s estimates, the Company may be
required to increase or decrease compensation expenses in future periods.

The Company uses the Black-Scholes option valuation model to estimate the fair value of its stock options and
stock appreciation rights (“SARs”) at the date of grant. The Black-Scholes option valuation model requires the input of
highly subjective assumptions including the Company’s expected stock price volatility, the expected dividend yield, the
expected term of an option or SAR and the risk-free interest rate, which is based on the U.S. Treasury yield curve in effect
at the time of grant. The Company uses historical data to estimate the expected price volatility and the expected term.
The Company uses forecasted dividends to estimate the expected dividend yield. Changes in subjective input assumptions
can materially affect the fair value estimates of an option or SAR. Furthermore, the estimated fair value of an option or
SAR does not necessarily represent the value that will ultimately be realized by an employee. Compensation expense is
recognized on a straight-line basis over the vesting period for stock options. Compensation expense for SARs is recognized
on a straight-line basis over the vesting period based on an award’s estimated fair value, which is remeasured at the end
of each reporting period. Once vested, SARs continued to be remeasured to fair value until they are exercised.

The Company records compensation expense for restricted stock awards and restricted stock units (collectively
“restricted stock”) based on the estimated fair value of the award on the date of grant. The estimated fair value is determined
based on the closing price of the Company’s common stock on the date of grant multiplied by the number of shares
awarded. Compensation expense is recognized on a straight-line basis over the vesting period, reduced by an estimated
forfeiture rate.

Phantom stock units (“PSUs”) are a form of share-based awards that are indexed to the Company’s stock and are
settled in cash. Compensation expense for PSUs is recognized on a straight-line basis over the vesting period based on
the award’s estimated fair value. Fair value is remeasured at the end of each interim reporting period through the award’s
settlement date and is based on the closing price of the Company’s stock.

Recent Accounting Pronouncements

Information regarding recent accounting pronouncements is contained in Note 2 “Significant Accounting
Policies™ to the Notes to Consolidated Financial Statements, which is incorporated herein by this reference.

Results of Operations
Overview of Business, Seasonality and Foreign Currency

The Company designs, manufactures and sells high quality golf clubs and golf balls, and also sells golf accessories,
such as golf apparel and footwear, golf bags, golf gloves, travel gear, headwear and other golf-related accessories. In
addition, the Company licenses its trademarks and service marks in exchange for a royalty fee to third parties for use on
golf related accessories, including golf apparel and footwear, golf gloves, umbrellas, prescription eyewear, and practice
aids. The Company designs its products to be technologically advanced and in this regard invests a considerable amount
in research and development each year. The Company’s golf products are designed for golfers of all skill levels, both
amateur and professional.

The Company has two operating segments that are organized on the basis of products, namely the golf clubs segment
and golf balls segment. The golf clubs segment consists primarily of Callaway Golf woods, hybrids, irons and wedges,
and Odyssey putters. This segment also includes other golf-related accessories described above and royalties from licensing
of the Company’s trademarks and service marks as well as sales of pre-owned golf clubs. The golf balls segment consists
of Callaway Golf and Strata golf balls. The Company sold the Top-Flite and Ben Hogan brands in March 2012 (see Note
8 “Goodwill and Intangible Assets” to the Notes to Consolidated Financial Statements). As discussed in Note 19 “Segment
Information” to the Notes to Consolidated Financial Statements, the Company’s operating segments exclude a significant
amount of corporate general administrative expenses and other income (expense) not utilized by management in
determining segment profitability.
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In most of the regions where the Company does business, the game of golf is played primarily on a seasonal basis.
Weather conditions in most parts of the world generally restrict golf from being played year-round, with many of the
Company’s on-course customers closing during the cold weather months. The Company’s business is therefore subject
to seasonal fluctuations. In general, during the first quarter, the Company begins selling its products into the golf retail
channel for the new golf season. This initial sell-in generally continues into the second quarter. The Company’s second
quarter sales are significantly affected by the amount of reorder business of the products sold during the first quarter. The
Company’s third quarter sales are generally dependent on reorder business but are generally less than the second quarter
as many retailers begin decreasing their inventory levels in anticipation of the end of the golf season. The Company’s
fourth quarter sales are generally less than the other quarters due to the end of the golf season in many of the Company’s
key markets. However, third quarter sales can be affected by a mid-year launch of product, and fourth quarter sales can
be affected from time to time by the early launch of product introductions related to the new golf season of the subsequent
year. This seasonality, and therefore quarter to quarter fluctuations, can be affected by many factors, including the timing
of new product introductions as well as weather conditions. In general, however, because of this seasonality, a majority
of the Company’s sales and most, if not all, of its profitability generally occurs during the first half of the year.

More than half of the Company’s business is conducted in regions outside of the United States in currencies other
than the U.S. dollar. As a result, changes in foreign currency rates can have a significant effect on the Company’s financial
results. The Company enters into foreign currency exchange contracts to mitigate the effects of changes in foreign currency
rates. While these foreign currency exchange contracts can mitigate the effects of changes in foreign currency rates, they
do not eliminate those effects, which can be significant. These effects include (i) the translation of results denominated
in foreign currency into U.S. dollars for reporting purposes, (ii) the mark-to-market adjustments of certain intercompany
balance sheet accounts denominated in foreign currencies, and (iii) the mark-to-market adjustments on the Company’s
foreign currency exchange contracts. In general, the Company’s overall financial results are affected positively by a
weaker U.S. dollar and are affected negatively by a stronger U.S. dollar as compared to the foreign currencies in which
the Company conducts its business. During 2013, the Company’s reported net sales in regions outside the U.S. were
negatively affected by the translation of foreign currency sales into U.S. dollars based on 2013 exchange rates. If 2012
exchange rates were applied to 2013 reported net sales in regions outside the U.S. and all other factors were held constant,
net sales in such regions would have been $39.8 million higher than the net sales reported in 2013.

Executive Summary

The Company’s results for the year ended December 31, 2013 include sales growth as well as significant
improvements in gross margins, operating expenses, and operating income compared to the prior year. During 2013, the
Company refocused its business on golf equipment and more performance-oriented products, leveraged its strengths in
research and development, and changed its approach to sales and marketing. The Company also retired all of its preferred
stock thus lowering its cost of capital, increased its presence on tour, and completed the transition of its golf ball and golf
club manufacturing platforms. These improvements not only reflect the continued progress of the Company’s turnaround
plan, but also the increased hard goods market share and brand momentum the Company experienced in 2013.

The Company’s net sales increased approximately 1% in 2013 compared to the prior year despite adverse changes
in foreign currency rates, the sale in 2012 of the Top-Flite and Ben Hogan Brands, and the transition to a licensing
arrangement for apparel and footwear in North America. The sale of these brands and licensing arrangements negatively
impacted sales by $57.2 million in 2013 compared to 2012. In addition, changes in foreign currency rates negatively
affected net sales by $39.8 million in 2013 compared to 2012. On a constant currency basis, the Company’s current
business, which excludes the sold or transitioned brands and businesses, achieved 14% sales growth for the year ended
December 31, 2013, compared to the prior year.

In addition to improved sales, the Company's gross margin and operating expenses improved and the charges related
to the Cost Reduction Initiatives were significantly less during 2013 compared to 2012. Gross margin increased by 750
basis points to 37.3% in 2013 compared to 29.8% in 2012. This improvement was primarily driven by (i) a $22.1 million
decline in charges associated with the Company’s 2012 Cost Reduction Initiatives, (ii) increased sales of higher margin
woods products in 2013, primarily due to the current year success of the X Hot line of woods and mid-year product
launches, and (iii) less promotional activity by the Company in the current year. Gross margin was also favorably affected
by improved manufacturing efficiencies and a lower cost structure resulting from the Company's Cost Reduction
Initiatives. Additionally, as a result of these initiatives, as well as a continued focus on cost management, the Company's
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operating expenses decreased by $38.9 million or 11% in 2013 compared to 2012. In total, the Company incurred charges
of $16.6 million in connection with the Cost Reduction Initiatives in 2013 compared to $54.1 million in 2012.

These improvements, along with the Company’s improved brand momentum resulting from the success of the
Company's 2013 product line, enabled the Company to overcome the adverse effects of changes in foreign currency rates,
and the impact of the sold or transitioned businesses. As a result, the Company's income from operations and diluted
earnings per share improved by $105.5 million and $1.65, respectively, to a loss from operations of $10.8 million and
diluted loss per share of $0.31 for the year ended December 31, 2013 compared to a loss from operations of $116.2 million
and diluted loss per share of $1.96 in 2012. The Company believes that this continued progress and the initial positive
trade reception to its 2014 product line position the Company for a good start to the new golf season and a return to
profitability in 2014.

Years Ended December 31, 2013 and 2012

Net sales for the year ended December 31, 2013 increased $8.7 million (1%) to $842.8 million compared to $834.1
million for the year ended December 31, 2012. This increase was primarily due to an increase in sales of woods and irons
resulting from the successful performance of the Company’s X Hot products which were introduced during the current
year. This increase was offset by the sale of the Top-Flite and Ben Hogan brands in 2012 combined with a decline in sales
of the Company’s accessories and other products due to the transition of the Company’s apparel and footwear sales in
the U.S. to a licensing arrangement during the second half of 2012. Combined, the sale/transition of these businesses
negatively affected sales by approximately $57.2 million in 2013 compared to 2012. Additionally, the Company’s net
sales in 2013 were negatively impacted by $39.8 million resulting from unfavorable fluctuations in foreign currency rates.
The Company’s net sales by operating segment are presented below (dollars in millions):

Years Ended
December 31, Growth/(Decline)
2013 2012 Dollars Percent
Net sales:
GOIE CIUDS ..ottt $ 7107 $ 6945 §$ 162 2%
GOIEBAILS ... ee e 132.1 139.6 (7.5) (5%
$ 8428 $ 8341 §$ 8.7 1 %

For further discussion of each operating segment’s results, see “Golf Clubs Segment” and “Golf Balls Segment”
results below.

Net sales information by region is summarized as follows (dollars in millions):

Years Ended

December 31, Growth/(Decline)
2013 2012 Dollars Percent
Net sales:
UNILEA STALES .....veeevieereeeeeeeeeeee ettt et e et s et ae e ae e $ 4015 $ 3921 $ 94 2 %
BUTOPE ..ottt ettt ne et ne s ene s e 121.5 120.2 1.3 1%
JAPAN .. et enen 161.6 157.3 4.3 3 %
RESt OF ASIA....uiiiiiiiiecieeiecieeie ettt ettt sse s e s saesbensnens 84.1 75.0 9.1 12 %
Other fOreign COUNIIIES .......ecvirvieiiiieieeeeie ettt re e eee e e 74.1 89.5 (15.4) (17%

$ 8428 § 8341 § 87 1%

Net sales in the United States increased $9.4 million (2%) to $401.5 million during 2013 compared to $392.1 million
in 2012. This increase was primarily due to the successful performance of the X Hot products launched in 2013, partially
offset by significant decline in sales due to the sale of the Top-Flite and Ben Hogan brands in 2012 combined with a
decline in sales of the Company’s accessories and other products due to the transition of the Company’s apparel and
footwear sales in the U.S. to a licensing arrangement during the second half of 2012. The Company’s sales in regions
outside of the United States decreased slightly to $441.3 million in 2013 compared to $442.0 million in 2012. The
Company’s reported net sales in regions outside the United States in 2013 were unfavorably affected by the translation
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of foreign currency sales into U.S. dollars based upon 2012 exchange rates. If 2012 exchange rates were applied to 2013
reported sales in regions outside the U.S. and all other factors were held constant, net sales in such regions would have
been $39.8 million higher than reported during the year ended December 31, 2013.

Gross profit increased $66.6 million to $314.8 million in 2013 from $248.2 million in 2012. Gross profit as a percent
of net sales increased to 37.3% in 2013 compared to 29.8% in 2012. This increase in gross margin was primarily due to
(i) a favorable shift in sales mix from sales of lower margin golf accessories to increased sales of higher margin golf club
products in 2013 compared to 2012; (ii) a decline in charges associated with the Company's Cost Reduction Initiatives;
and (iii) improved manufacturing efficiencies resulting from the Cost Reduction Initiatives. These increases were partially
offset by the unfavorable impact of changes in foreign currency rates and an increase in club component costs.

The Company’s cost of sales is comprised primarily of material and component costs, distribution and warehousing
costs, and overhead. In general, on a consolidated basis, approximately 80% - 85% of total cost of sales is variable in
nature and will fluctuate with sales volumes. Of this amount, approximately 80% - 85% is comprised of material and
component costs. Generally, the relative significance of the components of costs of sales does not vary materially from
period to period. See “Segment Profitability” below for further discussion of gross margins.

Selling expenses decreased by $41.6 million to $226.5 million (26.9% of net sales) for the year ended December 31,
2013 compared to $268.1 million (32.1% of net sales) in the comparable period of 2012. This decrease was primarily
due to the Cost Reduction Initiatives, which resulted in a $21.7 million decline in employee costs, travel and entertainment,
consulting and expenses in connection with the Company's transition of its apparel and footwear businesses in the U.S.
to a licensing arrangement, in addition to a decrease of $14.4 million in marketing expenses.

General and administrative expenses increased by $1.3 million to $68.1 million (8.1% of net sales) for the year
ended December 31,2013 compared to $66.8 million (8.0% of net sales) in the comparable period of 2012. This increase
was primarily due to the recognition of a $6.6 million net gain in connection with the sale of the Company’s Top-Flite
and Ben Hogan brands during the first half of 2012, in addition to a $4.3 million increase in bad debt expense in 2013.
These increases were partially offset by the Cost Reduction Initiatives, which resulted in a $5.4 million decline in employee
costs, travel and entertainment and expenses in connection with the Company's wind-down of its GPS device business,
in addition to a decrease of $4.2 million in professional fees and depreciation and amortization expense.

Research and development expenses increased by $1.4 million to $30.9 million (3.7% of net sales) for the year
ended December 31,2013 compared to $29.5 million (3.5% of net sales) in the comparable period of 2012, primarily due
to an increase in employee costs as a result of accrued employee incentive compensation in 2013.

Interest expense increased by $3.6 million to $9.1 million for the year ended December 31, 2013 compared to $5.5
million in the comparable period of 2012. This increase was primarily due to the recognition of a full year of interest and
debt discount amortization expense in 2013 in connection with the convertible notes issued in August 2012.

Other income (expense), improved by $2.8 million to income of $6.0 million for the year ended December 31,2013
compared to income of $3.2 million in the comparable period of 2012. This increase in income was primarily attributable
to an increase in net foreign currency gains.

The Company’s provision for income taxes increased to $5.6 million for the year ended December 31, 2013,
compared to $4.9 million in the comparable period of 2012. The $0.7 million increase resulted from the sale of indefinite
lived assets relating to the Top-Flite and Ben Hogan brands in the first quarter of 2012. Due to the effects of the Company's
valuation allowance against its U.S. deferred tax assets, the Company’s effective tax rate for the year ended December 31,
2013 is not comparable to its effective tax rate for the year ended December 31, 2012, as the Company’s provision for
income taxes is not directly correlated to the amount of its pretax losses.
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Net loss for the year ended December 31, 2013 decreased to $18.9 million compared to $122.9 million in the
comparable period 0of 2012. Diluted loss per share improved to $0.31 in 2013 compared to $1.96 in 2012. The Company’s
net loss for the years ended December 31, 2013 and 2012 include the following charges (in millions):

2013 2012
Pre-tax charges related to the Cost Reduction Initiatives..............ccooveueeeeeeeieieeeeeeceeeeeeeeeeeeen $ (16.6) $ (32.2)
Pre-tax impairMent CHATZES ........cecvervieiieieieeieieeeete et te e ste et te et e bessaesseessesseessesseensenseensenseensas — (21.9)
Pre-tax charges related to the Reorganization and Reinvestment Initiatives...........cccceevevveeeennnnne. — (1.0)
Pre-tax gain on the sale of Top-Flite and Ben Hogan brands.............cccoooeiiiineienencicceece — 6.6
TOAL ..ttt ettt ettt h et h et b et bbb e st ne ettt nene $ (16.6) § (48.5)

Golf Clubs Segment

Net sales information for the golf clubs segment by product category is summarized as follows (dollars in
millions):

Years Ended
December 31, Growth/(Decline)
2013 2012 Dollars Percent
Net sales:

WOOMS. ..ottt ettt e $ 2565 $ 2006 $ 559 28 %
TEONS . e 181.8 170.8 11.0 6 %
PULEETS ..ttt ettt e et e e e b e e e s e e ennreas 89.6 93.3 (3.7 %)%
Accessories and Other............ocveviiiciiiiiicicccece e 182.8 229.8 (47.0) (20)%

$ 7107 $ 6945 $ 162 2%

The $55.9 million (28%) increase in net sales of woods to $256.5 million for the year ended December 31, 2013
resulted from an increase in both sales volume and average selling prices. The increase in sales volume was primarily
due to the successful launch of the X Hot family of woods, which performed better at retail than the prior year Razr X
family of woods. The increase in average selling prices was due to the introduction of the X Hot and Razr Fit Xtreme
woods at higher average selling prices than their predecessors, the Razr X and Razr Fit woods sold in the prior year.

The $11.0 million (6%) increase in net sales of irons to $181.8 million for the year ended December 31, 2013 was
primarily attributable to the strong performance of the current year X Hot irons and Mack Daddy 2 wedges combined
with an increase in average selling prices resulting from less promotional activity in the current year as a result of more
optimal inventory levels at retail.

The $3.7 million (4%) decrease in net sales of putters to $89.6 million for the year December 31,2013 was primarily
attributable to a decline in both sales volume and average selling prices due to an overall decline in the putter category
this year. Despite this decline in sales, the Company's Odyssey brand of putters increased its year to date U.S. market
share by approximately 200 basis points.

The $47.0 million (20%) decrease in net sales of accessories and other products to $182.8 million for the year ended
December 31, 2013 was primarily due to a decline in net sales of approximately $22.4 million due to the transition of the
Company’s apparel and footwear businesses in the U.S. to a licensing arrangement during the second half of 2012,
combined with a decline in sales of packaged sets, GPS devices, gloves and other accessories.

Golf Balls Segment

Net sales information for the golf balls segment is summarized as follows (dollars in millions):

Years Ended

December 31, Decline
2013 2012 Dollars Percent
Net sales:
GOIEDALIS oo ee s e ee s ees e seseeeee s seseeeees $ 1321 $ 1396 $ (7.5 (5)%



The $7.5 million (5%) decrease in net sales of golf balls to $132.1 million for the year ended December 31, 2013
was primarily due to a decline in sales volume and average selling prices. The decrease in sales volume was primarily
due to a $19.8 million decline in sales of Top-Flite golf balls due to the sale of the Top-Flite brand in 2012 partially offset
by an increase in sales of Callaway golf balls of $12.3 million during 2013 compared to the prior year. The decline in
average selling prices resulted from a shift in product mix to sales of lower priced golf ball models in 2013 compared to
sales of higher priced premium golf ball models in 2012. In addition, golf ball sales in 2013 were negatively impacted
by a decline in rounds played compared to rounds played in 2012.

Cost of Sales and Segment Profitability

The Company’s cost of sales is comprised primarily of material and component costs, distribution and warehousing
costs, and overhead. In general, approximately 65% - 70% and 85% - 90% of the Company’s golf ball and golf club cost
of sales, respectively, is variable in nature. Of these amounts, approximately 75% - 80% and 80% - 85%, respectively, is
comprised of material and component costs. Generally, the relative significance of the components of costs of sales does
not vary materially from period to period.

Profitability by operating segment is summarized as follows (dollars in millions):

Years Ended
December 31, Growth
2013 2012 Dollars Percent
Income (loss) before income taxes:
GOIE CIUDS™ ..o $ 277 $ (598) $ 875 146 %
GOIEBAIIS™ ... 1.6 (15.0) 16.6 111 %
RecONCIlING HeMS@) ... (42.6) (43.2) 0.6 (1%

$ (13.3) $(118.0) $ 1047 89 %

(1) Included in the Company’s golf clubs and golf balls segments are the following pre-tax charges:

e $6.4 million and $7.0 million, respectively, for the year ended December 31, 2013, in connection with the
Company's Cost Reduction Initiatives;

*  $30.4 million and $16.6 million, respectively, for the year ended December 31, 2012, in connection with the
Company’s Cost Reduction Initiatives;

* $0.8 million and $0.2 million, respectively, for the year ended December 31, 2012 in connection with the
Company’s Reorganization and Reinvestment Initiatives that were announced in June 2011;

See Note 3 “Restructuring Initiatives” to the Notes to Consolidated Financial Statements for details regarding the
initiatives referenced herein.

(2) Reconciling items represent corporate general and administrative expenses and other income (expense) not included
by management in determining segment profitability. For the year ended December 31, 2013, the reconciling items
include:

* Pre-tax charges of $3.2 million in connection with the Cost Reduction Initiatives; and
* Net gains of $5.9 million related to foreign currency hedging contracts offset by foreign currency transaction
losses.
For the year ended December 31, 2012, the reconciling items include:
» Pre-tax charges of $7.1 million in connection with the Cost Reduction Initiatives;

* A pre-tax gain of $6.6 million in connection with the sale of the Top-Flite and Ben Hogan brands (see Note 8
“Goodwill and Intangible Assets” in the Notes to Consolidated Financial Statements); and

* Net gains of $3.2 million related to foreign currency hedging contracts offset by foreign currency transaction
losses.

Pre-tax income in the Company’s golf clubs operating segment improved to pre-tax income of $27.7 million for
2013 from a pre-tax loss of $59.8 million for 2012. This increase was primarily attributable to a $60.0 million increase
in gross margin combined with an increase in net sales as discussed above and a decrease in operating expenses as a result
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of net savings realized from the Cost Reduction Initiatives. The increase in gross margin was primarily driven by (i) a
favorable shift in sales mix from sales of lower margin golf accessories to increased sales of higher margin golf club
products primarily related to the current year success of the X Hot family of clubs; (ii) a decline in charges associated
with the Company's Cost Reduction Initiatives; and (iii) improved manufacturing efficiencies and lower costs resulting
from the Company's Cost Reduction Initiatives. These increases were partially offset by an increase in club component
costs due to more expensive materials and technology incorporated into the X Hot family of woods and White Hot Pro
putters, in addition to an unfavorable impact of foreign currency exchange rates.

Pre-tax income in the Company’s golf balls operating segment improved to $1.6 million for 2013 from pre-tax loss
of $15.0 million for 2012. This increase was primarily attributable to a decrease in operating expenses as a result of net
savings realized from the Cost Reduction Initiatives combined with a $6.6 million increase in gross margin, offset by a
decrease in net sales primarily due to the sale of the Top-Flite and Ben Hogan Brands, as discussed above. The increase
in gross margin was primarily driven by a decline in charges associated with the Company's Cost Reduction Initiatives
combined with less promotional activity in 2013 compared to the same period in the prior year. In 2012, the Company
had more closeout activity in connection with the sale of the Top-Flite brand. These increases were partially offset by an
unfavorable shift in sales mix in 2013 to higher sales of range and value priced golf balls from sales of premium golf
balls in 2012.

Years Ended December 31, 2012 and 2011

Net sales for the year ended December 31, 2012 decreased $52.4 million (6%) to $834.1 million compared to $886.5
million for the year ended December 31, 2011. This decrease was due to a decline in sales in both the golf clubs and golf
balls segments. The decline in sales in the golf clubs operating segment was primarily due to a decline in sales of irons
and woods. The decline in sales in the golf balls operating segment was primarily due to the Company’s sale of its Top-
Flite brand during 2012. These decreases were partially offset by an increase in putter sales due to the launch in 2012 of
the Company’s new Metal X putter platform as well as an increase in sales of the Company’s accessories and other
products due to increased sales of packaged sets, apparel and GPS devices. The Company’s net sales by operating segment
are presented below (dollars in millions):

Years Ended
December 31, Decline
2012 2011 Dollars Percent
Net sales:
GOIE CLUDS e ee s ee e s ees e ees e eeseeeeeees $ 6945 $ 7261 $ (31.6) @)%
GOIEDALIS e ee e ee e ee e ee s s ees e eee s eeseeeeeees 139.6 160.4 (20.8)  (13)%

$ 834.1 § 8865 § (52.4) (6)%

For further discussion of each operating segment’s results, see “Golf Clubs Segment” and “Golf Balls Segment”
results below.

Net sales information by region is summarized as follows (dollars in millions):

Years Ended
December 31, Growth/(Decline)
2012 2011 Dollars Percent
Net sales:

URIEEA SEALES +1veoveeeeeeee e eeseseeeeseeeseeeeees e eeseseeseeeeseeeeseeesseeeseeeeeees $392.1 $ 4194 $ (27.3) (1%
BUTOPE ..t 120.2 133.6 (13.4) (10)%
JAPAN ..o 157.3 149.8 7.5 5%
RESE OF ASTAveoreeeeeeeeeeseeeeeeseeeeeseeeee s seeseeees s eeeseeeeseseeseeseeeeesseeeseees 75.0 82.7 (1.7) 9%
Other fOreign COUNIIIES .....c.ecvvievieieeieieeeieieeeeie et re e eee e e 89.5 101.0 (11.5) (11D)%

$ 834.1 $ 8865 $ (524) (6)%

Net sales in the United States decreased $27.3 million (7%) to $392.1 million during 2012 compared to $419.4
million in 2011. The Company’s sales in regions outside of the United States decreased $25.1 million to $442.0 million
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in 2012 compared to $467.1 million in 2011 due largely to a decline in sales in Europe and the Company’s Rest of Asia
region. This decline was partially offset by an increase in sales in Japan. In 2011, sales in Japan were negatively affected
by the March 2011 earthquake and tsunami. Additionally, the Company’s reported net sales in regions outside the United
States in 2012 were unfavorably affected by the translation of foreign currency sales into U.S. dollars based upon 2012
exchange rates. If2011 exchange rates were applied to 2012 reported sales in regions outside the U.S. and all other factors
were held constant, net sales in such regions would have been $4.9 million higher than reported during the year ended
December 31, 2012.

Gross profit decreased $63.1 million to $248.2 million in 2012 from $311.3 million in 2011. Gross margin as a
percent of net sales decreased to 30% in 2012 compared to 35% in 2011. The decrease in gross margin was primarily
attributable to charges that were recognized in connection with the Company’s Cost Reduction Initiatives that were
announced in July 2012. These initiatives were designed to streamline and simplify the Company’s organizational structure
as well as change the manner in which the Company approaches and operates its business. In 2012, the Company’s gross
margin was negatively affected by charges of $36.2 million (4.3 margin points) that include (i) the write-off of inventory,
property, plant and equipment, and intangible assets in connection with the Company’s decision to transition its integrated
device business to a third-party based model; (ii) the write-down of the Company’s ball manufacturing facility in Chicopee,
Massachusetts to its estimated net selling price as a result of the sale and lease-back of a reduced portion of the square
footage of this facility to better align with current needs; (iii) charges to write-down inventory related to the Company’s
decision to license to third parties the rights to develop, manufacture and distribute the Company’s apparel and footwear
product lines; (iv) charges related to reductions in workforce that impacted all regions and levels of the Company’s
business; and (v) charges related to the impairment of certain golf ball patents. In addition, gross margin was negatively
affected by increased promotional activity during 2012 primarily on in-line drivers, fairway woods and irons products,
as well as an increase in club component costs due to a combination of more expensive premium materials and technology
incorporated into the 2012 new product line. These decreases were partially offset by the Company’s completion of its
GOS initiatives in December 2011, which resulted in lower club conversion costs. In 2011, gross margin was negatively
affected by $20.6 million of costs (or 2.3 margin points) in connection with the GOS initiatives. See “Segment Profitability”
below for further discussion of gross margins.

Selling expenses increased by $2.8 million to $268.1 million (32% of net sales) for the year ended December 31,
2012 compared to $265.3 million (30% of net sales) in the comparable period of 2011. The dollar increase was primarily
due to increases of $13.0 million in advertising and promotional activities, which is consistent with the Company’s
Reorganization and Reinvestment Initiatives announced in June 2011, in addition to a $4.6 million increase in restructuring
charges associated with the Company’s Cost Reduction Initiatives announced in July 2012. These increases were partially
offset by a decrease of $10.3 million in employee costs primarily as a result of a reduction in headcount period over
period, as well as a decrease of $1.7 million in travel expenses.

General and administrative expenses decreased by $26.0 million to $66.8 million (8% of net sales) for the year
ended December 31, 2012 compared to $92.8 million (10% of net sales) in the comparable period of 2011. The dollar
decrease was primarily due to (i) a $11.3 million decrease in employee costs primarily as a result of reductions in severance
charges and headcount period over period, (ii) the recognition of a $6.6 million net gain from the sale of the Company’s
Top-Flite and Ben Hogan brands during the first quarter of 2012, (iii) $6.5 million in impairment charges recognized in
2011, primarily in connection with certain intangible assets related to the acquisition of Top-Flite in 2003, (iv) $3.8 million
in building expenses incurred in 2011 associated with the Company’s Reorganization and Reinvestment Initiatives, and
(v) a $3.2 million decrease in legal expenses. These decreases were partially offset by a $6.2 million net gain recognized
in March 2011 in connection with the sale of three of the Company’s buildings.

Research and development expenses decreased by $4.8 million to $29.5 million (4% of net sales) for the year ended
December 31, 2012 compared to $34.3 million (4% of net sales) in the comparable period of 2011. This decrease was
primarily due to a $3.4 million decrease in employee costs primarily as a result of a reduction in headcount period over
period, partially offset by charges incurred in connection with the Company’s Cost Reduction Initiatives announced in
July 2012.

Interest expense increased by $3.9 million to $5.5 million for the year ended December 31, 2012 compared to $1.6
million in the comparable period of 2011. This increase was primarily due to interest and debt discount amortization
expense incurred in connection with the convertible notes issued in August 2012, in addition to an increase in interest
expense related to the ABL Facility.

35



Other income (expense), net improved by $11.3 million to income of $3.2 million for the year ended December 31,
2012 compared to expense of $8.1 million in the comparable period of 2011. This increase in income was primarily
attributable to an increase in net foreign currency gains.

The Company’s provision for income taxes decreased to $4.9 million for the year ended December 31, 2012,
compared to $81.6 million in the comparable period of 2011. In 2011, the Company recorded tax expense of $52.5 million
in order to establish a valuation allowance against its U.S. deferred tax assets, which also resulted in the recognition of
certain prepaid tax expenses of $21.6 million related to intercompany profits. Due to the effects of its deferred tax asset
valuation allowance, the Company’s effective tax rate for the year ended December 31, 2012 is not comparable to the
effective tax rate for the year ended December 31, 2011, as the Company’s provision for income taxes is not directly
correlated to the amount of its pretax losses.

Net loss for the year ended December 31, 2012 decreased to $122.9 million compared to $171.8 million in the
comparable period of 2011. Diluted loss per share decreased to $1.96 in 2012 compared to $2.82 in 2011. The Company’s
net loss for the years ended December 31, 2012 and 2011 include the following charges (in millions):

2012 2011
Pre-tax charges related to the Cost Reduction Initiatives...........cccoeevevieeieiieiieeeieeeeeeeveere e $ (322) $ —
Pre-tax impairmMent CHATZES ........ceovervieiieieieeiete ettt sttt e st e st ensesseeneeeneensesneennas (21.9) (6.5)
Pre-tax charges related to the Reorganization and Reinvestment Initiatives...........ccocceeverveevennenne. (1.0) (16.3)
Pre-tax gain on the sale of Top-Flite and Ben Hogan brands............cccccoeeveviieciinieciinieiiceeieeenee, 6.6 —
Pre-tax GOS CRAIZES.....icviiieeieiieietee ettt ettt ettt e bt e e b e beesb e beessesseesseeseensesseennas — (24.7)
Pre-tax gain on the sale of DUIldIngs.......coevuirieiiiiei e — 6.2
Income tax provision(l) .................................................................................................................... 4.9) (81.6)
TOAL CRATZES .......vceieeeeeeeee ettt ettt ettt ettt ettt ettt e e et e e et e e et et ete et ete et ess et eseesessesensetessetensesens $ (53.4) $(122.9)

(1) The Company’s income tax provision for 2012 and 2011 is affected by a valuation allowance against the Company’s
U.S. deferred tax assets and is therefore not directly correlated to the amount of its pretax loss. See Note 12 “Income
Taxes” to the Notes to Consolidated Financial Statements included in this Form 10-K.

Golf Clubs Segment

Net sales information for the golf clubs segment by product category is summarized as follows (dollars in
millions):

Years Ended
December 31, Growth/(Decline)
2012 2011 Dollars Percent
Net sales:

WOOAS v se e s ees e ee s sees e ee s eees e ees s seeseeeees s eessees $ 2006 $ 2112 $ (10.6) (5)%
TEOTIS e vveoeeeeeeeeeeeeeeeeeseeeee s e eeee s ees s eees e ees s eesseeeees e ees s eeeseeeseeseeseees 170.8  206.8 (36.0)  (17)%
PULLETS ettt ettt ettt 93.3 88.1 5.2 6 %
Accessories and Other ..........cocvveviiiiiiiieee e 229.8 220.0 9.8 4 %

$ 6945 $ 7261 $ (31.6) 4%

The $10.6 million (5%) decrease in net sales of woods to $200.6 million for the year ended December 31, 2012 was
primarily due to a decrease in average selling prices combined with a slight decline in sales volume. The decrease in
average selling prices resulted primarily from increased promotional activity during 2012 of certain in-line drivers
compared to predecessor products during 2011. In addition, net sales were negatively impacted by the later planned launch
timing of the Company’s premium Legacy drivers which were launched during the third quarter of 2012 compared to the
first quarter in 2011. This decline in average selling prices was partially offset by a favorable shift in sales mix resulting
from fewer sales of lower priced hybrids in 2012. The slight decrease in sales volume was primarily due to a decline in
hybrid club sales.
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The $36.0 million (17%) decrease in net sales of irons to $170.8 million for the year ended December 31, 2012 was
primarily attributable to declines in average selling prices and sales volume. The decline in average selling prices was
primarily due to an unfavorable shift in product mix from sales of higher priced RAZR X models in the prior year to sales
of more moderately priced irons products during 2012. The Company’s average selling prices were also negatively
impacted by increased promotional activity during 2012 compared to the prior year. The decline in sales volume was
primarily due to declines in market share resulting from less favorable consumer acceptance of the irons models launched
in the current year compared to the strong performance of RAZR X launched in 2011.

The $5.2 million (6%) increase in net sales of putters to $93.3 million for the year ended December 31, 2012 was
primarily due to an increase in sales volume partially offset by a decline in average selling prices. The increase in sales
volume was due to the current year launch of the Metal X platform of putters. The decline in average selling prices was
largely attributable to increased closeout activity in preparation for the Metal X platform launch.

The $9.8 million (4%) increase in net sales of accessories and other products to $229.8 million for the year ended
December 31,2012 was primarily driven by an increase in sales of: (i) packaged sets due to the launch of the new Callaway
Jr. sets and Top-Flite packaged sets; (ii) apparel primarily due to the sale of golf apparel in Europe and South Pacific
beginning in the third quarter of 2011; (iii) GPS devices due to the 2012 launch of the Company’s new MX+ GPS device;
and (iv) an increase in sales of golf bags. These increases were partially offset by a decline in sales of footwear and
headwear in 2012 compared to the prior year.

Golf Balls Segment

Net sales information for the golf balls segment is summarized as follows (dollars in millions):

Years Ended
December 31, Decline
2012 2011 Dollars Percent
Net sales:
GOIEDALIS e ee s seee e s e ees e eee e eeseeeeeees $ 1396 $ 1604 $ (20.8)  (13)%

The $20.8 million (13%) decrease in net sales of golf balls to $139.6 million for the year ended December 31,2012
was primarily due to a decrease in sales volume partially offset by an increase in average selling prices. The decrease in
sales volume was primarily due to a decline in sales of Top-Flite balls primarily resulting from the sale of the Top-Flite
brand in March 2012. In recent years, sales of Top-Flite and Ben Hogan branded golf balls have represented approximately
25% of the Company’s total golf ball annual sales. The increase in average selling prices was due to a favorable shift in
sales mix from lower priced Top-Flite balls to higher priced Callaway golf balls combined with the successful current
year launch of the HX Chrome and HX Black Tour balls.

Segment Profitability
Profitability by operating segment is summarized as follows (dollars in millions):

Years Ended

December 31, Growth/(Decline)
2012 2011 Dollars Percent
Loss before income taxes:
GOIE CIUDS™ ... $ (598) $ (3.9) $ (55.9) (1433)%
GOIEDAIIS™ .. (15.0) (12.7) (2.3) (18)%
ReconCiling items® ..............oovoiveeeeeeeeeeeeeeeeeeeeee oo 432)  (73.7) 30.5 41 %

$(118.0) $ (903) $ (27.7) (3%

(1) Included in the Company’s golf clubs and golf balls segments are the following pre-tax charges:

* $30.4 million and $16.6 million, respectively, for the year ended December 31, 2012, in connection with the
Company’s Cost Reduction Initiatives announced in July 2012;
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¢ $0.8 million and $0.2 million, respectively, for the year ended December 31, 2012 in connection with the
Company’s Reorganization and Reinvestment Initiatives that were announced in June 2011;

* $15.6 million and $5.0 million, respectively, for the year ended December 31, 2011, in connection with the
final phase of the Company’s GOS initiatives. The Company completed the final phase of the GOS initiatives
in December 2011; and

e $5.6 million and $1.3 million, respectively, for the year ended December 31, 2011 in connection with the
Company’s Reorganization and Reinvestment Initiatives.

See Note 3 “Restructuring Initiatives” to the Notes to Consolidated Financial Statements for details regarding the
initiatives referenced herein.

(2) Reconciling items represent corporate general and administrative expenses and other income (expense) not included
by management in determining segment profitability. For the year ended December 31, 2012, the reconciling items
include:

» Pre-tax charges of $7.1 million in connection with the Cost Reduction Initiatives (see Note 3 “Restructuring
Initiatives” in the Notes to Consolidated Financial Statements);

* A pre-tax gain of $6.6 million in connection with the sale of the Top-Flite and Ben Hogan brands (see Note 8
“Goodwill and Intangible Assets” in the Notes to Consolidated Financial Statements); and

* Net gains of $3.2 million related to foreign currency hedging contracts offset by foreign currency transaction
losses.

For the year ended December 31, 2011, the reconciling items include:

* Pre-tax charges of $4.1 million in connection with the Company’s GOS initiatives (see Note 3 “Restructuring
Initiatives” in the Notes to Consolidated Financial Statements);

» Pre-tax charges of $9.4 million in connection with the Company’s Reorganization and Reinvestment Initiatives
(see Note 3 “Restructuring Initiatives” in the Notes to Consolidated Financial Statements);

* Pre-tax impairment charges of $6.5 million, primarily in connection with certain intangible assets related to
the acquisition of Top-Flite in 2003 (see Note 8 “Goodwill and Intangible Assets” in the Notes to Consolidated
Financial Statements);

» A pre-tax gain of $6.2 million in connection with the sale of certain buildings (see Note 7 “Sale of Buildings”
in the Notes to Consolidated Financial Statements); and

* Net losses of $8.2 million related to foreign currency hedging contracts offset by foreign currency transaction
gains.

Pre-tax loss in the Company’s golf clubs operating segment increased to $59.8 million for 2012 from $3.9 million
for 2011. This increase was primarily attributable to a $58.9 million decrease in gross margin combined with a decrease
in net sales as discussed above, offset by a decrease in operating expenses. The decrease in gross margin was primarily
driven by $30.4 million of charges incurred in connection with the Company’s Cost Reduction Initiatives announced in
July 2012 compared to $21.2 million of charges incurred in 2011 related to the Company’s Reorganization and
Reinvestment and GOS Initiatives. In addition, club margins were negatively affected by sales promotions, closeout
activity and increased club component costs as compared to the same period in 2011.

Pre-tax loss in the Company’s golf balls operating segment increased to $15.0 million for 2012 from $12.7 million
for 2011. This increase in pre-tax loss was primarily attributable to a decrease in net sales primarily due to the sale of the
Top-Flite and Ben Hogan Brands, as discussed above combined with a $4.3 million decrease in gross margin, offset by
a decrease in operating expenses. The decrease in gross margin was primarily driven by $16.6 million of charges incurred
in connection with the Company’s Cost Reduction Initiatives announced in July 2012, compared to $6.3 million of charges
incurred in 2011 related to the Company’s Reorganization and Reinvestment and GOS Initiatives. This decrease was
partially offset by an increase in average selling prices due to the current year launch of the premium Hex Black Tour
golf ball, with no comparable launch in the prior year.

Financial Condition

The Company’s cash and cash equivalents decreased $15.2 million to $36.8 million at December 31, 2013, from
$52.0 million at December 31, 2012. During 2013, the Company used its cash and cash equivalents combined with net
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borrowings of $25.7 million under its ABL Facility (as defined in Note 4 “Financing Arrangements,” in the Notes to
Consolidated Financial Statements in this Form 10-K) to fund $8.9 million of cash used in operating activities, which
included increased incremental inventory purchases of $51.8 million due to the earlier timing of purchases year over year,
in addition to $13.0 million in capital expenditures and $13.6 million in investments in TopGolf International, Inc. (see
Note 9 to the Company's Notes to Consolidated Financial Statements in this Form 10-K). Management expects to fund
the Company’s future operations from cash on hand, cash provided by its operating activities, and borrowings from the
ABL Facility, as deemed necessary (see further information on the ABL Facility in Liquidity and Capital Resources
below).

The Company’s accounts receivable balance fluctuates throughout the year as a result of the general seasonality of
the Company’s business. The Company’s accounts receivable balance will generally be at its highest during the first and
second quarters and decline significantly during the third and fourth quarters as a result of an increase in cash collections
and lower sales. As of December 31,2013, the Company’s net accounts receivable increased $1.1 million to $92.2 million
from $91.1 million as of December 31, 2012. This increase was primarily attributable to an increase in net sales in the
fourth quarter of2013 compared to the fourth quarter of 2012, combined with an increase in past due receivables primarily
due to two significant customers. This increase was partially offset by an increase in bad debt reserves.

The Company’s inventory balance also fluctuates throughout the year as a result of the general seasonality of the
Company’s business. Generally, the Company’s buildup of inventory levels begins during the fourth quarter and continues
heavily into the first quarter as well as into the beginning of the second quarter in order to meet demand during the height
of the golf season. Inventory levels start to decline toward the end of the second quarter and are at their lowest during
the third quarter. Inventory levels are also impacted by the timing of new product launches. The Company’s net inventory
increased $51.8 million to $263.5 million as of December 31,2013 compared to $211.7 million as of December 31, 2012.
This increase was primarily due to the earlier timing of inventory purchases year over year related to planned product
launches. Net inventories as a percentage of the trailing twelve months net sales increased to 31.3% as of December 31,
2013 compared to 25.4% as of December 31, 2012.

Liquidity and Capital Resources

The information set forth in Note 4 “Financing Arrangements,” in the Notes to Consolidated Financial
Statements in this Form 10-K, is incorporated herein by this reference.

Liquidity

The Company’s principal sources of liquidity consist of its existing cash balances, funds expected to be generated
from operations and the ABL Facility. The Company experienced negative cash flows from operations in 2009 through
2013. During the second half of 2012, the Company implemented significant changes to its business, including among
other things, steps designed to increase product sales as well as initiatives designed to reduce the Company’s manufacturing
costs and operating expenses. As a result of these initiatives, in 2013, the Company realized an increase in net sales,
reduced its operating expenses, and improved its cash flows from operations. Based upon the Company’s current cash
balances, its estimates of funds expected to be generated from operations in 2014, and current and projected availability

under the ABL Facility, the Company believes that it will be able to finance current and planned operating requirements,
capital expenditures, contractual obligations and commercial commitments for at least the next 12 months.

The Company’s ability to generate sufficient positive cash flows from operations is subject to many risks and
uncertainties, including future economic trends and conditions, the success of the Company’s multi-year turnaround,
demand for the Company’s products, foreign currency exchange rates, and other risks and uncertainties applicable to the
Company and its business (see “Risk Factors” contained in Part I, Item 1A). While management believes the Company's
recovery is on track, no assurance can be given that the Company will be able to generate sufficient operating cash flows
in the future or maintain or grow its existing cash balances. If the Company is unable to generate sufficient cash flows
to fund its business due to a further decline in sales or otherwise and is unable to reduce its manufacturing costs and
operating expenses to offset such decline, the Company will need to increase its reliance on the ABL Facility for needed
liquidity. If the ABL Facility is not then available or sufficient and the Company could not secure alternative financing
arrangements, the Company’s future operations would be significantly, adversely affected.

As of December 31, 2013, a significant portion of the Company’s total cash is held in regions outside of the U.S.
In addition to settling intercompany balances during the normal course of operations, the Company may repatriate funds
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from its foreign subsidiaries. The Company has not, nor does it anticipate the need to, repatriate funds to the United States
to satisfy domestic liquidity needs arising in the ordinary course of business, including liquidity needs associated with
its domestic debt service requirements. As such, the Company considers the undistributed earnings of its foreign
subsidiaries to be indefinitely reinvested and, accordingly, no U.S. income taxes have been provided thereon. If in the
future the Company decides to repatriate such foreign earnings, it would need to accrue and pay incremental U.S. federal
and state income tax, reduced by the current amount of available U.S. federal and state net operating loss and tax credit
carryforwards.

Share Repurchases

In November 2007, the Company’s Board of Directors authorized a share repurchase program of a maximum cost
to the Company of $100.0 million (the “November 2007 repurchase program”). Under this program, the Company was
authorized to repurchase shares of its common stock in the open market or in private transactions, subject to the Company’s
assessment of market conditions and buying opportunities.

During 2013, the Company repurchased approximately 56,000 shares of its common stock under the November
2007 repurchase program at an average cost per share of $6.50 for a total cost of $0.4 million. The Company acquired
these shares to satisfy the Company’s tax withholding obligations in connection with the vesting and settlement of employee
restricted stock unit awards. The Company’s repurchases of shares of common stock are recorded at cost and result in a
reduction of shareholders’ equity. In February 2014, the Board of Directors canceled this program and requested that
management seek further Board approval prior to engaging in further open market transactions. The Board continued to
authorize the Company to reacquire shares in satisfaction of the Company's tax withholding obligations in connection
with the settlement of employee equity awards.

Contractual Obligations

The following table summarizes certain significant cash obligations as of December 31, 2013 that will affect the
Company’s future liquidity (in millions):

Payments Due By Period
Less than More than
Total 1 Year 1-3 Years  4-5 Years 5 Years

Convertible N0tes'.............o.coovivoeeeeeeeeeeeeeeeeeeee e, $112s ¢ — §$ — $ — $ 1125
Interest on convertible notes'.............ccccoovivevvveereeeeeen. 23.7 4.2 8.4 8.4 2.7
Capital Leases'?.........o.veveeveeeeeeeeeeeeeeeeeeeeeseeeeeeeeseses e 1.7 0.9 0.7 0.1 —
Operating 16aSes™............oovveovveeoeeeeeeeeeeeeeeeeeeeee e, 33.0 13.1 13.7 5.0 1.2
Unconditional purchase obligations™ ...............cccoocovvennn.. 58.5 433 14.1 1.1 —
Uncertain tax contingencies™ ...........o.cooveeveeeeeorereerreenen. 6.5 2.6 0.7 1.0 2.2
Employee incentive compensation'® ...............cccccooovvrrnnnn.. 11.0 11.0 — — —
Other long term liabilities™”............cocovivviereeieeeeeeeeeeen 2.5 — 2.5 — —
TOtal e $ 2494 § 751 §$ 401 $ 156 $ 118.6

(1) InAugust 2012, the Company issued $112.5 million of convertible notes due August 15, 2019. Interest of 3.75% per
year on the principal amount is payable semiannually in arrears on February 15 and August 15 of each year.

(2) Amounts represent future minimum lease payments. Capital lease obligations are included in other long-term
liabilities in the accompanying consolidated balance sheets.

(3) The Company leases certain warehouse, distribution and office facilities, vehicles and office equipment under
operating leases. The amounts presented in this line item represent commitments for minimum lease payments under
non-cancelable operating leases.

(4) During the normal course of its business, the Company enters into agreements to purchase goods and services,
including purchase commitments for production materials, endorsement agreements with professional golfers and
other endorsers, employment and consulting agreements, and intellectual property licensing agreements pursuant
to which the Company is required to pay royalty fees. It is not possible to determine the amounts the Company will
ultimately be required to pay under these agreements as they are subject to many variables including performance-
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based bonuses, severance arrangements, the Company’s sales levels, and reductions in payment obligations if
designated minimum performance criteria are not achieved. The amounts listed approximate minimum purchase
obligations, base compensation, and guaranteed minimum royalty payments the Company is obligated to pay under
these agreements. The actual amounts paid under some of these agreements may be higher or lower than the amounts
included. In the aggregate, the actual amount paid under these obligations is likely to be higher than the amounts
listed as a result of the variable nature of these obligations. In addition, the Company also enters into unconditional
purchase obligations with various vendors and suppliers of goods and services in the normal course of operations
through purchase orders or other documentation or that are undocumented except for an invoice. Such unconditional
purchase obligations are generally outstanding for periods less than a year and are settled by cash payments upon
delivery of goods and services and are not reflected in this line item.

(5) Amount represents the current and non-current portions of uncertain income tax positions as recorded on the
Company's consolidated balance sheet as of December 31, 2013. Amount excludes uncertain income tax positions
that the Company would be able to offset against deferred taxes. For further discussion see Note 12 “Income Taxes”
to the Notes to Consolidated Financial Statements in this Form 10-K.

(6) Amount represents accrued employee incentive compensation expense earned in 2013, and paid in February 2014.

(7) Consists primarily of cash-settled phantom stock units and stock appreciation rights (see Note 15 "Share-Based
Compensation" to the Notes to Consolidated Financial Statements in this Form 10-K).

During its normal course of business, the Company has made certain indemnities, commitments and guarantees
under which it may be required to make payments in relation to certain transactions. These include (i) intellectual property
indemnities to the Company’s customers and licensees in connection with the use, sale and/or license of Company products
or trademarks, (ii) indemnities to various lessors in connection with facility leases for certain claims arising from such
facilities or leases, (iii) indemnities to vendors and service providers pertaining to the goods or services provided to the
Company or based on the negligence or willful misconduct of the Company and (iv) indemnities involving the accuracy
of representations and warranties in certain contracts. In addition, the Company has made contractual commitments to
each of its officers and certain other employees providing for severance payments upon the termination of employment.
The Company also has consulting agreements that provide for payment of nominal fees upon the issuance of patents and/
or the commercialization of research results. The Company has also issued guarantees in the form of a standby letter of
credit in the amount of $1.3 million as security for contingent liabilities under certain workers’ compensation insurance
policies. The duration of these indemnities, commitments and guarantees varies, and in certain cases may be indefinite.
The majority of these indemnities, commitments and guarantees do not provide for any limitation on the maximum amount
of future payments the Company could be obligated to make. Historically, costs incurred to settle claims related to
indemnities have not been material to the Company’s financial position, results of operations or cash flows. In addition,
the Company believes the likelihood is remote that payments under the commitments and guarantees described above
will have a material effect on the Company’s financial condition. The fair value of indemnities, commitments and
guarantees that the Company issued during the fiscal year ended December 31, 2013 was not material to the Company’s
financial position, results of operations or cash flows.

In addition to the contractual obligations listed above, the Company’s liquidity could also be adversely affected by
an unfavorable outcome with respect to claims and litigation that the Company is subject to from time to time. See Note 13
“Commitments and Contingencies” to the Notes to Consolidated Financial Statements in this Form 10-K.

Capital Resources

The Company does not currently have any material commitments for capital expenditures.

Off-Balance Sheet Arrangements

The Company has no material off-balance sheet arrangements as defined in S-K 303(a)(4)(ii).

Item 7A. Quantitative and Qualitative Disclosures about Market Risk

The Company uses derivative financial instruments for hedging purposes to limit its exposure to changes in foreign
currency exchange rates. Transactions involving these financial instruments are with creditworthy banks, including the
bank that is party to the Company’s ABL Facility (see Note 4 “Financing Arrangements” to the Notes to the Consolidated
Financial Statements in this Form 10-K). The use of these instruments exposes the Company to market and credit risk
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which may at times be concentrated with certain counterparties, although counterparty nonperformance is not anticipated.
The Company is also exposed to interest rate risk from its ABL Facility.

Foreign Currency Fluctuations

In the normal course of business, the Company is exposed to gains and losses resulting from fluctuations in foreign
currency exchange rates relating to transactions of its international subsidiaries, including certain balance sheet exposures
(payables and receivables denominated in foreign currencies) (see Note 18 “Derivatives and Hedging” to the Notes to
Consolidated Financial Statements in this Form 10-K). In addition, the Company is exposed to gains and losses resulting
from the translation of the operating results of the Company’s international subsidiaries into U.S. dollars for financial
reporting purposes. As part of its strategy to manage the level of exposure to the risk of fluctuations in foreign currency
exchange rates, the Company uses derivative financial instruments in the form of foreign currency forward contracts and
put and call option contracts (“foreign currency exchange contracts”) to hedge transactions that are denominated primarily
in British Pounds, Euros, Japanese Yen, Canadian Dollars, Australian Dollars and South Korean Won. For most currencies,
the Company is a net receiver of foreign currencies and, therefore, benefits from a weaker U.S. dollar and is adversely
affected by a stronger U.S. dollar relative to those foreign currencies in which the Company transacts significant amounts
of business.

Foreign currency exchange contracts are used only to meet the Company’s objectives of offsetting gains and losses
from foreign currency exchange exposures with gains and losses from the contracts used to hedge them in order to reduce
volatility of earnings. The extent to which the Company’s hedging activities mitigate the effects of changes in foreign
currency exchange rates varies based upon many factors, including the amount of transactions being hedged. Foreign
currency rates for financial reporting purposes had a negative impact upon the Company’s consolidated reported financial
results in 2013 compared to 2012 (see “Risk Factors” contained in Item 1A and “Results of Operations” contained in
Item 7). The Company does not enter into foreign currency exchange contracts for speculative purposes. Foreign currency
exchange contracts generally mature within 12 months from their inception.

The Company does not designate foreign currency exchange contracts as derivatives that qualify for hedge
accounting under ASC 815, “Derivatives and Hedging.” As such, changes in the fair value of the contracts are recognized
in earnings in the period of change. At December 31,2013,2012 and 2011, the notional amounts of the Company’s foreign
currency exchange contracts used to hedge the exposures discussed above were approximately $42.3 million, $137.1
million and $165.5 million, respectively. At December 31, 2013 and 2012, there were no outstanding foreign exchange
contracts designated as cash flow hedges for anticipated sales denominated in foreign currencies.

As part of the Company’s risk management procedure, a sensitivity analysis model is used to measure the potential
loss in future earnings of market-sensitive instruments resulting from one or more selected hypothetical changes in interest
rates or foreign currency values. The sensitivity analysis model quantifies the estimated potential effect of unfavorable
movements of 10% in foreign currencies to which the Company was exposed at December 31, 2013 through its foreign
currency exchange contracts.

The estimated maximum one-day loss from the Company’s foreign currency exchange contracts, calculated using
the sensitivity analysis model described above, is $4.3 million at December 31, 2013. The Company believes that such
a hypothetical loss from its foreign currency exchange contracts would be partially offset by increases in the value of the
underlying transactions being hedged.

The sensitivity analysis model is a risk analysis tool and does not purport to represent actual losses in earnings that
will be incurred by the Company, nor does it consider the potential effect of favorable changes in market rates. It also
does not represent the maximum possible loss that may occur. Actual future gains and losses will differ from those
estimated because of changes or differences in market rates and interrelationships, hedging instruments and hedge
percentages, timing and other factors.

Interest Rate Fluctuations

The Company is exposed to interest rate risk from its ABL Facility (see Note 4 “Financing Arrangements” to the
Notes to Consolidated Financial Statements in this Form 10-K). The interest rate applicable to outstanding loans under
the ABL Facility fluctuates depending on the Company’s trailing 12 month EBITDA (as defined by the ABL Facility)
combined with the Company’s availability ratio, which is expressed as a percentage of (a) the average daily availability
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under the ABL Facility to (b) the sum of the Canadian, the U.K. and the U.S. borrowing bases, as adjusted. All applicable
margins can be permanently reduced by 0.25% if EBITDA, as defined in the ABL Facility, meets or exceeds $25.0 million
over any trailing twelve-month period, and can be permanently reduced by an additional 0.25% if EBITDA meets or
exceeds $50.0 million over any trailing twelve-month period.

The interest rate applicable to outstanding loans under the U.S. facility is based on a calculation of either the U.S.
Prime Rate or the British Bankers Association LIBOR Rate as published by Reuters (“LIBOR”) plus an applicable margin
of 1.25% to 2.75%. The interest rate applicable to outstanding loans under the Canadian facility is based on a calculation
of either the Base Rate publicly announced by Bank of America Canada or Canada’s Prime Rate plus a margin of 1.25%
to 2.75%. The interest rate applicable to outstanding loans under the U.K. facility is based on a calculation of the U.S.
Prime Rate plus an applicable margin of 2.25% and 2.75%. At December 31, 2013, the Company's EBITDA over the
trailing 12 months exceeded $25.0 million, which resulted in a permanent reduction of 0.25% in the applicable interest
rate margins. This reduction will take effect in February 2014. At December 31, 2013, the Company’s interest rate
applicable to its outstanding loans under the ABL Facility was 4.50%.

As part of the Company’s risk management procedures, a sensitivity analysis was performed to determine the impact
of unfavorable changes in interest rates on the Company’s cash flows. The sensitivity analysis quantified that the
incremental expense incurred by a 10% increase in interest rates would be $0.2 million over a 12 month period.

Item 8. Financial Statements and Supplementary Data

The Company’s Consolidated Financial Statements as of December 31, 2013 and 2012 and for each of the three
years in the period ended December 31, 2013, together with the report of our independent registered public accounting
firm, are included in this Annual Report on Form 10-K on pages F-1 through F-42.

Item 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure

None.

Item 9A. Controls and Procedures

Disclosure Controls and Procedures. The Company carried out an evaluation, under the supervision and with the
participation of the Company’s management, including the Company’s Chief Executive Officer and Chief Financial
Officer, of the effectiveness, as of December 31, 2013, of the Company’s disclosure controls and procedures (as defined
in Rules 13a-15(e) and 15d-15(e) under the Exchange Act). Based upon that evaluation, the Chief Executive Officer and
Chief Financial Officer concluded that the Company’s disclosure controls and procedures were effective as of
December 31, 2013.

Management’s Report on Internal Control over Financial Reporting. The Company’s management is responsible
for establishing and maintaining effective internal control over financial reporting (as defined in Rules 13a-15(f) and
15d-15(f) of the Exchange Act). Management assessed the effectiveness of the Company’s internal control over financial
reporting as of December 31, 2013. In making this assessment, management used the criteria set forth by the Committee
of Sponsoring Organizations of the Treadway Commission (“COSQO”) in its report entitled /nternal Control—Integrated
Framework (1992). Based on that assessment, management concluded that as of December 31, 2013, the Company’s
internal control over financial reporting was effective based on the COSO criteria.

Changes in Internal Control over Financial Reporting. During the fourth quarter ended December 31, 2013, there
were no changes in the Company’s internal control over financial reporting that have materially affected, or are reasonably
likely to materially affect, the Company’s internal control over financial reporting.

Because of the inherent limitations of internal control over financial reporting, including the possibility of collusion
or improper management override of controls, material misstatements due to error or fraud may not be prevented or
detected on a timely basis. Also, projections of any evaluation of the effectiveness of the internal control over financial
reporting to future periods are subject to the risk that the controls may become inadequate because of changes in conditions,
or that the degree of compliance with the policies or procedures may deteriorate.
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The effectiveness of the Company’s internal control over financial reporting as of December 31, 2013 has been
audited by Deloitte & Touche LLP, the Company’s independent registered public accounting firm, as stated in its report
which is included herein.

Item 9B. Other Information

None.
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

To the Board of Directors and Shareholders of
Callaway Golf Company
Carlsbad, California

We have audited the internal control over financial reporting of Callaway Golf Company and its subsidiaries
(the “Company”) as of December 31, 2013, based on criteria established in /nternal Control—Integrated Framework
(1992) issued by the Committee of Sponsoring Organizations of the Treadway Commission. The Company’s management
is responsible for maintaining effective internal control over financial reporting and for its assessment of the effectiveness
of internal control over financial reporting, included in the accompanying Management’s Report on Internal Control over
Financial Reporting. Our responsibility is to express an opinion on the Company’s internal control over financial reporting
based on our audit.

We conducted our audit in accordance with the standards of the Public Company Accounting Oversight Board
(United States). Those standards require that we plan and perform the audit to obtain reasonable assurance about whether
effective internal control over financial reporting was maintained in all material respects. Our audit included obtaining
an understanding of internal control over financial reporting, assessing the risk that a material weakness exists, testing
and evaluating the design and operating effectiveness of internal control based on the assessed risk, and performing such
other procedures as we considered necessary in the circumstances. We believe that our audit provides a reasonable basis
for our opinion.

A company’s internal control over financial reporting is a process designed by, or under the supervision of, the
Company’s principal executive and principal financial officers, or persons performing similar functions, and effected by
the company’s board of directors, management, and other personnel, to provide reasonable assurance regarding the
reliability of financial reporting and the preparation of financial statements for external purposes in accordance with
generally accepted accounting principles. A company’s internal control over financial reporting includes those policies
and procedures that (1) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company; (2) provide reasonable assurance that transactions are recorded
as necessary to permit preparation of financial statements in accordance with generally accepted accounting principles,
and that receipts and expenditures of the company are being made only in accordance with authorizations of management
and directors of the company; and (3) provide reasonable assurance regarding prevention or timely detection of
unauthorized acquisition, use, or disposition of the company’s assets that could have a material effect on the financial
statements.

Because of the inherent limitations of internal control over financial reporting, including the possibility of collusion
or improper management override of controls, material misstatements due to error or fraud may not be prevented or
detected on a timely basis. Also, projections of any evaluation of the effectiveness of the internal control over financial
reporting to future periods are subject to the risk that the controls may become inadequate because of changes in conditions,
or that the degree of compliance with the policies or procedures may deteriorate.

In our opinion, the Company maintained, in all material respects, effective internal control over financial reporting
as of December 31, 2013, based on the criteria established in Internal Control—Integrated Framework (1992) issued by
the Committee of Sponsoring Organizations of the Treadway Commission.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United
States), the consolidated financial statements as of and for the year ended December 31, 2013, of the Company and our
report dated February 27, 2014, expressed an unqualified opinion on those consolidated financial statements.

/s/ DELOITTE & TOUCHE LLP
Costa Mesa, California
February 27, 2014
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PART IIT

Item 10. Directors, Executive Officers and Corporate Governance

Certain information concerning the Company’s executive officers is included under the caption “Executive Officers
of the Registrant” following Part I, Item 1 of this Form 10-K. The other information required by Item 10 will be included
in the Company’s definitive Proxy Statement under the captions “Board of Directors and Corporate Governance” and
“Section 16(a) Beneficial Ownership Reporting Compliance,” to be filed with the Commission within 120 days after the
end of fiscal year 2013 pursuant to Regulation 14A, which information is incorporated herein by this reference.

Item 11. Executive Compensation

The Company maintains employee benefit plans and programs in which its executive officers are participants.
Copies of certain of these plans and programs are set forth or incorporated by reference as Exhibits to this report.
Information required by Item 11 will be included in the Company’s definitive Proxy Statement under the captions
“Compensation of Executive Officers and Directors,” “Compensation Discussion and Analysis,” “Report of the
Compensation and Management Succession Committee” and “Board of Directors and Corporate Governance,” to be filed
with the Commission within 120 days after the end of fiscal year 2013 pursuant to Regulation 14A, which information
is incorporated herein by this reference.

Item 12. Security Ownership of Certain Beneficial Owners and Management and Related Shareholder Matters

The information required by Item 12 will be included in the Company’s definitive Proxy Statement under the caption
“Beneficial Ownership of the Company’s Securities,” to be filed with the Commission within 120 days after the end of
fiscal year 2013 pursuant to Regulation 14A, which information is incorporated herein by this reference.

Securities Authorized for Issuance under Equity Compensation Plans

The following table provides information about the number of stock options and shares underlying Restricted Stock
Units (RSUs) outstanding and authorized for issuance under all equity compensation plans of the Company as of
December 31, 2013. See Note 15 “Share-Based Compensation” to the Notes to Consolidated Financial Statements in this
Form 10-K for further discussion of the equity plans of the Company.

Equity Compensation Plan Information

Number of Shares to be Weighted Average
Issued Upon Exercise of Exercise Price of
Outstanding Options and Outstanding Reg:ﬁ&ggisgzgf: for
Plan Category Vesting of RSUs(4)(6) Options(s) Future Issuance

(In thousands, except dollar amounts)

Equity Compensation Plans Approved by

Shareholders'™ ..........coo.coovorrvereeereeeeereae 5,138 $ 895 11,516
Equity Compensation Plans Not Approved

by Shareholders® ..........ccccoovoeveerierierrn 234 $ 17.92 —

Total ..o 5,372 $ 942 11,516

(1) Consists of the following plans: 1996 Stock Option Plan, 2001 Non-Employee Directors Stock Incentive Plan, 2004
Incentive Plan and 2013 Non-Employee Directors Incentive Plan. No shares are available for grant under the 1996
Stock Option Plan, and all shares outstanding at December 31,2013 expired in January 2014. The 2001 Non-Employee
Directors Stock Incentive Plan expired on December 31, 2011. The shares available for grant under this plan are only
available to satisfy incremental dividend equivalent rights for outstanding awards. The 2004 Incentive Plan permits
the award of stock options, restricted stock, performance units and various other stock-based awards. The 2013 Non-
Employee Directors Incentive Plan permits the award of stock options, restricted stock and restricted stock units.

(2) Consists of shares in underlying stock options issuable from the 1995 Employee Stock Incentive Plan (the “1995
Plan”). In connection with shareholder approval of the 2004 Incentive Plan, the Company agreed that no further
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grants would be made under the 1995 Plan. No grants have been made under the 1995 Plan since May 2004, and all
shares outstanding at December 31, 2013 expired in January 2014.

(3) Includes 60,489 shares underlying RSUs issuable under the 2013 Non-Employee Directors Incentive Plan; 4,072,382
and 761,400 shares underlying stock options and RSUs, respectively, issuable from the 2004 Incentive Plan; 86,000
and 58,631 shares underlying stock options and RSUs, respectively, issuable from the 2001 Non-Employee Directors
Stock Incentive Plan; and 100,000 shares underlying stock options issuable from the 1996 Stock Option Plan. The
shares issuable under the 1996 Stock Option Plan expired in January 2014.

(4) Includes unvested shares underlying stock dividend equivalent rights on restricted stock units.

(5) Does not include shares underlying RSUs, which do not have an exercise price.

(6) Outstanding shares underlying restricted stock units granted under the 2001 Directors Plan, 2004 Plan and 2013
Directors Plan include accrued incremental dividend equivalent rights.

Equity Compensation Plans Not Approved By Shareholders

The 1995 Plan is an equity compensation plan which was not approved by shareholders. No grants have been made
under the 1995 Plan since May 2004, and all shares outstanding as of December 31, 2013 expired in January 2014. For
additional information, see Note 15 “Share-Based Compensation” to the Notes to Consolidated Financial Statements in
this Form 10-K.

Item 13. Certain Relationships, Related Transactions and Director Independence

The information required by Item 13 will be included in the Company’s definitive Proxy Statement under the caption
“Compensation of Executive Officers and Directors—Compensation Committee Interlocks and Insider Participation,”
“Certain Relationships and Transactions with Related Persons,” and “Board of Directors and Corporate Governance” to
be filed with the Commission within 120 days after the end of fiscal year 2013 pursuant to Regulation 14A, which
information is incorporated herein by this reference.

Item 14. Principal Accountant Fees and Services

The information included in Item 14 will be included in the Company’s definitive Proxy Statement under the caption
“Information Concerning Independent Registered Public Accounting Firm” to be filed with the Commission within
120 days after the end of fiscal year 2013 pursuant to Regulation 14A, which information is incorporated herein by this
reference.
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PART IV

Item 15. Exhibits and Financial Statement Schedules

Documents filed as part of this report:

1.

3.

Financial Statements. The following consolidated financial statements of Callaway Golf Company and its
subsidiaries required to be filed pursuant to Part II, Item 8 of this Form 10-K, are included in this Annual Report
on Form 10-K on pages F-1 through F-42:

Report of Independent Registered Public Accounting Firm;
Consolidated Balance Sheets as of December 31, 2013 and 2012;
Consolidated Statements of Operations for the years ended December 31, 2013, 2012 and 2011;

Consolidated Statements of Comprehensive Income (Loss) for the years ended December 31, 2013, 2012
and 2011,

Consolidated Statements of Cash Flows for the years ended December 31, 2013, 2012 and 2011;

Consolidated Statements of Shareholders’ Equity for the years ended December 31, 2013, 2012 and 2011;
and

Notes to Consolidated Financial Statements.

. Financial statement schedules are omitted because they are not applicable or the required information is shown

in the Consolidated Financial Statements or notes thereto.

Exhibits.

A copy of any of the following exhibits will be furnished to any beneficial owner of the Company’s common stock,
or any person from whom the Company solicits a proxy, upon written request and payment of the Company’s reasonable
expenses in furnishing any such exhibit. All such requests should be directed to the Company’s Investor Relations
Department at Callaway Golf Company, 2180 Rutherford Road, Carlsbad, CA 92008.

2.1

3.1

32

33

4.1

4.2
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Asset Purchase Agreement among American Sports Licensing, Inc. and Dick’s Sporting Goods, Inc.,
collectively the buyer, and Callaway Golf Company as the seller dated as of March 30, 2012, incorporated
herein by this reference to Exhibit 2.1 to the Company's Quarterly Report on Form 10-Q for the quarter ended
March 31, 2012, as filed with the Commission on April 27, 2012 (file no. 1-10962).

Certificate of Incorporation, incorporated herein by this reference to Exhibit 3.1 to the Company's Current
Report on Form 8-K, as filed with the Commission on July 1, 1999 (file no. 1-10962).

Fifth Amended and Restated Bylaws, as amended and restated as of November 18, 2008, incorporated herein
by this reference to Exhibit 3.1 to the Company's Current Report on Form 8-K, as filed with the Commission
on November 21, 2008 (file no. 1-10962).

Amended and Restated Certificate of Designation for 7.50% Series B Cumulative Perpetual Convertible
Preferred Stock, incorporated herein by this reference to Exhibit 3.1 to the Company's Current Report on Form
8-K, as filed with the Commission on March 5, 2010 (file no. 1-10962).

Form of Specimen Stock Certificate for Common Stock, incorporated herein by this reference to Exhibit 4.1
to the Company's Current Report on Form 8-K, as filed with the Commission on June 15, 2009 (file no.
1-10962).

Form of Specimen Stock Certificate for 7.50% Series B Cumulative Perpetual Convertible Preferred Stock,
incorporated herein by this reference to Exhibit 4.2 to the Company's Current Report on Form 8-K, as filed
with the Commission on June 15, 2009 (file no. 1-10962).

Indenture, dated as of August 29, 2012 between Callaway Golf Company and Wilmington Trust, National
Association, as Trustee, incorporated herein by this reference to Exhibit 4.1 to the Company's Current Report
on Form 8-K, as filed with the Commission on September 4, 2012 (File No. 1-10962).

48



4.4

Global Note due 2019, incorporated herein by this reference to Exhibit 4.4 to the Company's Current Report
on Form 8-K, as filed with the Commission on October 28, 2013 (File No. 1-10962).

Executive Compensation Contracts/Plans

10.1

10.2

10.3

10.4

10.5

10.6

10.7

10.8

10.9

10.10

10.11

10.12

10.13

10.14

First Amendment to Officer Employment Agreement, effective as of March 5, 2013, by and between the
Company and Oliver G. Brewer, III, incorporated herein by this reference to Exhibit 10.1 to the Company's
Current Report on Form 8-K, as filed with the Commission on March 5, 2013 (file no. 1-10962).

Officer Employment Agreement, effective as of May 1, 2012, by and between Callaway Golf Company and
Bradley J. Holiday, incorporated herein by this reference to Exhibit 10.1 to the Company's Current Report on
Form 8-K, as filed with the Commission on May 7, 2012 (file no. 1-10962).

Officer Employment Agreement, effective as of April 25, 2012, by and between Callaway Golf Company and
Mark Leposky, incorporated herein by this reference to Exhibit 10.5 to the Company's Quarterly Report on
Form 10-Q for the quarter ended June 30, 2012, as filed with the Commission on August 2, 2012 (file no.
1-10962).

Officer Employment Agreement, effective as of June 1, 2012, by and between Callaway Golf Company and
Brian Lynch, incorporated herein by this reference to Exhibit 10.6 to the Company's Quarterly Report on Form
10-Q for the quarter ended June 30, 2012, as filed with the Commission on August 2, 2012 (file no. 1-10962).

Officer Employment Agreement, effective as of May 1, 2012, by and between Callaway Golf Company,and
Alan Hocknell, Ph.D. 1

Director's Service Agreement, effective as of December 1, 2002, as amended, by and between Callaway Golf
Company and Neil Howie, incorporated herein by this reference to Exhibit 10.1 to the Company's Quarterly
Report on Form 10-Q for the quarter ended June 30, 2012, as filed with the Commission on August 2, 2012
(file no. 1-10962).

Executive Entrustment Agreement, effective as of March 1, 2008, as amended, by and between Callaway Golf
Company and Alex Boezeman, incorporated herein by this reference to Exhibit 10.2 to the Company's Quarterly
Report on Form 10-Q for the quarter ended June 30, 2012, as filed with the Commission on August 2, 2012
(file no. 1-10962).

Contract of Employment, effective as of October 19, 2009, as amended, by and between Callaway Golf
Company and Leighton Richards, incorporated herein by this reference to Exhibit 10.3 to the Company's
Quarterly Report on Form 10-Q for the quarter ended June 30, 2012, as filed with the Commission on August
2,2012 (file no. 1-10962).

Form of Exchange Agreement, incorporated herein by this reference to Exhibit 10.1 to the Company's Current
Report on Form 8-K, as filed with the Commission on August 15, 2013 (file No. 1-10962).

Form of Purchase Agreement, incorporated herein by this reference to Exhibit 10.2 to the Company's Current
Report on Form 8-K, as filed with the Commission on August 24, 2012 (File No. 1-10962).

Callaway Golf Company Amended and Restated 2004 Incentive Plan (effective May 19, 2009), incorporated
herein by this reference to Appendix A to the Company's Definitive Proxy Statement on Schedule 14A, as
filed with the Commission on April 5, 2013 (file no. 1-10962).

Callaway Golf Company 2013 Non-Employee Directors Stock Incentive Plan (effective May 15, 2013),
incorporated herein by this reference to Appendix B to the Company's Definitive Proxy Statement on Schedule
14A, as filed with the Commission on April 5, 2013 (file no. 1-10962).

Form of Notice of Grant of Restricted Stock Agreement for Non-Employee Directors, incorporated herein by
this reference to Exhibit 10.3 the Company's Quarterly Report on Form 10-Q for the quarter ended June 30,
2013, as filed with the Commission on July 29, 2013 (file no. 1-10962).

Form of Non-Employee Director Phantom Stock Unit Grant Agreement, incorporated herein by this reference
to Exhibit 10.7 to the Company's Quarterly Report on Form 10-Q for the quarter ended June 30, 2012, as filed
with the Commission on August 2, 2012 (file no. 1-10962).
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10.15

10.16

10.17

10.18

10.19

10.20

10.21

10.22

10.23

10.24

10.25

10.26

10.27

10.28

10.29

10.30

Form of Notice of Grant and Agreement for Stock Appreciation Right, incorporated herein by this reference
to Exhibit 10.35 to the Company's Annual Report on Form 10-K for the year ended December 31, 2011, as
filed with the Commission on March 2, 2012 (file no. 1-10962).

Notice of Grant and Agreement for Stock Appreciation Right, by and between Callaway Golf Company and
Anthony S. Thornley effective September 1, 2011, incorporated herein by this reference to Exhibit 10.1 to the
Company's Current Report on Form 8-K, as filed with the Commission on September 2, 2011 (file no. 1-10962).

Form of Restricted Stock Grant, incorporated herein by this reference to Exhibit 10.21 to the Company's Annual
Report on Form 10-K for the year ended December 31, 2009, as filed with the Commission on February 26,
2010 (file no. 1-10962).

Form of Phantom Stock Units Agreement, incorporated herein by this reference to Exhibit 10.57 to the
Company's Current Report on Form 8-K, as filed with the Commission on December 30, 2009 (file no.
1-10962).

Form of Notice of Grant of Stock Option and Option Agreement, incorporated herein by this reference to
Exhibit 10.61 to the Company's Current Report on Form 8-K, as filed with the Commission on January 22,
2007 (file no. 1-10962).

Form of Restricted Stock Unit Grant, incorporated herein by this reference to Exhibit 10.62 to the Company's
Current Report on Form 8-K, as filed with the Commission on January 22, 2007 (file no. 1-10962).

Form of Performance Unit Grant, incorporated herein by this reference to Exhibit 10.63 to the Company's
Current Report on Form 8-K, as filed with the Commission on January 22, 2007 (file no. 1-10962).

Form of Notice of Grant of Stock Option and Option Agreement for Officers, incorporated herein by this
reference to Exhibit 10.28 to the Company's Annual Report on Form 10-K for the year ended December 31,
2004, as filed with the Commission on March 10, 2005 (file no. 1-10962).

Callaway Golf Company 1995 Employee Stock Incentive Plan (As Amended and Restated November 7,2001),
incorporated herein by this reference to Exhibit 10.22 to the Company's Annual Report on Form 10-K for the
year ended December 31, 2002, as filed with the Commission on March 17, 2003 (file no. 1-10962).

Callaway Golf Company 2001 Non-Employee Directors Stock Incentive Plan (Amended and Restated
Effective as of June 6, 2006), incorporated herein by this reference to Exhibit 10.57 to the Company's Current
Report on Form 8-K, as filed with the Commission on June 9, 2006 (file no. 1-10962).

Callaway Golf Company Amended and Restated 2004 Incentive Plan (effective May 19, 2009), incorporated
herein by this reference to Exhibit A to the Company's Definitive Proxy Statement on Schedule 14A, as filed
with the Commission on April 3, 2009 (file no. 1-10962).

Annual Incentive Plan Guidelines, incorporated herein by this reference to Exhibit 10.1 to the Company's
Current Report on Form 8-K, as filed with the Commission on March 28, 2012 (file no. 1-10962).

Indemnification Agreement, dated January 25, 2010, between the Company and Adebayo O. Ogunlesi
incorporated herein by reference to Exhibit 10.35 to the Company's Annual Report on Form 10-K for the year
ended December 31, 2009, as filed with the Commission on February 26, 2010 (file no. 1-10962).

Indemnification Agreement, dated March 4, 2009, between the Company and John F. Lundgren, incorporated
herein by this reference to Exhibit 10.51 to the Company's Current Report on Form 8-K, as filed with the
Commission on March 10, 2009 (file no. 1-10962).

Indemnification Agreement, dated April 7,2004, between the Company and Anthony S. Thornley, incorporated
herein by this reference to Exhibit 10.34 to the Company's Annual Report on Form 10-K for the year ended
December 31, 2004, as filed with the Commission on March 10, 2005 (file no. 1-10962).

Indemnification Agreement, dated as of April 21, 2003, between the Company and Samuel H. Armacost,
incorporated herein by this reference to Exhibit 10.57 the Company's Quarterly Report on Form 10-Q for the
quarter ended June 30, 2003, as filed with the Commission on August 7, 2003 (file no. 1-10962).
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10.31

10.32

10.33

10.34

Indemnification Agreement, dated as of April 21, 2003, between the Company and John C. Cushman, III,
incorporated herein by this reference to Exhibit 10.58 the Company's Quarterly Report on Form 10-Q for the
quarter ended June 30, 2003, as filed with the Commission on August 7, 2003 (file no. 1-10962).

Indemnification Agreement, effective June 7, 2001, between the Company and Ronald S. Beard, incorporated
herein by this reference to Exhibit 10.28 to the Company's Quarterly Report on Form 10-Q for the quarter
ended September 30, 2001, as filed with the Commission on November 14, 2001 (file no. 1-10962).

Indemnification Agreement, dated July 1, 1999, between the Company and Yotaro Kobayashi, incorporated
herein by this reference to Exhibit 10.30 to the Company's Quarterly Report on Form 10-Q for the quarter
ended June 30, 1999, as filed with the Commission on August 16, 1999 (file no. 1-10962).

Indemnification Agreement, dated July 1, 1999, between the Company and Richard L. Rosenfield, incorporated
herein by this reference to Exhibit 10.32 to the Company's Quarterly Report on Form 10-Q for the quarter
ended June 30, 1999, as filed with the Commission on August 16, 1999 (file no. 1-10962).

Other Contracts

10.35

10.36

10.37

10.38

10.39

Loan and Security Agreement, dated as of June 30, 2011, among Callaway Golf Company, Callaway Golf
Sales Company, Callaway Golf Ball Operations, Inc., Callaway Golf Canada Ltd., Callaway Golf Interactive,
Inc., Callaway Golf International Sales Company, Bank of America, N.A., as administrative agent and collateral
agent, Merrill Lynch, Pierce, Fenner & Smith Incorporated, as sole lead arranger and sole bookrunner and
certain financial institutions as lenders, incorporated herein by this reference to Exhibit 10.1 to the Company's
Current Report on Form 8-K, as filed with the Commission on July 6, 2011 (file no. 1-10962).

Amended and Restated Loan and Security Agreement, dated as of July 22, 2011, among Callaway Golf
Company, Callaway Golf Sales Company, Callaway Golf Ball Operations, Inc., Callaway Golf Canada Ltd.,
Callaway Golf Interactive, Inc., Callaway Golf International Sales Company, Bank of America, N.A., as
administrative agent and collateral agent, UBS Securities LLC, as syndication agent, Wells Fargo Capital
Finance, LLC, as documentation agent, Merrill Lynch, Pierce, Fenner & Smith Incorporated, as sole lead
arranger and sole bookrunner and certain financial institutions as lenders, incorporated herein by this reference
to Exhibit 10.1 to the Company's Current Report on Form 8-K, as filed with the Commission on July 27,2011
(file no. 1-10962).

Second Amended and Restated Loan and Security Agreement, dated as of December 22,2011, among Callaway
Golf Company, Callaway Golf Sales Company, Callaway Golf Ball Operations, Inc., Callaway Golf Canada
Ltd., Callaway Golf Europe Ltd., Callaway Golf Interactive, Inc., Callaway Golf International Sales Company,
Callaway Golf European Holding Company Limited, Bank of America, N.A., as administrative agent and
collateral agent, UBS Securities LLC, as syndication agent, Wells Fargo Capital Finance, LLC, as
documentation agent, Merrill Lynch, Pierce, Fenner & Smith Incorporated, as sole lead arranger and sole
bookrunner and certain financial institutions as lenders, incorporated herein by this reference to Exhibit 10.1
to the Company's Current Report on Form 8-K, as filed with the Commission on December 28, 2011 (file no.
1-10962).

First Amendment to Second Amended and Restated Loan and Security Agreement, dated as of December 22,
2011, among Callaway Golf Company, Callaway Golf Sales Company, Callaway Golf Ball Operations, Inc.,
Callaway Golf Canada Ltd., Callaway Golf Europe Ltd., Callaway Golf Interactive, Inc., Callaway Golf
International Sales Company, Callaway Golf European Holding Company Limited, Bank of America, N.A.,
as administrative agent and collateral agent, UBS Securities LLC, as syndication agent, Wells Fargo Capital
Finance, LLC, as documentation agent, Merrill Lynch, Pierce, Fenner & Smith Incorporated, as sole lead
arranger and sole bookrunner and certain financial institutions as lenders, incorporated herein by this reference
to Exhibit 10.8 to the Company's Quarterly Report on Form 10-Q for the quarter ended June 30, 2012, as filed
with the Commission on August 2, 2012 (file no. 1-10962).

Second Amendment to Second Amended and Restated Loan and Security Agreement, dated as of September
5, 2013, among Callaway Golf Company, Callaway Golf Sales Company, Callaway Golf Ball Operations,
Inc., Callaway Golf Canada Ltd., Callaway Golf Europe Ltd., Bank of America, N.A., as administrative agent
and collateral agent, UBS Securities LLC, as syndication agent, Wells Fargo Capital Finance, LLC, as
documentation agent, Merrill Lynch, Pierce, Fenner & Smith Incorporated, as sole lead arranger and sole
bookrunner and certain financial institutions as lenders, incorporated herein by this reference to Exhibit 10.2
to the Company's Quarterly Report on Form 10-Q for the quarter ended September 30, 2013, as filed with the
Commission on October 28, 2013 (file no. 1-10962).
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21.1 List of Subsidiaries.
23.1  Consent of Deloitte & Touche LLP.{
24.1 Form of Limited Power of Attorney.}

31.1  Certification of Oliver G. Brewer III pursuant to Rule 13a-14(a) and 15d-14(a), as adopted pursuant to Section
302 of the Sarbanes-Oxley Act of 2002.7

31.2  Certification of Bradley J. Holiday pursuant to Rule 13a-14(a) and 15d-14(a), as adopted pursuant to Section
302 of the Sarbanes-Oxley Act of 2002.7

32.1 Certification of Oliver G. Brewer III and Bradley J. Holiday pursuant to 18 U.S.C. Section 1350, as adopted
pursuant to Section 906 of the Sarbanes-Oxley Act of 2002.

101.1  XBRL Instance Document

101.2  XBRL Taxonomy Extension Schema Document §

101.3  XBRL Taxonomy Extension Calculation Linkbase Document
101.4 XBRL Taxonomy Extension Definition Linkbase Document ¥
101.5 XBRL Taxonomy Extension Label Linkbase Document f

101.6  XBRL Taxonomy Extension Presentation Linkbase Document §

1 Included in this report
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the Registrant has
duly caused this report to be signed on its behalf by the undersigned, thereunto duly authorized.

CALLAWAY GOLF COMPANY

By: /S/ OLIVER G. BREWER III
Oliver G. Brewer III
President and Chief Executive Officer

Date: February 27, 2014

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed by the following
persons on behalf of the registrant and in the capacities and as of the dates indicated.

Signature Title Dated as of
Principal Executive Officer:

/S/ OLIVER G. BREWER III President and Chief Executive Officer, Director February 27, 2014
Oliver G. Brewer III

Principal Financial Officer:

/S/" BRADLEY J. HOLIDAY Senior Executive Vice President and Chief Financial Officer February 27, 2014
Bradley J. Holiday

Principal Accounting Officer:

/S/ JENNIFER THOMAS Vice President and Chief Accounting Officer February 27,2014

Jennifer Thomas

Directors:

* Director February 27, 2014

Samuel H. Armacost

* Chairman of the Board February 27,2014
Ronald S. Beard

* Director February 27, 2014
John C. Cushman, ITT

* Director February 27, 2014
Richard L. Rosenfield

* Director February 27,2014
John F. Lundgren

* Director February 27, 2014
Adebayo O. Ogunlesi

*By: /S/ BRADLEY J. HOLIDAY
Bradley J. Holiday
Attorney-in-fact
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Exhibit 31.1

CERTIFICATION

I, Oliver G. Brewer I1I, certify that:

1.
2.

I have reviewed this annual report on Form 10-K of Callaway Golf Company;

Based on my knowledge, this report does not contain any untrue statement of a material fact or omit
to state a material fact necessary to make the statements made, in light of the circumstances under
which such statements were made, not misleading with respect to the period covered by this report;

Based on my knowledge, the financial statements, and other financial information included in this
report, fairly present in all material respects the financial condition, results of operations and cash
flows of the registrant as of, and for, the periods presented in this report;

The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining
disclosure controls and procedures (as defined in Exchange Act Rules 13a-15(e) and 15d-15(e)) and
internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f))
for the registrant and have:

(a) Designed such disclosure controls and procedures, or caused such disclosure controls and
procedures to be designed under our supervision, to ensure that material information
relating to the registrant, including its consolidated subsidiaries, is made known to us by
others within those entities, particularly during the period in which this report is being
prepared;

(b) Designed such internal control over financial reporting, or caused such internal control
over financial reporting to be designed under our supervision, to provide reasonable
assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with generally accepted accounting
principles;

(c) Evaluated the effectiveness of the registrant’s disclosure controls and procedures and
presented in this report our conclusions about the effectiveness of the disclosure controls
and procedures, as of the end of the period covered by this report based on such
evaluation; and

(d) Disclosed in this report any change in the registrant’s internal control over financial
reporting that occurred during the registrant’s most recent fiscal quarter (the registrant’s
fourth fiscal quarter in the case of an annual report) that has materially affected, or is
reasonably likely to materially affect, the registrant’s internal control over financial
reporting; and

The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation
of internal control over financial reporting, to the registrant’s auditors and the audit committee of the
registrant’s board of directors (or persons performing the equivalent functions):

(a) All significant deficiencies and material weaknesses in the design or operation of internal
control over financial reporting which are reasonably likely to adversely affect the
registrant’s ability to record, process, summarize and report financial information; and

(b) Any fraud, whether or not material, that involves management or other employees who
have a significant role in the registrant’s internal control over financial reporting.

/s/ OLIVER G. BREWER III

Oliver G. Brewer III
President and Chief Executive Officer

Date: February 27,2014



Exhibit 31.2

CERTIFICATION

I, Bradley J. Holiday, certify that:

1.
2.

I have reviewed this annual report on Form 10-K of Callaway Golf Company;

Based on my knowledge, this report does not contain any untrue statement of a material fact or omit
to state a material fact necessary to make the statements made, in light of the circumstances under
which such statements were made, not misleading with respect to the period covered by this report;

Based on my knowledge, the financial statements, and other financial information included in this
report, fairly present in all material respects the financial condition, results of operations and cash
flows of the registrant as of, and for, the periods presented in this report;

The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining
disclosure controls and procedures (as defined in Exchange Act Rules 13a-15(e) and 15d-15(e)) and
internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f))
for the registrant and have:

(a) Designed such disclosure controls and procedures, or caused such disclosure controls and
procedures to be designed under our supervision, to ensure that material information
relating to the registrant, including its consolidated subsidiaries, is made known to us by
others within those entities, particularly during the period in which this report is being
prepared;

(b) Designed such internal control over financial reporting, or caused such internal control
over financial reporting to be designed under our supervision, to provide reasonable
assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with generally accepted accounting
principles;

(c) Evaluated the effectiveness of the registrant’s disclosure controls and procedures and
presented in this report our conclusions about the effectiveness of the disclosure controls
and procedures, as of the end of the period covered by this report based on such
evaluation; and

(d) Disclosed in this report any change in the registrant’s internal control over financial
reporting that occurred during the registrant’s most recent fiscal quarter (the registrant’s
fourth fiscal quarter in the case of an annual report) that has materially affected, or is
reasonably likely to materially affect, the registrant’s internal control over financial
reporting; and

The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation
of internal control over financial reporting, to the registrant’s auditors and the audit committee of the
registrant’s board of directors (or persons performing the equivalent functions):

(a) All significant deficiencies and material weaknesses in the design or operation of internal
control over financial reporting which are reasonably likely to adversely affect the
registrant’s ability to record, process, summarize and report financial information; and

(b) Any fraud, whether or not material, that involves management or other employees who
have a significant role in the registrant’s internal control over financial reporting.

/s/ BRADLEY J. HOLIDAY

Bradley J. Holiday
Senior Executive Vice President and
Chief Financial Officer

Date: February 27,2014



Exhibit 32.1

CERTIFICATION PURSUANT
TO 18 U.S.C. SECTION 1350
AS ADOPTED PURSUANT TO SECTION 906
OF THE SARBANES-OXLEY ACT OF 2002

Pursuant to 18 U.S.C. Section 1350, as adopted pursuant to Section 906 of the Sarbanes-Oxley Act of 2002, each
of the undersigned officers of Callaway Golf Company, a Delaware corporation (the “Company”), does hereby certify
with respect to the Annual Report of the Company on Form 10-K for the year ended December 31, 2013, as filed with
the Securities and Exchange Commission (the “10-K Report™), that:

(1) the 10-K Report fully complies with the requirements of Sections 13(a) or 15(d) of the Securities
Exchange Act of 1934, as amended; and

(2) the information contained in the 10-K Report fairly presents, in all material respects, the financial
condition and results of operations of the Company.

The undersigned have executed this Certification effective as of February 27, 2014.

/s/ OLIVER G. BREWER III

Oliver G. Brewer 111
President and Chief Executive Officer

/S/ BRADLEY J. HOLIDAY

Bradley J. Holiday
Senior Executive Vice President and
Chief Financial Officer
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

To the Board of Directors and Shareholders of
Callaway Golf Company
Carlsbad, California

We have audited the accompanying consolidated balance sheets of Callaway Golf Company and subsidiaries (the
“Company”) as of December 31, 2013 and 2012, and the related consolidated statements of operations, comprehensive
income (loss), cash flows and shareholders’ equity, for each of the three years in the period ended December 31, 2013.
These financial statements are the responsibility of the Company’s management. Our responsibility is to express an opinion
on the financial statements based on our audits.

We conducted our audits in accordance with the standards of the Public Company Accounting Oversight Board
(United States). Those standards require that we plan and perform the audit to obtain reasonable assurance about whether
the financial statements are free of material misstatement. An audit includes examining, on a test basis, evidence supporting
the amounts and disclosures in the financial statements. An audit also includes assessing the accounting principles used
and significant estimates made by management, as well as evaluating the overall financial statement presentation. We
believe that our audits provide a reasonable basis for our opinion.

In our opinion, such consolidated financial statements present fairly, in all material respects, the financial position
of Callaway Golf Company and subsidiaries as of December 31, 2013 and 2012, and the results of their operations and
their cash flows for each of the three years in the period ended December 31, 2013, in conformity with accounting
principles generally accepted in the United States of America.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United
States), the Company’s internal control over financial reporting as of December 31,2013, based on the criteria established
in Internal Control—Integrated Framework (1992) issued by the Committee of Sponsoring Organizations of the Treadway
Commission and our report dated February 27, 2014, expressed an unqualified opinion on the Company’s internal control
over financial reporting.

/s/ DELOITTE & TOUCHE LLP
Costa Mesa, California
February 27, 2014
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CALLAWAY GOLF COMPANY
CONSOLIDATED BALANCE SHEETS
(In thousands, except share and per share data)

December 31,

2013 2012
ASSETS
Current assets:
Cash and cash eqUIVAIENLS. .........ccuieieriieieiie ettt sae e esaeseeesaeseeas $ 36,793 $ 52,003
ACCOUNTES TECEIVADIE, TET ....vevviiiiiiiiieiee et e er e e e eaaaeee s 92,203 91,072
I N1 110) & (< PP 263,492 211,734
Deferred taXES, NEL .....coouvieeeeeee et et enneas 6,419 4,170
INCOME tAXES TECEIVADIE ....c.evviieeeeiee et e et eeeareeeennees 228 1,810
OFNET CUITENT ASSELS ....evviieeeieieeieeeeceeeete et e e et e et e et e eeaeeeeteeeeeaeeeeenseeeenteeessreeenneees 22,468 23,811
ASSEES NELA FOT SALE ...ttt — 2,396
TOtAl CUITENE @SSELS.....ciiurieiieeieiieiiee ettt e e ettt e e e e e e e esaaeeeeeeeenaaaeeeesesaaneesesenannes 421,603 386,996
Property, plant and eqUipMENt, NEL...........coiuiriiiiieieiieie ettt as 71,341 89,093
INtaNGIbIE ASSELS, ML .....eeueieiieiieeieie ettt ettt ettt e st et e st te e beennenneens 88,901 89,189
GOOAWILL...cceeiieiiieeie ettt st e et e st e et e e eat e e beeeabeeabeestseeabeessseensaeseeensaesneenses 29,212 29,034
DEfErTEd tAXES, NEL....ccuveiiitiieeeeeie ettt ete e et e e eate e e et e e e enareeeeaeeeeeaseeeeaeeesnaeeeennreeeenes 2,299 1,910
(1 4 1< L1 PRSPPI 50,507 41,414
TOLAL ASSELS . .eeveeeeeeeeee et ee e et ee et et et et et et e st eaeeeeeaeeseeaeeeeeseeneeeeeeeeseeneeaeeneeeeeneenenaens $663,863 $637,636
LIABILITIES AND SHAREHOLDERS’ EQUITY - -
Current liabilities:
Accounts payable and acCrued EXPEeNSES........coeruerueriererierieieieieeiee ettt $157,120  $129,021
Accrued employee compensation and benefits..........coccovoeririiiiiiiiieee 31,585 20,649
Asset-based credit faCIlITY .......ocveriieieiieieieeee e e 25,660 —
AcCrued WarTanty EXPEIISE ......evuveverrrerreeerenteeeesseesesseessesseessessessesssessesssesseessesseessesseessesnes 6,406 7,539
INCOME taX HADIIILY ..eveeeieiieiieiieiccieie ettt ettt e enaesseenaesaaenseseees 5,425 3,430
DEfEITEd TAXES, NEL .vvviieiiiieeiie ettt e et e e e e et e e eae e e e enaeeeerteeesnreesnnnees — 927
Total CUITENt HADIIITIES ... ..eeiieieeeeie ettt e e e e e e s eeesaeeeeans 226,196 161,566
Long-term liabilities:
INCOME tAXES PAYADIC .....vivieiiieiieiiciete ettt b et sb e et re e e saeesaesaeesseseeas 4,387 6,565
DEfEITed tAXES, NEL ..evvvieiiiiiiiii et e et e et e e e e entar e e e e s esaareeeeseeaaaeeeas 35,271 33,533
Convertible notes, NEt (INOE 4) ....veeeiiieiieiieeieecie ettt ettt see e saeebeesteeebeesaeeennas 107,835 107,133
Long-term incentive compensation and Other...........ccccevieririerinienieeeee e 5,555 7,131
Commitments and contingencies (Note 13)
Shareholders’ equity:
Preferred stock, $.01 par value, 3,000,000 shares authorized, 0 and 417,639 shares
issued and outstanding at December 31, 2013 and 2012, respectively ........cccveeennen. — 4
Common stock, $.01 par value, 240,000,000 shares authorized, 78,314,902 shares and
72,264,020 shares issued at December 31, 2013 and 2012, respectively.................... 783 723
Additional paid-in CaPItal.........cccieierieriiiiiieiieie e es 205,712 204,510
REtaiNed CarMiNgS .....ccueeieriieiiieiieie ettt ettt ettt et et s saean 77,038 113,831
Accumulated other comprehensive iNCOME ..........coveeriiieririereeeeee e 12,177 14,770
Less: Common stock held in treasury, at cost, 967,089 shares and 1,267,436 shares at
December 31, 2013 and 2012, 1eSPeCtiVely......ccevuerierierieieieeeeeeceiteeee e (11,091) (14,848)
Total Callaway Golf Company shareholders’ equity...........cceccerverireiereinienieeeennennes 284,619 318,990
Non-controlling interest in consolidated entity (Note 10) ........ccceeverieiinieninieniiceee — 2,718
Total Shareholders” @QUILY ......c.eeueerieieie ettt sttt neeens 284,619 321,708
Total liabilities and shareholders’ EqUILY.........cccccuerierierieeiieriieiere et es $663,863 $637,636

The accompanying notes are an integral part of these consolidated financial statements.
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CALLAWAY GOLF COMPANY

CONSOLIDATED STATEMENTS OF OPERATIONS

(In thousands, except per share data)

INEE SALES ..t ettt ettt
COSt OF SALES ...ttt

GIOSS PIOTIL ..euviiniieiiiiiciecteeie ettt ettt st et e e saeereesaeeaeeneeeeas
SEIlING EXPEISES . ..c.eeeueeeueetieiteeteeieeteeteeteeteettesteeeesteentesteetesbeentesbeeneesbeenteeseeseene
General and adminisStrative EXPENSES........evverververereerirererieseneseesresseseeseesenens
Research and development EXPEenSes........oouvevereerierienienienienieeeeieseeeeeseeenneeees

Total OPErating CXPENSES.....c..ecveeriereeriereeereeeesteeeesteeeesteessesteesesreeseeseeseens
L 0SS fTOM OPEIAtIONS. ....ecuveiieeieeiieiieeieieete ittt ettt st te s et eneenseeneesseenneens
INEETESE INCOMIC. ...c..eviiitiitiiteeteetere ettt ettt st
INEETESt EXPEIISE.....eeeeiieiiiiieiiiie ettt ettt ettt e et e e st e st e s rabeeesabeeeeaeee
Other INCOME (EXPENSE), NEL ....cuvierereerierieeiienieerteeeteereeseeesreesreesseesseeenseessesnne
L 0SS DEfOre INCOME tAXES....ueevieiiiereiieieieieieteieeteetee ettt et ssessessesseseseneas
INCOME tAX PrOVISION. ...uieuiitieiierietietieieeeesteetesteessesseessesseessesseenseessesseessesseensenses
N L0SS ettt ettt ettt ettt ettt e et e teeseesebesesensenes
Dividends on convertible preferred StoCK..........covveverierierieninieieieseeeee e
Net loss allocable to common shareholders..............cccocveveriieciineeieceeeeeee,

Loss per common share:

The accompanying notes are an integral part of these consolidated financial statements.

Year Ended December 31,

2013 2012 2011
$ 842,801 § 834,065 $ 886,528
528,043 585,897 575,226
314,758 248,168 311,302
226496 268,088 265,325
68,087 66,773 92,756
30,937 29,542 34,309
325,520 364,403 392,390
(10,762)  (116,235)  (81,088)
558 550 546
9,123) (5,513) (1,618)
6,005 3,152 (8,101)
(13,322)  (118,046)  (90,261)
5,599 4,900 81,559
(18,921)  (122,946)  (171,820)
3,332 8,447 10,500
$ (22,253) $(131,393) $(182,320)
$  (031) $ (1.96) $ (2.82)
$  (031) $ (1.96) $ (2.82)
72,809 67,061 64,601
72,809 67,061 64,601



CALLAWAY GOLF COMPANY
CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME (LOSS)

(In thousands)
Year Ended December 31,
2013 2012 2011
Nt 108 ettt ettt h et ae ettt b e et et e e te e s $ (18,921) $(122,946) $(171,820)
Other comprehensive income (10ss), net Of taX: ......cccecvevveeririeniininiencnircene
Foreign currency translation adjustments............cccocvevveveerieneenenceeneeeenennns (2,593) 699 507
COmMPIENENSIVE 0SS .....veveeieietiieteeeeteeeeee ettt eeeneas $ (21,514) $(122,247) $(171,313)

The accompanying notes are an integral part of these financial statements.



CALLAWAY GOLF COMPANY
CONSOLIDATED STATEMENTS OF CASH FLOWS
(In thousands)

Year Ended December 31,
2013 2012 2011
Cash flows from operating activities:
INEE LOSS ottt ettt ettt e e enenes $ (18,921) $(122,946) $ (171,820)
Adjustments to reconcile net loss to net cash (used in) provided by
Depreciation and amoOrtiZation ............ccccceecveriereeierieseeiesieseeeeseeseeenens 25,543 34411 38,636
IMPAIrMENt ChATZES ....ecvveevevieeieieieeieie ettt eee e — 21,933 6,533
DEfEITed tAXES ..eovveveiieeieieiieeiieie et eie et ee et e st ebesae et esaesbeeseensessenseens (2,309) (1,925) 55,930
Non-cash share-based compensation .............cceceecvevereeieneneeiesieneenens 3,533 3,142 9,570
Loss/(gain) on disposal of long-lived assets and deferred gain 2,242 (1,261) (7,491)
Gain on sale of INtangible aSSELS .........cceveeievierieeieieieeieerie e — (6,602) —
Discount amortization on convertible NOtes ..........cceververeeererererierennens 702 235 —
Changes in assets and liabilities:
Accounts receivable, NET .........oocviiiiuiiiiiieeeie e (6,690) 23,701 28,100
I 11100 4 IO (60,966) 20,216 36,460
(@1 1TSS 1TSS (190) 1,044 20,599
Accounts payable and accrued eXpenses .........oceecveriereecienieneeienieneennns 34,663 1,042 (12,613)
Accrued employee compensation and benefits ............ccecevereecienieennnen. 11,523 (4,057) (4,187)
Income taxes receivable and payable .........c.cccooceeieviiiieienieiieieees 2,761 2,563 7,653
Accrued Warranty EXPENSE .......evverveerververreesierseseesiessessessessesssessessesssennes (1,133) (601) (287)
Other HabilItIES ....oovviiieiiiiieiieeeeee ettt e 293 297 3,015
Net cash (used in) provided by operating activities..........c.ccerverrecrerrerreennensen (8,949) (28,808) 10,098
Cash flows from investing activities:
Capital eXPENAItUIES ........eecverieerieeieieieeteieste ettt sttt et e sse e e ssesseeseessesseeeeas (13,038) (18,403) (28,931)
Proceeds from sale of intangible assets — 26,861 —
Proceeds from sale of property, plant and equipment.............cccceevrverrennrnnen. 4,148 355 19,371
Investment in golf-related VENtUIEs ..........ccocveeevieniieieienieeeeiesie e (13,637) (3,268) —
Net cash (used in) provided by investing activities .............ccevverrevrerrerreennennnn (22,527) 5,545 (9,560)
Cash flows from financing activities:
Proceeds from asset-based credit facility ........ccccceveviecieniinieieneneeieieee 25,660 — —
Proceeds from issuance of convertible NOtES ...........ocvvveevuiiiviieiiieeeiiee e — 46,819 —
DEDt ISSUANCE COSS .evovvivieiienieitieiieientieeieiesteeeeeaesteeseessesseeseessessesseessesesseeseas — (3,534) (2,467)
Issuance of COMMON STOCK .......oovvviiiiiiiiieiii ittt — — 2,195
EXercise of StOCK OPLIONS .....cvervieieiiriieiieiesti ettt sae e e s sseeeeas 1,652 19 —
EQUILY 1SSUANCE COSES ..uviviiereieiieiieieniieeieiesteeeeeiestesseessesseeseessessesseessensesseeseas (341) — —
Dividends paid, NEt .......cceecvevieriieieieeieeteieste ettt eeeas (5,599) (11,019) (13,093)
Other fiNaNCING ACHVILIES ...vevveevieieieeiieieieetieieie et ere st ee e see e eaesseeeneneas (32) (159) 80
Net cash provided by (used in) financing activities..........cecvevvererrecverrennnennnn 21,340 32,126 (13,285)
Effect of exchange rate changes on cash and cash equivalents.............cccccuerveeneene. (5,074) 117 727
Net (decrease) increase in cash and cash equivalents ............ccccceeveveivecienenieennenn. (15,210) 8,980 (12,020)
Cash and cash equivalents at beginning of year ...........ccccoecvevvereeievieneeieeeieee 52,003 43,023 55,043
Cash and cash equivalents at €nd Of YEar .........ccccovveieiiirieieiiicieieeeeeieeeeee s $ 36,793 §$ 52,003 $ 43,023
Supplemental disclosures: - -
Cash paid for interest and fEES ..........ccevveviiirierieiiirieieieeee et $ (6,741) $ (7,544) $ (3,744)
Cash (paid) received for inCOmMe taxes, NEL.......c.cceeivveveeeeerieieeereeresieieeenens $ (4986) $ (4234) $§ 3,473
Noncash investing and financing activities:
Dividends Payable ..........cccoivuevieieieiiiieieieeeeet et $ — 3 131  $ 438
Issuance of common stock in exchange for preferred stock ..........ccceveveuenne. $ 42278 § — 3 —
Issuance of convertible notes in exchange for preferred stock ....................... $ — $ 60,078 $ —
Issuance of treasury stock from the settlement of compensatory stock $ 1,649 $ 3,735 $ 5,026
Acquisition of treasury stock for minimum statutory withholding taxes........ $ (364) $ (783) $ (1,587)
Accrued capital expenditures at period end ..........ccccoeveieiiirieieieeeeeee, $ 1467 §$ 92 $§ 1,888

The accompanying notes are an integral part of these consolidated financial statements.
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CALLAWAY GOLF COMPANY
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS

Note 1. The Company

Callaway Golf Company (“Callaway Golf” or the “Company”), a Delaware corporation, together with its
subsidiaries, designs, manufactures and sells high quality golf clubs (drivers, fairway woods, hybrids, irons, wedges and
putters) and golf balls. The Company also sells golf-related accessories such as golf apparel and footwear, golf bags, golf
gloves, golf headwear, travel gear, eyewear, golf towels and umbrellas. The Company generally sells its products to golf
retailers (including pro shops at golf courses and off-course retailers), sporting goods retailers and mass merchants, directly
and through its wholly-owned subsidiaries, and to third-party distributors in the United States and in over 100 countries
around the world. The Company also sells pre-owned Callaway Golf products through its website
www.callawaygolfpreowned.com and sells new Callaway Golf products through its websites www.callawaygolf.com and
www.odysseygolf.com. In addition, the Company licenses its trademarks and service marks in exchange for a royalty fee
to third parties for use on golfrelated accessories including golf apparel and footwear, golf gloves, umbrellas, prescription
eyewear, and practice aids.

Note 2. Significant Accounting Policies
Principles of Consolidation

The accompanying consolidated financial statements include the accounts of the Company and its domestic and
foreign subsidiaries. All intercompany transactions and balances have been eliminated in consolidation.

Use of Estimates

The preparation of financial statements in conformity with accounting principles generally accepted in the United
States requires management to make estimates and judgments that affect the reported amounts of assets and liabilities
and disclosure of contingent assets and liabilities as of the date of the financial statements and the reported amounts of
revenues and expenses during the reporting period. The Company bases its estimates on historical experience and on
various other assumptions that are believed to be reasonable under the circumstances. Examples of such estimates include
provisions for warranty, uncollectible accounts receivable, inventory obsolescence, sales returns, tax contingencies,
estimates on the valuation of share-based awards and recoverability of long-lived assets and investments. Actual results
may materially differ from these estimates. On an ongoing basis, the Company reviews its estimates to ensure that these
estimates appropriately reflect changes in its business or as new information becomes available.

Recent Accounting Standards

In July 2013, the Financial Accounting Standards Board (“FASB”) issued Accounting Standards Update (“ASU”)
No. 2013-11, "Income Taxes (Topic 740): Presentation of an Unrecognized Tax Benefit When a Net Operating Loss
Carryforward, a Similar Tax Loss, or a Tax Credit Carryforward Exists (a consensus of the FASB Emerging Issues Task
Force)." This ASU states that an unrecognized tax benefit, or a portion of an unrecognized tax benefit, should be presented
in the financial statements as a reduction to a deferred tax asset for a net operating loss carryforward, a similar tax loss,
or a tax credit carryforward, except in certain situations. This ASU is effective for fiscal years, and interim periods within
those years, beginning after December 15, 2013. Early adoption and retrospective application are permitted. The
amendments should be applied prospectively to all unrecognized tax benefits that exist at the effective date. Based on the
Company's evaluation, this ASU will not have a material impact on its consolidated condensed financial statements.

In March 2013, the FASB issued ASU No. 2013-05, “Foreign Currency Matters (Topic 830): Parent’s Accounting
for the Cumulative Translation Adjustment upon Derecognition of Certain Subsidiaries or Groups of Assets within a
Foreign Entity or of an Investment in a Foreign Entity.” This ASU provides guidance on releasing cumulative translation
adjustments to net income when an entity ceases to have a controlling financial interest in a subsidiary or business within
a foreign entity. The cumulative translation adjustments should be released only if the sale or transfer results in the
complete or substantially complete liquidation of the foreign entity in which the subsidiary or group of assets resides.
This ASU is effective on a prospective basis for fiscal years and interim reporting periods within those years, beginning
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after December 15, 2013. Early adoption is permitted. Based on the Company's evaluation, this ASU will not have a
material impact on its consolidated condensed financial statements.

In December 2011, the FASB issued ASU No. 2011-11, “Balance Sheet (Topic 210): Disclosures about Offsetting
Assets and Liabilities.” This ASU requires an entity to disclose information about offsetting and related arrangements to
enable users of its financial statements to understand the effect of those arrangements on its financial position. ASU
No. 2011-11 will be applied retrospectively and is effective for annual and interim reporting periods beginning on or after
January 1, 2013. The adoption of this amendment did not have a material impact on the Company’s disclosures to the
consolidated financial statements.

Revenue Recognition

Sales are recognized in accordance with Accounting Standards Codification (“ASC”) Topic 605, “Revenue
Recognition,” as products are shipped to customers, net of an allowance for sales returns and sales programs. The criteria
for recognition of revenue are met when persuasive evidence that an arrangement exists and both title and risk of loss
have passed to the customer, the price is fixed or determinable and collectability is reasonably assured. Sales returns are
estimated based upon historical returns, current economic trends, changes in customer demands and sell-through of
products. The Company also records estimated reductions to revenue for sales programs such as incentive offerings. Sales
program accruals are estimated based upon the attributes of the sales program, management’s forecast of future product
demand, and historical customer participation in similar programs. The following table provides a reconciliation of the
activity related to the Company’s allowance for sales returns:

Years Ended December 31,

2013 2012 2011
(In thousands)
BegiNning DAIANCE .......ccevvirviieieieieieieiet ettt ettt ss et eseesaeseeseeseesessessensenes $ 6,383 § 6,521 $ 4,955
PLOVISION ..vivevectcceecteeeeeee ettt ettt ettt ettt et e et et e s et et ensenseneeneerseneeneereeneenenn 32,127 32,425 36,239
SALES TELUITIS ...ttt et ettt e et e et e s s et e s enseneeneereeneeneereereereesseneeseseeas (31,176)  (32,563) (34,673)
ENAING DALANCE ......ooeevieeeeieeeeeeeeeeeeeeee ettt ns $ 7,334 $ 6,383 $ 6,521

Revenues from gift cards are deferred and recognized when the cards are redeemed. In addition, the Company
recognizes revenue from unredeemed gift cards when the likelihood of redemption becomes remote and under
circumstances that comply with any applicable state escheatment laws. The Company’s gift cards have no expiration. To
determine when redemption is remote, the Company analyzes an aging of unredeemed cards (based on the date the card
was lastused or the activation date if the card has never been used) and compares that information with historical redemption
trends. The deferred revenue associated with outstanding gift cards decreased to $999,000 at December 31, 2013 from
$1,141,000 at December 31, 2012. The amounts are recorded in accounts payable and accrued expenses on the
accompanying consolidated balance sheets.

Revenues from course credits in connection with the use of the Company's uPro GPS devices are deferred when
purchased and recognized on a straight-line basis over their estimated useful life based on historical usage trends. Deferred
revenue associated with unused course credits was $1,807,000 and $2,544,000 at December 31, 2013 and 2012,
respectively. The amounts are recorded in accounts payable and accrued expenses on the accompanying consolidated
balance sheets.

Amounts billed to customers for shipping and handling are included in net sales and costs incurred related to shipping
and handling are included in cost of sales.

Royalty income is recorded in net sales as underlying product sales occur, subject to certain minimums, in accordance
with the related licensing arrangements. The Company recognized royalty income under its various licensing agreements
0f $9,130,000, $7,073,000 and $6,219,000 during 2013, 2012 and 2011, respectively.

Warranty Policy

The Company has a stated two-year warranty policy for its golf clubs. The Company’s policy is to accrue the
estimated cost of satisfying future warranty claims at the time the sale is recorded. In estimating its future warranty
obligations, the Company considers various relevant factors, including the Company’s stated warranty policies and
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practices, the historical frequency of claims, and the cost to replace or repair its products under warranty. The decrease
reflected in the table below in the estimated future warranty obligation is primarily due to a decline in warranty return
rates primarily due to improved durability of newer products combined with an increase in customer paid repairs.

The following table provides a reconciliation of the activity related to the Company’s reserve for warranty expense:

Years Ended December 31,
2013 2012 2011
(In thousands)
Beginning BAlANCE ...........ocveviuiiiiiieiiiiicieteiceeeet ettt $ 7,539 $ 8,140 $ 8427
Provision .....cceeevveveevennnenn. 5,177 7,507 8,614
Claims paid/costs incurred (6,310)  (8,108)  (8,901)
ENdiNg DALANCE ......vovvvieietiectieeeeee ettt ettt $ 6406 $ 7,539 § 8,140

Fair Value Measurements

Fair value is defined as the price that would be received to sell an asset or the price paid to transfer a liability (the
exit price) in the principal and most advantageous market for the asset or liability in an orderly transaction between market
participants. The Company measures and discloses the fair value of nonfinancial and financial assets and liabilities utilizing
ahierarchy of valuation techniques based on whether the inputs to a fair value measurement are considered to be observable
or unobservable in a marketplace. Observable inputs reflect market data obtained from independent sources, while
unobservable inputs reflect the Company’s market assumptions. This hierarchy requires the use of observable market
data when available. The measurement of assets and liabilities at fair value are classified using the following three-tier
hierarchy:

Level I: Quoted market prices in active markets for identical assets or liabilities;

Level 2: Quoted prices for similar instruments in active markets; quoted prices for identical or similar instruments
in markets that are not active; and model-derived valuations in which significant inputs and significant value drivers are
observable in active markets; and

Level 3: Fair value measurements derived from valuation techniques in which one or more significant inputs or
significant value drivers are unobservable.

The Company measures fair value using a set of standardized procedures that are outlined herein for all assets and
liabilities which are required to be measured at fair value. When available, the Company utilizes quoted market prices
from an independent third-party source to determine fair value and classifies such items in Level 1. In some instances
where a market price is available, but the instrument is in an inactive or over-the-counter market, the Company consistently
applies the dealer (market maker) pricing estimate and uses a midpoint approach on bid and ask prices from financial
institutions to determine the reasonableness of these estimates. Assets and liabilities subject to this fair value valuation
approach are typically classified as Level 2.

Items valued using internally-generated valuation techniques are classified according to the lowest level input that
is significant to the fair value measurement. As a result, the asset or liability could be classified in either Level 2 or Level 3
even though there may be some significant inputs that are readily observable. The Company utilizes a discounted cash
flow valuation model whenever applicable to derive a fair value measurement on long-lived assets, goodwill and amortizing
intangibles. The Company uses its internal cash flow estimates discounted at an appropriate rate, quoted market prices,
royalty rates when available and independent appraisals as appropriate. The Company also considers its counterparty’s
and own credit risk on derivatives and other liabilities measured at their fair value.

Advertising Costs

The Company advertises primarily through television and print media. The Company’s policy is to expense
advertising costs, including production costs, as incurred. Advertising expenses for2013,2012 and 2011 were $53,707,000,
$65,068,000 and $53,051,000, respectively.
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Research and Development Costs

Research and development costs are expensed as incurred. Research and development costs for 2013, 2012 and
2011 were $30,937,000, $29,542,000 and $34,309,000, respectively.

Foreign Currency Translation and Transactions

The Company’s foreign subsidiaries utilize their local currency as their functional currency. The accounts of these
foreign subsidiaries have been translated into United States dollars using the current exchange rate at the balance sheet
date for assets and liabilities and at the average exchange rate for the period for revenues and expenses. Cumulative
translation gains or losses are recorded as accumulated other comprehensive income in shareholders’ equity. Gains or
losses resulting from transactions that are made in a currency different from the functional currency are recognized in
earnings as they occur. The Company recorded a net loss in foreign currency transactions of $821,000 and $3,343,000
in 2013 and 2012, respectively, and net gains of $708,000 in 2011.

Derivatives and Hedging

The Company uses derivative financial instruments to manage its exposure to foreign exchange rates. The derivative
instruments are accounted for pursuant to ASC Topic 815, “Derivatives and Hedging,” which requires that an entity
recognize all derivatives as either assets or liabilities in the balance sheet, measure those instruments at fair value and
recognize changes in the fair value of derivatives in earnings in the period of change unless the derivative qualifies as an
effective hedge that offsets certain exposures. As of December 31,2013, the Company had derivative financial instruments
in the form of foreign currency forward contracts and put and call option contracts that were not designated as hedging
instruments in accordance with ASC Topic 815.

Cash and Cash Equivalents

Cash equivalents are highly liquid investments purchased with original maturities of three months or less.

Allowance for Doubtful Accounts

The Company maintains an allowance for estimated losses resulting from the failure of its customers to make
required payments. An estimate of uncollectible amounts is made by management based upon historical bad debts, current
customer receivable balances, age of customer receivable balances, the customer’s financial condition and current
economic trends, all of which are subject to change. Actual uncollected amounts have historically been consistent with
the Company’s expectations. The increase in the allowance for estimated losses as of December 31, 2013 was primarily
due to a large customer that filed for Chapter 11 under the U.S. Bankruptcy Code in 2013.

The following table provides a reconciliation of the activity related to the Company’s allowance for doubtful
accounts:

Years Ended December 31,
2013 2012 2011
(In thousands)
BegiNning BALANCE .......c.oooviviuiiiiieieiiiieteicceeeetei ettt $ 6,544 $ 7263 $ 9411
) (o)A TSI (o) s NPT 6,798 2,830 2,028
Write-off of uncollectible amounts, net of reCOVETies.......cvevvvieveeiiienieeieeciieeieeeeae (1,687)  (3,549) (4,176)
ENAiNg DALANCE .....vovvvieieviietiieeeeee ettt ettt n s $11,655 $ 6,544 $ 7,263

Inventories

Inventories are valued at the lower of cost or fair market value. Cost is determined using the first-in, first-out (FIFO)
method. The inventory balance, which includes material, labor and manufacturing overhead costs, is recorded net of an
estimated allowance for obsolete or unmarketable inventory. The estimated allowance for obsolete or unmarketable
inventory is based upon current inventory levels, sales trends and historical experience as well as management’s estimates
of market conditions and forecasts of future product demand, all of which are subject to change.

F-11



Property, Plant and Equipment

Property, plant and equipment are stated at cost less accumulated depreciation. Depreciation is computed using
the straight-line method over estimated useful lives as follows:

Buildings and iMPIOVEIMENES ........cccuiiuieiirieriieiiete ettt sttt ettt e bttt e it s aee bt et e sbeetesbeentesbeensesbeans 10-30 years
Machinery and EQUIPIMENL . ......c..iiuteiietieieet ettt st et e st te sttt et e et e et e enteeseeteeseesaeeneeseeeneesseensesseensenseans 5-10 years
Furniture, computers and equipment 3-5 years
Production MOLAS .......c.ccuiiiiiiiieieeeeeeee ettt ettt e s et e et et e ne e ne e st e sreensesseenteereensenreens 2-5 years

Normal repairs and maintenance costs are expensed as incurred. Expenditures that materially increase values, change
capacities or extend useful lives are capitalized. The related costs and accumulated depreciation of disposed assets are
eliminated and any resulting gain or loss on disposition is included in net income/(loss). Construction in-process consists
primarily of costs associated with building improvements, machinery and equipment that have not yet been placed into
service, unfinished molds as well as in-process internally developed software.

In accordance with ASC Topic 350-40, “Internal-Use Software,” the Company capitalizes certain costs incurred in
connection with developing or obtaining internal use software. Costs incurred in the preliminary project stage are expensed.
All direct external costs incurred to develop internal-use software during the development stage are capitalized and
amortized using the straight-line method over the remaining estimated useful lives. Costs such as maintenance and training
are expensed as incurred.

Long-Lived Assets

In accordance with ASC Topic 360-10-5, “Impairment or Disposal of Long-Lived Assets”, the Company assesses
potential impairments of its long-lived assets whenever events or changes in circumstances indicate that the asset’s carrying
value may not be recoverable. An impairment charge would be recognized when the carrying amount of a long-lived asset
or asset group is not recoverable and exceeds its fair value. The carrying amount of a long-lived asset or asset group is
notrecoverable if it exceeds the sum of the undiscounted cash flows expected to result from the use and eventual disposition
of the asset or asset group.

Goodwill and Intangible Assets

Goodwill and intangible assets consist of goodwill, trade names, trademarks, service marks, trade dress, patents and
other intangible assets acquired during the acquisition of Odyssey Sports, Inc. in 1997, FrogTrader, Inc. in 2004, and
certain foreign distributors.

In accordance with ASC Topic 350, “Intangibles—Goodwill and Other,” goodwill and intangible assets with
indefinite lives are not amortized but instead are measured for impairment at least annually or when events indicate that
an impairment exists. The Company calculates impairment as the excess of the carrying value of goodwill and other
indefinite-lived intangible assets over their estimated fair value. If the carrying value exceeds the estimate of fair value
a write-down is recorded. To determine fair value, the Company uses its internal discounted cash flow estimates, quoted
market prices, royalty rates when available and independent appraisals when appropriate.

Intangible assets that are determined to have definite lives are amortized over their estimated useful lives and are
measured for impairment only when events or circumstances indicate the carrying value may be impaired in accordance
with ASC Topic 360-10-5 discussed above. See Note 8 for further discussion of the Company’s goodwill and intangible
assets.

Investments

The Company determines the appropriate classification of its investments at the time of acquisition and reevaluates
such classification at each balance sheet date. Investments that do not have readily determinable fair values are stated at
cost and are reported in other assets. The Company monitors investments for impairment in accordance with ASC Topic
325-35-2, “Impairment” and ASC Topic 320-35-17 through 35-35, “Scope of Impairment Guidance.” See Note 9 for
further discussion of the Company’s investments.
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Share-Based Compensation

The Company accounts for its share-based compensation arrangements in accordance with ASC Topic 718,
“Compensation—Stock Compensation” (“ASC Topic 718”), which requires the measurement and recognition of
compensation expense for all share-based payment awards to employees and non-employees based on estimated fair
values. ASC Topic 718 further requires a reduction in share-based compensation expense by an estimated forfeiture rate.
The forfeiture rate used by the Company is based on historical forfeiture trends. If actual forfeiture rates are not consistent
with the Company’s estimates, the Company may be required to increase or decrease compensation expenses in future
periods.

The Company uses the Black-Scholes option valuation model to estimate the fair value of its stock options and
stock appreciation rights (“SARs”) at the date of grant. The Black-Scholes option valuation model requires the input of
subjective assumptions to calculate the value of stock options/SARs. The Company uses historical data among other
information to estimate the expected price volatility, expected term, and forfeiture rate. The Company uses historical
dividends to estimate the expected dividend yield. The risk-free interest rate is based on the U.S. Treasury yield curve in
effect at the time of grant. Compensation expense is recognized on a straight-line basis over the vesting period for stock
options. Compensation expense for SARs is recognized on a straight-line basis over the vesting period based on an
estimated fair value, which is remeasured at the end of each reporting period. Once vested, the SARs continue to be
remeasured to fair value until they are exercised.

The Company records compensation expense for restricted stock awards and restricted stock units (collectively
“restricted stock”) based on the estimated fair value of the award on the date of grant. The estimated fair value is determined
based on the closing price of the Company’s common stock on the award date multiplied by the number of shares underlying
the restricted stock awarded. Total compensation expense is recognized on a straight-line basis over the vesting period.

Phantom stock units (“PSUs”) are a form of share-based awards that are indexed to the Company’s stock and are
settled in cash. Compensation expense is recognized on a straight-line basis over the vesting period based on the award’s
estimated fair value. Fair value is remeasured at the end of each interim reporting period through the award’s settlement
date and is based on the closing price of the Company’s stock.

Income Taxes

Current income tax expense or benefit is the amount of income taxes expected to be payable or receivable for the
current year. A deferred income tax asset or liability is established for the difference between the tax basis of an asset or
liability computed pursuant to ASC Topic 740 and its reported amount in the financial statements that will result in taxable
or deductible amounts in future years when the reported amount of the asset or liability is recovered or settled, respectively.
The Company maintains a valuation allowance for a deferred tax asset when it is deemed to be more likely than not that
some or all of the deferred tax asset will not be realized. In evaluating whether a valuation allowance is required under
such rules, the Company considers all available positive and negative evidence, including prior operating results, the
nature and reason for any losses, its forecast of future taxable income, and the dates on which any deferred tax assets are
expected to expire. These assumptions require a significant amount of judgment, including estimates of future taxable
income. These estimates are based on the Company’s best judgment at the time made based on current and projected
circumstances and conditions. In 2011, as a result of this evaluation, the Company recorded a valuation allowance against
its U.S. deferred tax assets. At the end of each interim and annual reporting period, as the U.S. deferred tax assets are
adjusted upwards or downwards, the associated valuation allowance and income tax expense are also adjusted. If sufficient
positive evidence arises in the future, such as a sustained return to profitability in the U.S. business, any existing valuation
allowance could be reversed as appropriate, decreasing income tax expense in the period that such conclusion is reached.
The Company concluded that with respect to non-U.S. entities, there is sufficient positive evidence to conclude that the
realization of its deferred tax assets is deemed to be likely, and no allowances have been established. For further information,
see Note 12 “Income Taxes.”

Pursuant to ASC Topic 740-25-6, the Company is required to accrue for the estimated additional amount of taxes
for uncertain tax positions if it is deemed to be more likely than not that the Company would be required to pay such
additional taxes.

The Company is required to file federal and state income tax returns in the United States and various other income
tax returns in foreign jurisdictions. The preparation of these income tax returns requires the Company to interpret the
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applicable tax laws and regulations in effect in such jurisdictions, which could affect the amount of tax paid by the
Company. The Company accrues an amount for its estimate of additional tax liability, including interest and penalties in
income tax expense, for any uncertain tax positions taken or expected to be taken in an income tax return. The Company
reviews and updates the accrual for uncertain tax positions as more definitive information becomes available. Historically,
additional taxes paid as a result of the resolution of the Company’s uncertain tax positions have not been materially
different from the Company’s expectations. The Company recognizes interest and/or penalties related to income tax
matters in income tax expense. For further information, see Note 12 “Income Taxes.”

Other Income (Expense), Net

Other income (expense), net primarily includes gains and losses on foreign currency exchange contracts and foreign
currency transactions. The components of other income (expense), net are as follows:

Years Ended December 31,
2013 2012 2011
(In thousands)

Foreign currency exchange contract gains/(10SSes), Net.........ccvevvevieieieceeieinererrennn $ 6,764 $ 6,591 §$(8,861)
Foreign currency transaction gains/(10SSEs), NEt .........cceevvercverreeiieriieienieieeeeee e (821)  (3,343) 708
OBNET .ttt ettt sttt st ettt s ettt et et et et et e et e e seeaeneeaenens 62 (96) 52

$ 6,005 $ 3,152 $(8,101)

Accumulated Other Comprehensive Income

Accumulated other comprehensive income includes the impact of foreign currency translation adjustments. Since
the Company has met the indefinite reversal criteria, it does not accrue income taxes on foreign currency translation
adjustments. The total equity adjustment from foreign currency translation included in accumulated other comprehensive
income was a loss of $2,593,000 as of December 31, 2013 and income of $699,000 as of December 31, 2012.

Segment Information

The Company’s operating segments are organized on the basis of products and consist of golf clubs and golf balls.
The golf clubs segment consists primarily of Callaway Golf woods, hybrids, irons, wedges and putters as well as Odyssey
putters, pre-owned clubs, golf-related accessories and royalties from licensing of the Company’s trademarks and service
marks. The golf balls segment consists of Callaway Golf golf balls that are designed, manufactured and sold by the
Company. The Company also discloses information about geographic areas. This information is presented in Note 19 -
“Segment Information.”

Concentration of Credit Risk

The Company’s financial instruments that are subject to concentrations of credit risk consist primarily of cash
equivalents, trade receivables and foreign currency exchange contracts.

The Company historically invests its excess cash in money market accounts and short-term U.S. government
securities and has established guidelines relative to diversification and maturities in an effort to maintain safety and
liquidity. These guidelines are periodically reviewed and modified to take advantage of trends in yields and interest rates.

The Company operates in the golf equipment industry and primarily sells its products to golf equipment retailers
(including pro shops at golf courses and off-course retailers), sporting goods retailers and mass merchants, directly and
through wholly-owned domestic and foreign subsidiaries, and to foreign distributors. The Company performs ongoing
credit evaluations of its customers’ financial condition and generally requires no collateral from these customers. The
Company maintains reserves for estimated credit losses, which it considers adequate to cover any such losses. At
December 31,2013 and 2012, no single customer in the United States represented over 10% of the Company’s outstanding
accounts receivable balance. Managing customer-related credit risk is more difficult in regions outside of the United
States. In 2013, approximately 52% of the Company’s net sales were made in regions outside of the United States,
compared to approximately 53% in both 2012 and 2011. Prolonged unfavorable economic conditions in the United States
or in the Company’s international markets could significantly increase the Company’s credit risk.
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From time to time, the Company enters into foreign currency forward contracts and put or call options for the
purpose of hedging foreign exchange rate exposures on existing or anticipated transactions. In the event of a failure to
honor one of these contracts by one of the banks with which the Company has contracted, management believes any loss
would be limited to the exchange rate differential from the time the contract was made until the time it was settled.

Note 3. Restructuring Initiatives

Global Operations Strategy

In 2010, the Company began the implementation of its Global Operations Strategy Initiatives (“GOS Initiatives”),
which targeted the restructuring and relocation of the Company’s manufacturing and distribution operations. This
restructuring, which was designed to add speed and flexibility to customer service demands, optimize efficiencies, and
facilitate long-term gross margin improvements, included the reorganization of the Company’s manufacturing and
distribution centers located in Carlsbad, California, Toronto, Canada, and Chicopee, Massachusetts, the creation of third-
party logistics sites in Dallas, Texas and Toronto, Canada, as well as the establishment of a new production facility in
Monterrey, Mexico. This restructuring was completed in 2011 and only nominal charges were incurred in 2012. The
Company continues to maintain limited manufacturing and distribution facilities in Carlsbad, California and Chicopee,
Massachusetts.

In 2011, the Company recorded pre-tax charges of $24,680,000 in connection with this restructuring. The majority
of these charges were recognized within cost of sales. Costs incurred during 2012 were minimal. See Note 19 for charges
absorbed by the Company’s operating segments. In the aggregate through December 31, 2012, the Company recognized
total charges of $39,419,000 in connection with the GOS Initiatives.

The charges recognized under the GOS Initiatives include non-cash charges for the acceleration of depreciation on
certain golf club and golf ball manufacturing equipment and cash charges related to severance benefits and transition
costs, which consist primarily of consulting expenses, costs associated with redundancies during the start-up and training
phase of the new production facility in Monterrey, Mexico, start-up costs associated with the establishment of third-party
logistics sites, travel expenses, and costs associated with the transfer of inventory and equipment.

Reorganization and Reinvestment Initiatives

In June 2011, the Company began the implementation of certain restructuring initiatives (the “Reorganization and
Reinvestment Initiatives”) that involved (i) streamlining the Company’s organization to reduce costs, simplifying internal
processes, and increasing focus on the Company’s consumers and retail partners, (ii) reorganizing the Company’s
organizational structure to place greater emphasis on global brand management and improve the effectiveness of the
Company’s key initiatives, and (iii) reinvesting in brand and demand creation initiatives to drive sales growth. The
Company’s restructuring plan resulted in annualized pre-tax savings of approximately $50,000,000 of which
approximately half were reinvested into the Callaway and Odyssey brands and demand creation initiatives.

In connection with these initiatives, during 2012, the Company recognized net pre-tax charges of $1,012,000, of
which $473,000 and $539,000 were recognized in cost of sales and operating expenses, respectively. In 2011, the Company
recognized total pre-tax charges $16,329,000, of which $1,251,000 and $15,078,000 were recognized in cost of sales and
operating expenses, respectively. In the aggregate, through December 31, 2012, the Company incurred total pre-tax
charges of $17,341,000 in connection with these initiatives.
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The table below depicts the activity and liability balances recorded as part of the GOS Initiatives and the
Reorganization and Reinvestment Initiatives (in thousands). Amounts payable as of December 31, 2012 were included
in accrued employee compensation and benefits, and amounts payable as of December 31, 2011 were included in accrued
employee compensation and benefits and accounts payable and accrued expenses in the accompanying consolidated
balance sheets. There were no amounts payable as of December 31, 2013.

Reorganization
and
Reinvestment
GOS Initiatives Initiatives
Workforce Transition Asset Workforce
Reductions Costs Write-offs Reductions Total
Restructuring payable balance, December 31,2010.. $ 3,268 $ 384 % — $ — $ 3,652
Charges to cost and eXpense...........coeeeeerereeneneennen. 4,702 17,527 2,451 16,329 41,009
NON-Cash ItEMS .....ccvieiiieiieiie et — — (2,451) (2,126) 4,577)
Cash payments.........ccoeceeeereniereeiere e (6,751)  (17,856) — (8,846) (33,453)
Restructuring payable balance, December 31,2011... $ 1,219 § 55 3 — $ 5,357 $ 6,631
Charges to cost and eXpense...........ceeeveererveneneennen. (98) 21 1,012 935
Cash payments ........cccceceeierinienencene e (985) (76) (6,316) (7,377)
Restructuring payable balance, December 31,2012 .. $ 136 § — § $ 53 § 189
Cash PAYMENtS............cccceveveveverererereeeeeeeeeeeseenenns $  (136) $ — $ $  (33) $ (189
Restructuring payable balance, December 31,2013 .. $ — 3 — S — $ — $ —

Cost Reduction Initiatives

In July 2012, the Company announced it was undertaking additional cost-reduction initiatives (the “Cost Reduction
Initiatives”). These initiatives were designed to streamline and further simplify the Company’s organizational structure
and change the manner in which the Company approaches and operates its business. The actions taken in 2012 included
(i) a reduction in workforce that impacted all regions and levels of the organization in addition to other transition costs;
(ii) greater focus on the Company’s core product lines including licensing to third parties the rights to develop, manufacture
and distribute certain non-core product lines in the U.S. (e.g. apparel and footwear); (iii) transitioning the Company’s
integrated device business to a third-party based model; and (iv) the reorganization of the Company’s golf ball
manufacturing supply chain, including the sale and lease-back of the Company’s ball manufacturing facility in Chicopee,
Massachusetts (Note 7), and the write-off of certain patents related to the Top-Flite brand (Note 8).

These initiatives are estimated to yield approximately $60,000,000 in annualized savings. In connection with these
initiatives, the Company incurred total pre-tax charges of approximately $70,600,000, of which approximately two-thirds
resulted in non-cash charges. As of December 31, 2013, the Company has completed the Cost Reduction Initiatives and
will not incur future charges associated with these initiatives.

During the year ended December 31, 2013, the Company recognized charges of $16,556,000 in connection with
the Cost Reduction Initiatives. Amounts recognized in cost of sales, operating expenses and other income (expense)
totaled $11,149,000, $4,719,000 and $688,000, respectively, during the year ended December 31, 2013. See Note 19 for
charges absorbed by the Company’s operating segments.
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The table below depicts the total charges recognized in 2013 and 2012 and the liability balances relating to the Cost
Reduction Initiatives (in thousands). Amounts payable as of December 31, 2013 and 2012 are included in accrued
employee compensation and benefits and accounts payable and accrued expenses in the accompanying consolidated
balance sheets.

Cost Reduction Initiatives

Workforce Transition Asset
Reductions Costs Write-offs Total
Charges to cost and expense ! ............co.ovviveeeeereeeeeeeeeeeeseeees $ 14506 $ 6,719 $ 32,836 $ 54,061
NON-CASN IEEIMS ...ttt e (448) (4,311)  (32,836)  (37,595)
Cash PAYMENTS ....cc.eiitiiiiiieieeiee ettt (9,527) (1,817) — (11,344)
Restructuring payable balance, December 31, 2012..........c.ccouneee.e. $ 4531 $ 591 % — $ 5,122
Charges to cost and expense(z) .......................................................... 2,977 8,777 4,802 16,556
NON-CASH TLETNS .....eveiiiiriieieicrteeeere ettt — (5,130) (4,802) (9,932)
Cash PAYMENLS .....c.eevuieiiiieieeiieeetee ettt ebenseeseeseees (6,702) (1,737) — (8,439)
Restructuring payable balance, December 31,2013 ...........cocveuee.. $ 806 $ 2,501 $ — $ 3,307

(1) The pre-tax charges for the year ended December 31, 2012 included the following:

*  $14,506,000 in workforce reductions, in addition to $2,965,000 in other transition costs;

*  $5,810,000 primarily related to the write-off of inventory and long-lived assets in connection with the Company's
decision to transition its golf apparel and golf footwear businesses in the U.S. to a third-party licensing
arrangement;

*  $6,976,000 to write-off inventory related to the Company's decision to transition its integrated device business
to a third-party based model, $4,345,000 to write-off property, plant and equipment related to uPro devices, and
animpairment charge of $5,156,000 related to intangible assets and goodwill related to the uPlay, LLC acquisition
(see Note 8); and

*  $14,303,000 related to the reorganization of the Company’s golf ball manufacturing supply chain.

(2) The pre-tax charges for the year ended December 31, 2013 included the following:

* $2,977,000 in continued costs associated with workforce reductions, in addition to $4,459,000 in other transition
costs;

*  $5,579,000 for the write down of assets and exit costs associated with the reorganization of golf ball manufacturing
(see Note 10); and

*  $3,541,000 associated with the transition of the Company's golf apparel, golf footwear and integrated device
businesses in the U.S. and Europe to a third-party licensing arrangement.

Note 4. Financing Arrangements

In addition to cash on hand, as well as cash generated from operations, the Company relies on its asset-based
revolving credit facility to manage seasonal fluctuations in liquidity and to provide additional liquidity when the
Company’s operating cash flows are not sufficient to fund the Company’s requirements. The Company’s ability to generate
sufficient positive cash flows from operations is subject to many risks and uncertainties, including future economic trends
and conditions, the success of the Company’s multi-year turnaround, demand for the Company’s products, foreign currency
exchange rates, and the other risks and uncertainties applicable to the Company and its business. If the Company is unable
to grow sales and generate sufficient cash flows to fund its business, and is unable to reduce its manufacturing costs and
operating expenses to offset such decline, the Company will need to increase its reliance on its credit facility for needed
liquidity. If the Company’s current credit facility is not available or sufficient and the Company could not secure alternative
financing arrangements, the Company’s future operations would be significantly, adversely affected. The Company
believes that its current credit facility, along with its cash on hand and cash flows expected to be generated from operations,
is sufficient to meet the Company’s liquidity requirements for at least the next 12 months.
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Asset-Based Revolving Credit Facility

The Company has a Loan and Security Agreement with Bank of America N.A. (as amended, the “ABL Facility”)
which provides a senior secured asset-based revolving credit facility of up to $230,000,000, comprised of a $158,333,000
U.S. facility (of which $20,000,000 is available for letters of credit), a $31,667,000 Canadian facility (of which $5,000,000
is available for letters of credit) and a $40,000,000 United Kingdom facility (of which $2,000,000 is available for letters
of credit), in each case subject to borrowing base availability under the applicable facility. The aggregate amount
outstanding under the Company’s letters of credit was $1,297,000 at December 31, 2013. The amounts outstanding under
the ABL Facility are secured by certain assets, including inventory and accounts receivable, of the Company’s U.S.,
Canadian and U.K. legal entities.

As of December 31, 2013, the Company had $25,660,000 outstanding under the ABL Facility and had $36,793,000
of cash and cash equivalents. The maximum amount of additional indebtedness (as defined by the ABL Facility) that
could have been outstanding on December 31, 2013, after outstanding borrowings, letters of credit and certain reserves
and the $25,000,000 fixed charge coverage ratio covenant (defined below) was approximately $23,191,000 resulting in
total available liquidity of $59,984,000. The maximum availability under the ABL Facility fluctuates with the general
seasonality of the business and increases and decreases with changes in the Company’s inventory and accounts receivable
balances. The maximum availability is at its highest during the first half of the year when the Company’s inventory and
accounts receivable balances are high and then decreases during the second half of the year when the Company’s accounts
receivable balance is lower due to an increase in cash collections. Average outstanding borrowings during the year ended
December 31, 2013 was $37,175,000 and average available liquidity, defined as cash on hand combined with amounts
available under the ABL Facility after outstanding borrowings was $88,550,000. Amounts borrowed under the ABL
Facility may be repaid and borrowed as needed. The entire outstanding principal amount (if any) is due and payable at
maturity on June 30, 2016.

The ABL Facility includes certain restrictions including, among other things, restrictions on incurrence of additional
debt, liens, dividends, stock repurchases and other restricted payments, asset sales, investments, mergers, acquisitions
and affiliate transactions. As of December 31, 2013, the Company was in compliance with all covenants of the ABL
Facility. Additionally, the Company is subject to compliance with a fixed charge coverage ratio covenant during, and
continuing 30 days after, any period in which the Company’s borrowing base availability falls below $25,000,000. The
Company would not have met the fixed charge coverageratio as of December 31,2013, however, the Company’s borrowing
base availability was above $25,000,000 during the year ended December 31, 2013, and as such the Company was not
subject to compliance with the fixed charge coverage ratio.

The interest rate applicable to outstanding loans under the ABL Facility fluctuates depending on the Company’s
trailing 12 month EBITDA (as defined by the ABL Facility) combined with the Company’s availability ratio, which is
expressed as a percentage of (a) the average daily availability under the ABL Facility to (b) the sum of the Canadian, the
U.K. and the U.S. borrowing bases, as adjusted. All applicable margins may be permanently reduced by 0.25% if EBITDA
meets or exceeds $25,000,000 over any trailing 12 month period, and may be permanently reduced by an additional 0.25%
if EBITDA meets or exceeds $50,000,000 over any trailing 12 month period. At December 31, 2013, the Company's
EBITDA over the trailing 12 months exceeded $25,000,000, which resulted in a permanent reduction of 0.25% in the
applicable interest rate margins. This reduction will take effect in February 2014. At December 31, 2013, the Company’s
interest rate applicable to its outstanding loans under the ABL Facility was 4.50%.

In addition, the ABL Facility provides for monthly fees ranging from 0.375% to 0.5% of the unused portion of the
ABL Facility, depending on the prior month’s average daily balance of revolver loans and stated amount of letters of
credit relative to lenders’ commitments.

The origination fees incurred in connection with the ABL Facility totaled $4,302,000, which will be amortized into
interest expense over the term of the ABL Facility agreement. Unamortized origination fees as of December 31, 2013
and 2012 were $2,295,000 and $3,171,000, respectively, of which $918,000 and $906,000, respectively, was included in
other current assets and $1,377,000 and $2,265,000, respectively, was included in other long-term assets in the
accompanying consolidated balance sheets.



Convertible Senior Notes

On August 29,2012, the Company issued $112,500,000 of 3.75% Convertible Senior Notes (the “convertible notes™)
due August 15, 2019, of which $63,227,000 in aggregate principal amount was exchanged for 632,270 shares of the
Company’s outstanding 7.50% Series B Cumulative Perpetual Convertible Preferred Stock, $0.01 par value in separate,
privately negotiated exchange transactions (see Note 5), and $49,273,000 in aggregate principal amount was issued in
private placement transactions for cash.

The convertible notes were priced at 95.02% of the principal amount with an effective yield to maturity of 4.59%
and pay interest of 3.75% per year on the principal amount, payable semiannually in arrears in cash on February 15 and
August 15 of each year. The Company incurred transactional fees of $3,534,000 which are being amortized over the term
ofthe convertible notes. Unamortized transaction fees as of December 31,2013 and 2012 were $2,863,000 and $3,365,000,
respectively, of which $505,000 was included in other current assets as of both December 31, 2013 and 2012, and
$2,358,000 and $2,860,000 was included in other long-term assets, respectively, in the accompanying consolidated
financial statements.

The net carrying amount of the convertible notes as of December 31, 2013 and 2012 was $107,835,000 and
$107,133,000. The unamortized discount of $4,665,000 as of December 31, 2013 will be amortized over the remaining
term of 5.62 years. Total interest and amortization expense recognized during the year ended December 31, 2013 was
$4,907,000.

The convertible notes are convertible, at the option of the note holder, at any time on or prior to the close of business
on the business day immediately preceding August 15, 2019, into shares of common stock at an initial conversion rate
0f133.3333 shares per $1,000 principal amount of convertible notes, which is equal to a conversion price of approximately
$7.50 per share, subject to customary anti-dilution adjustments. Upon the occurrence of certain change of control events
of the Company, the Company will pay a premium on the convertible notes converted in connection with such change of
control events by increasing the conversion rate on such convertible notes.

Under certain circumstances, the Company has the right to terminate the right of note holders to convert their
convertible notes. If the Company exercises such termination right prior to August 15,2015, each note holder who converts
its convertible notes after receiving notice of such exercise will receive a make-whole payment in cash or common stock,
as the Company may elect, with respect to the convertible notes converted.

Upon the occurrence of a change of control of the Company or a termination of trading of the common stock of the
Company, note holders will have the option to require the Company to repurchase for cash all or any portion of such note
holder’s convertible notes at a price equal to 100% of the principal amount of the repurchased convertible notes, plus
accrued and unpaid interest thereon to the repurchase date.

The convertible notes are not redeemable by the Company prior to August 15, 2015. On or after August 15, 2015,
the convertible notes are redeemable in whole or in part at the option of the Company at a redemption price equal to 100%
of the principal amount of the convertible notes to be redeemed, plus accrued and unpaid interest thereon to the redemption
date.

The convertible notes contain certain covenants including payment of principal, certain repurchase obligations and
interest, obligation of the Company to convert the convertible notes, and other customary terms as defined in the Indenture.
The Company was in compliance with these covenants as of December 31, 2013.

Note 5. Preferred Stock

In August 2012, the Company exchanged 982,361 shares of its outstanding 7.50% Series B Cumulative Perpetual
Convertible Preferred Stock, $0.01 par value (the “preferred stock™) for 5,866,821 shares of common stock and
$63,227,000 in convertible notes in separate, privately negotiated transactions (see Note 4). After the exchange, the
Company had 417,639 remaining shares of preferred stock outstanding.

In August 2013, the Company exchanged 233,843 shares of'its preferred stock for 3,316,922 shares of the Company's
common stock at the stated conversion rate of 14.1844 plus an additional 75,342 common shares as an inducement. The
Company also paid the exchanging holders cash dividends through December 15, 2013 on their shares of preferred stock
surrendered in the exchange. During the fourth quarter of 2013, the Company issued a notice of redemption and holders
of 183,496 shares of preferred stock converted their holdings into 2,602,770 shares of the Company's common stock at
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the stated conversion rate of 14.1844. The Company redeemed the remaining 300 shares for $30,000. As of December
31,2013, there were no shares outstanding of the Company's Series B Cumulative Perpetual Convertible Preferred Stock.

Note 6. Loss per Common Share

Loss per common share, basic and diluted, are computed by dividing net loss allocable to common shareholders by
the weighted-average number of common shares outstanding for the period. In periods when a net loss is reported, the
weighted-average common shares outstanding basic and diluted are the same. Dividends on cumulative preferred stock
are added to net loss to calculate net loss allocable to common shareholders in the basic loss per share calculation, and
in the diluted loss per share calculation in periods when a net loss is reported.

Dilutive securities include the common stock equivalents of convertible preferred stock and convertible notes,
options granted pursuant to the Company’s stock option plans and outstanding restricted stock units granted to employees
and non-employees (see Note 15). Dilutive securities are included in the calculation of diluted earnings per common
share using the treasury stock method and the if-converted method in accordance with ASC Topic 260, “Earnings per
Share.”

The following table summarizes the computation of basic and diluted loss per share:

Years Ended December 31,
2013 2012 2011

(In thousands, except per share data)

Basic and diluted loss per common share

N B 108 ettt ettt et b e bt et s ee et et nes $ (18,921) $(122,946) $(171,820)
Less: Preferred Stock diVIAENdS ........ooveuvviiiiiiiiiiiiie et 3,332 8,447 10,500
Net loss allocable to common shareholders.............coccevieeenieiinieiseceee $ (22,253) $(131,393) $(182,320)
Weighted-average common shares outstanding—basic and diluted.................... 72,809 67,061 64,601
Basic and diluted loss per common Share ...........ccecveevevieieieieieineseeeeese e $ (031) $ (196) $ (2.82)

Securities that resulted in an anti-dilutive effect were excluded from the earnings per share computation as follows:
for the years ended December 31, 2013 and 2012, securities outstanding totaling approximately 24,723,000 and
27,844,000, respectively, including common shares underlying preferred stock 0£4,293,000 and 15,124,000, respectively,
and common shares underlying convertible senior notes of 15,000,000 and 5,100,000, respectively, in addition to
antidilutive options and restricted stock. For the year ended December 31, 2011, securities outstanding totaling
approximately 30,676,000, including common shares underlying preferred stock of 19,858,000 and antidilutive options
and restricted stock were excluded from the earnings per share computation.

Note 7. Sale of Buildings

On February 28, 2013, in connection with the Cost Reduction Initiative, the Company completed the sale of its golf
ball manufacturing facility in Chicopee, Massachusetts for proceeds of $3,496,000, net of closing costs and commissions
and recorded a loss on the sale of $31,000. During the year ended December 31, 2012, the Company had designated this
building as assets available for sale, and recorded a pre-tax charge of $7,939,000 in cost of sales to mark the building
down to its estimated selling price, net of commissions, fees and estimated environmental remediation costs. The Company
has leased back a reduced portion of the square footage that it believes is adequate for its ongoing golf ball operations.
The Company has $785,000 and $1,243,000 accrued in accounts payable and accrued expenses as of December 31, 2013
and 2012, respectively, for certain environmental remediation costs related to the sale of this facility.

In March 2011, the Company sold three of its buildings located in Carlsbad, California, and entered into lease-back
agreements for each building over a period of one to five years. The sale resulted in net proceeds of $18,079,000 and a
net gain of $12,668,000, of which $6,170,000 was recognized in general and administrative expenses during the first
quarter of 2011. Due to the lease-back arrangement, the Company deferred a portion of this gain in the amount of
$6,498,000, which represents the sum of the net present value of the minimum future lease payments through the end of
each respective lease term. During the years ended December 31, 2013, 2012 and 2011, the Company recognized
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$1,046,000, $1,569,000 and $1,531,000, respectively, of this deferred gain in general and administrative expenses. The
amortization of the deferred gain is offset by rent expense over the term of the leases which expire in March 2016.

Note 8. Goodwill and Intangible Assets

In accordance with ASC Topic 350, “Intangibles—Goodwill and Other,” the Company’s goodwill and certain
intangible assets are not amortized, but are subject to an annual impairment test. The following sets forth the intangible
assets by major asset class:

Useful December 31, 2013 December 31, 2012
Life Accumulated Net Book Accumulated Net Book
(Years) Gross Amortization Value Gross Amortization Value
(In thousands) (In thousands)
Indefinite-lived:
Trade name, trademark
and trade dress and
10]1 1 1) NA $ 88,590 $ — $88,590 $ 88,590 $ — $ 88,590
Amortizing:
Patents .........ccccvvennenneen. 2-16 31,581 31,287 294 31,581 31,022 559
Developed technology
and other................. 1-9 7,961 7,944 17 7,961 7,921 40
Total intangible assets......... $128,132 $ 39,231 $88,901 $128,132 $38,943 $ 89,189

Aggregate amortization expense on intangible assets was approximately $288,000, $3,198,000 and $3,979,000 for
the years ended December 31, 2013, 2012 and 2011, respectively. Amortization expense related to intangible assets at
December 31, 2013 in each of the next five fiscal years and beyond is expected to be incurred as follows (in thousands):

20T ettt ettt ettt et et te et et ettt et ettt ettt eaat et e et ete et ete et eteebeeteenreersenreertereenes $ 68
2005 ettt ettt ettt —e ettt ettt et eatt et ettt eeat e te et ete et eteeneeate et eeteenreereenteertereenes 51
20T6 ettt ettt ettt e et et e et et e ete et e et e att e teaat et e eateteerteateeneeateeneeeteeneeereenteereeteenes 51
0} AP POTT R 51
2008 ettt ettt ettt ete ettt et e ettt e et eteetteteete ettt eateeteeaeeteeaeebeerteabeerteate et eteeareeteenreereereenes 51
TETEATTET ...ttt ettt ettt et e e e te e et e e eabeebeeeaseebeeeaseeabeeeaseenbeesabeenseesaseesaeeaseebeeeareereeas 39

$ 311

In September 2012, in connection with the Company’s Cost Reduction Initiatives (see Note 3), the Company
transitioned its integrated device business to a third-party based model. As a result, the Company performed an impairment
analysis and determined that the discounted expected cash flows from the sales of uPro GPS devices were less than the
carrying values of the intangible assets and goodwill associated with the uPlay, LLC acquisition, which was completed
in December 2008. This analysis resulted in the recognition of impairment charges of $4,527,000 and $629,000 to write-
off amortizing intangible assets and goodwill, respectively, of which $4,324,000 was recognized in cost of sales and
$832,000 was recognized in operating expenses in the accompanying consolidated statement of operations for the year
ended December 31, 2012.

In 2012 and 2011, the Company recorded impairment charges of $4,572,000 and $5,413,000, respectively, related
to the trade names and trademarks included in non-amortizing intangibles that were associated with the Top-Flite and
Ben Hogan brands. These charges were recorded in general and administrative expenses in the accompanying consolidated
statements of operations for the years ended December 31, 2012 and 2011.

During 2012, the Company sold certain assets related to the Top-Flite brand, including world-wide trademarks and
service marks for net cash proceeds of $19,900,000, in addition to the Ben Hogan brand including trademarks, service
marks and certain other intellectual property for net cash proceeds of $6,961,000. The net book value of the Top-Flite
and Ben Hogan assets totaled $20,244,000, which resulted in the recognition of a pre-tax net gain of $6,602,000 in general
and administrative expenses in the accompanying consolidated statement of operations in 2012.
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In December 2011, the Company conducted an impairment test on goodwill related to its reporting unit in Australia
and determined that the estimated fair value for this unit was less than the unit’s net book value including goodwill. As
a result, the Company recorded an impairment charge of $1,120,000 to write-off the goodwill balance related to this
reporting unit which was recorded in general and administrative expenses in the accompanying consolidated statements
of operations for the year ended December 31, 2011.

Goodwill at December 31,2013 increased to $29,212,000 from $29,034,000 at December 31,2012 due to an increase
of $178,000 in foreign currency fluctuations. Gross goodwill before impairments at December 31, 2013 and 2012 was
$30,961,000 and $30,783,000, respectively.

Note 9. Investments

The Company owns preferred shares of TopGolf International, Inc. (“TopGolf”), the owner and operator of TopGolf
entertainment centers. In connection with this investment, the Company has a preferred partner agreement with TopGolf
in which the Company has preferred signage rights, rights as the preferred supplier of golf products used or offered for
use at TopGolf facilities at prices no less than those paid by the Company’s customers, preferred retail positioning in the
TopGolf retail stores, access to consumer information obtained by TopGolf, and other rights incidental to those listed.

During 2013, the Company invested an additional $13,637,000 in preferred shares of TopGolf, thereby increasing
the Company's total investment as of December 31, 2013 to $37,605,000. The Company’s total ownership interest in
TopGolf, including the incremental investments completed in 2013, remains at less than 20% of the outstanding equity
securities of TopGolf. In addition, the Company does not have the ability to significantly influence the operating and
financing activities and policies of TopGolf. Accordingly, the Company’s investment in TopGolf is accounted for at cost
in accordance with ASC Topic 325, “Investments—Other,” and is included in other assets in the accompanying
consolidated balance sheets as of December 31, 2013 and 2012.

Note 10. Non-Controlling Interests

Through June 30, 2013, the Company had a Golf Ball Manufacturing and Supply Agreement with Qingdao Suntech
Sporting Goods Limited Company (“Suntech”), in which Suntech manufactured and supplied certain golf balls solely
for and to the Company. In connection with the agreement, the Company provided Suntech with golf ball raw materials,
packing materials, molds, tooling, as well as manufacturing equipment in order to carry out the manufacturing and supply
obligations set forth in the agreement. Suntech provided the personnel as well as the facilities to effectively perform these
manufacturing and supply obligations.

In July 2013, the Company terminated the Golf Ball Manufacturing and Supply Agreement and certain ancillary
agreements with Suntech. As a result, during the year ended December 31, 2013, the Company recognized charges of
$5,579,000, the majority of which was related to the write-off of certain manufacturing equipment and inventory located
at the Suntech manufacturing facility, and was recognized in cost of sales within the Company's golf balls operating
segment.

Due to the nature of the arrangement, as well as the controlling influence the Company had in the Suntech operations
through July 2013, the Company was required to consolidate the financial results of Suntech in its consolidated financial
statements in accordance with ASC Topic 810, “Consolidations.” For the years ended December 31,2012 and 2011, non-
controlling interest related to Suntech in the consolidated statements of shareholders’ equity included net profits of
$259,000 and $587,000, respectively. The Company deconsolidated the financial results of Suntech in 2013 as a result
of its termination of the Golf Ball Manufacturing Supply Agreement.

Suntech is a wholly-owned subsidiary of Suntech Mauritius Limited Company (“Mauritius”). The Company had a
loan agreement with Mauritius in order to provide working capital for Suntech, under which the Company loaned Mauritius
a total of $3,200,000. At December 31, 2012, $1,788,000 of the loan balance remained outstanding in other long-term
assets in the accompanying consolidated balance sheet. During the fourth quarter of 2013, the Company reached an
agreement in principle which allowed the Company to offset the remaining loan balance with outstanding accounts
payable. In January 2014, Company finalized an Agreement Regarding Settlement and Mutual Release resulting in a net
charge of $65,000 as of December 31, 2013.
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Note 11. Selected Financial Statement Information

December 31,
2013 2012
(In thousands)

Accounts receivable, net:

Trade aCCOUNLS TECEIVADIE.......c..cocviiieieeeiecee ettt ettt e eeeae e $111,192 $103,999
AlloWance fOr SAIES TELUINS .......ecvieieriieierieie ettt ettt ettt e st eteeneesseeneesseensenseas (7,334) (6,383)
Allowance for doubtful ACCOUNTS..........ccvivieriiiieiiciee et (11,655) (6,544)
$ 92,203 § 91,072
Inventories: -
RAW INALETIALS ...ttt ettt et et e et e et e aeeet e s s eneesasenaesaeennesrean $ 56,104 $ 43,469
W OTK TN PIOCESS. ¢..vvevieiiieeietieetesteete st ete st ebesteebeeteesseeseesseestaseessesseessesseensessnensesssessenssensenns 328 619
FINISHEA ZOO0MS ... uiiviiiiieiiciieieeeeteet ettt ettt sttt te e b e saeebeesaesaeesaesaeessenseas 207,060 167,646

$263,492 $211,734
Property, plant and equipment, net:

LANA ..ottt ettt ettt et ettt et e ettt e st etesaeeaeanean $ 7452 $§ 8,892
Buildings and imMProVEIMENTS .........cc.ccieviiiierieiierieieesteetesteetesteeseeteessesseesseeseesseeseesseessesses 64,823 79,707
Machinery and EqUIPIMENL .........couieiirieiirieie ettt et et se e et e st eieesbeenaesaeas 126,282 153,303
Furniture, computers and €qUIPMENT ..........ceouiriererierieeieite ettt see e saeas 120,943 126,733
Production MOLAS ........ccvoiiiieeceeeeeeee et 37,493 37,539
CONSIIUCHION-TN-PIOCESS . .vvevvreveenteerrereeetesteesesteesesseesseeseesseaseasseessesseessesseessesseessessesssesssensenns 1,553 1,155
358,546 407,329
Accumulated depPreCiation ............eecuerieriiiere ettt (287,205) (318,236)

$ 71,341 § 89,093
Accounts payable and accrued expenses:

ACCOUNLS PAYADIE........vcvivieiiereiiiieteteieeet ettt ettt b et b et se e b bt st esesese s eseseseas $ 59914 $ 45376
ACCTUCA EXPEIISES ...veuvientetienteetieteeitesteetesttetesaeetess e esbesse e bt eata bt enteeseeneeeseeseeneesaeeneesseensennean 77,492 68,300
AcCrued ZOOAS IN-TTANSIE.....cc.eeieiieieeii ettt ettt ettt et et eseeeneesaeeneesneeneenneas 19,714 15,345

$157,120  $129,021
Accrued employee compensation and benefits:

Accrued Payroll ANd tAXES ......cc.ecverieieieieiietiete sttt ettt ettt st st eaeeaens § 23,748 § 12,256
Accrued vacation and SICK PAY .....eecueeuieriirieriieiere et 7,225 7,549
ACCIUEd COMMUISSIONS ...ttt ettt st ettt sttt se et e et e et e eneseenesaenesaenens 612 844

$ 31,585 § 20,649

Note 12. Income Taxes

The Company’s loss before income tax provision (benefit) was subject to taxes in the following jurisdictions for
the following periods (in thousands):

Years Ended December 31,

2013 2012 2011
UNIEEA STALES ....vveveeeiecteeieete ettt ettt ettt ettt et e ete e ete et e eteereereenneens $ (28,622) $(134,384) $(105,841)
FOT@IGN ..ottt ettt s e et st e et et e e sbebeesseeseensesseenseees 15,300 16,338 15,580

$ (13,322) $(118,046) $ (90,261)
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The expense (benefit) for income taxes is comprised of (in thousands):

Years Ended December 31,

2013 2012 2011
Current tax provision (benefit):
FEACTAL......oeeveeeeeeeeeeeeeee ettt n et ne e neeaene e § 195 § (357) $19,908
SEALE ..ttt ettt b ettt b e bbbt naen 382 130 580
FOT@IZI ..ttt 6,487 6,804 4,964

7,064 6,577 25,452

Deferred tax expense (benefit):

FEACTAL...c.oiiieiiiceeeeee ettt et s eae e s be e saaeeane e 1,100 (1,448) 43,948
AL ettt ettt ettt e e e e e bt e e etb e e e e baeeebbeeetbee e tbaeeanraeeerbeeetraaans (817) 92 10,987
FOT@IGN ...ttt ettt ettt s ae s e sreesbe s st esbessaesbeessessesssensenns (1,748) (321) 1,172
(1,465)  (1,677) 56,107

INCOME tAX PIOVISION ...evevieivieietiietiieetet ettt ettt st s et s et sseae s ess et ssebessesesenis $ 5599 $ 4900 $81,559
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Deferred tax assets and liabilities are classified as current or noncurrent according to the classification of the
related asset or liability. Significant components of the Company’s deferred tax assets and liabilities as of
December 31, 2013 and 2012 are as follows (in thousands):

December 31,

2013 2012
Deferred tax assets:
Reserves and allowances not currently deductible for tax purposes ........c.ccceeevveeeereeeennen. $ 16,953 $ 15,617
Basis difference related to fiIXed @SSELS......coouviiieviiieeee e 13,137 10,711
Compensation and DENETILS...........ccuerierieiieiicieieeeeie ettt se b sbesraeseesaeseens 6,878 3,808
Basis difference for inventory valuation.............ccceeeeeviieeieniecienieieeeeeeeeesre e 1,593 2,502
Compensatory stock options and Tights............cceoiiiriiiiineieee e 3,925 5,238
Deferred revenue and Other ...........ocooiiiiiiiii e 459 101
Operating 10SS CArTYTOrWALdS. ........cceiieiiiiiieeeiieee ettt sttt eee e 94,639 105,748
Tax credit CarryfOTWAIAS. ........ccevuiiieiieiecieie ettt ettt ebe s eseeneenseens 11,584 6,024
Correlative effects of global income allocations — 363
Federal impact of state taxes........ceevevreeceerierieneerieseeieennn — 808
Basis difference related to intangible assets with a definite life..........c..cccooeniiiiiinininenns 18,363 6,165
TOtal AEfEITEA TAX ASSELS.....eeiieeieeeiiie ettt et e et e et e e e e e e et e e s eaee e s e e e seraeeesaeeeseaneesanaeeeas 167,531 157,085
Valuation allowance for deferred taX aSSetS..........ccuerircieririierieriiereeieceete et (158,747) (151,097)
Deferred tax assets, net of valuation alloWanCe..............cooeuviiiiviiiiieeiieieeeeeee e $ 8,784 $§ 5988
Deferred tax liabilities:
State taxes, net of federal income tax benefit..........coccvivererinieniineneiinincreee 1 33)
Prepaid @XPENSES. ..cuviiuieniiieieiieieiieteettete et ete st ete st e ste st e be et e te e b e ete e s e eseeseeneesseeneenreensenneas (970) (1,102)
DEfErred TEVENUE .....ovieiiiiieiiceteet ettt ettt te e b e sseeseesaesaeeseesaeensesseas — (330)
ORET ...ttt ettt et b ettt et et e et et et e st en e eae e bt ebe e bt ebeebeebe et e tenes (84) (69)
Basis difference related to intangible assets with an indefinite life..............coccoooeiininine, (34,284)  (32,834)
Total deferred tax HaDIIItIES .........ccvieiiiiiiiciicce ettt et e beeeaae e (35,337) (34,368)
Net deferred tax HabIlities. .......c.oveiiviieiieetieceeeeteeeete ettt e et ettt et et eteeteaeeaeanas $(26,553) $(28,380)
Net deferred tax assets (liabilities) are shown on the accompanying consolidated balance
sheets as follows:
Current deferred tAX ASSELS......cuvieierieieieeeeeeeeeeree et et eere e e et e e et e e eeareeeereeeeteeeenneeeenneas $ 6419 $ 4,170
Non-current deferred taX ASSELS ......ccouviiieueeiieieeeeeee et e et e e e e e e eeaeeeereeeeareeeeaeeeens 2,299 1,910
Current deferred tax HabIlItIS .......c.evverveiieiiiieiieiee ettt se b seaebeeeseseens — (927)
Non-current deferred tax [abilities.........c.coiiierriiiiiiiiieiieieteee et (35,271)  (33,533)
Net deferred tax HabIlItIes. ......c.ccuvivviirieeiiieiceieeeccte ettt ettt et eae e eae e ere e s eebeeaseere e $(26,553) $(28,380)

The current year change in net deferred taxes of $1,827,000 is comprised of a net deferred expense of $548,000
related to the change in the basis difference of intangible assets with an indefinite life, a net deferred expense of $1,912,000
related to foreign and separate state jurisdictions for which no valuation allowance has been provided, and a $633,000
benefit related to foreign currency translation adjustments.

Deferred tax assets and liabilities result from temporary differences between the financial reporting and tax bases
of assets and liabilities and are measured using the enacted tax rates and laws that are anticipated to be in effect at the
time the differences are expected to reverse. The realization of the deferred tax assets, including the loss and credit carry
forwards listed above, is subject to the Company generating sufficient taxable income during the periods in which the
temporary differences become realizable. In accordance with the applicable accounting rules, the Company maintains a
valuation allowance for a deferred tax asset when it is deemed to be more likely than not that some or all of the deferred
tax assets will not be realized. In evaluating whether a valuation allowance is required under such rules, the Company
considers all available positive and negative evidence, including prior operating results, the nature and reason for any
losses, its forecast of future taxable income, and the dates on which any deferred tax assets are expected to expire. These
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assumptions require a significant amount of judgment, including estimates of future taxable income. These estimates are
based on the Company’s best judgment at the time made based on current and projected circumstances and conditions.

In 2011, the Company performed an analysis to determine the likelihood that its deferred tax assets relating to its
U.S. business would be realized. The Company considered its taxable loss in the U.S. in each of the past three years, the
reasons for such loss, the Company’s projected financial forecast for its U.S business, and the dates on which the deferred
tax assets were expected to expire. This evidence suggested that the Company should establish a valuation allowance.
Asaresult, in 2011, the Company recorded a $52,455,000 increase to income tax expense in order to establish a valuation
allowance against its U.S. deferred tax assets and discontinued recognizing income tax benefits related to its U.S. net
operating losses. At December 31,2013 and 2012, the valuation allowance against the Company’s U.S. deferred tax assets
was $158,159,000 and $151,097,000, respectively. If sufficient positive evidence arises in the future, such as a sustained
return to profitability, any existing valuation allowance could be reversed as appropriate, decreasing income tax expense
in the period that such conclusion is reached. The Company has concluded that with respect to non-U.S. entities, there is
sufficient positive evidence to conclude that realization of its deferred tax assets is more likely than not under applicable
accounting rules, and no allowances have been established.

The non-cash charge to establish the valuation allowance in 2011 did not have any impact on the Company’s
consolidated cash flows, nor will such an allowance preclude the Company from using loss carry forwards or other
deferred tax assets in the future, except as described below. Until the Company re-establishes a pattern of continuing
profitability, in accordance with the applicable accounting guidance, U.S. income tax expense or benefit related to the
recognition of deferred tax assets in the consolidated statement of operations for future periods will be offset by decreases
or increases in the valuation allowance with no net effect on the consolidated statement of operations.

At December 31, 2013, the Company has federal and state income tax credit carryforwards of $7,571,000 and
$9,400,000 respectively, which will expire at various dates beginning in 2020. Such credit carryforwards expire as follows
(in thousands):

ULS. OT@I@N tAX CTEAIE. .. cuviviiieieeieeieeieteeieetcet ettt ettt et aeeteeaeeaeeveebeebeebesessessennas $ 4,102 2020 - 2023
ULS. 1€SEATCH tAX CTEAIE.....ccuviiiieiiiiieiie ettt et e et e e e e e eaaeeeeneeeesnnaeas $ 3,455 2030 -2033
U.S. DUSINESS tAX CTEAIS ....eeueeeienieetieiieiiesie ettt ettt sttt et et e e et e b eseesae et eseeeneesees $ 14 2030 - 2033
State INVEStMENt taX CTEAILS .....evvreiieeieieeierte ettt ettt eee e e st eesneesee s eseeeneenseas $ 872 Do not expire
State reSearch tax CrEAIS ........everierierieieieieece ettt s $ 8,528 Do not expire

The Company has recorded a deferred tax asset reflecting the benefit of operating loss carryforwards. The net
operating losses expire as follows (in thousands):

ULS. 10SS CAITYTOTWATAS. ....c.vovvivieeieiieiieeieteeteeteete ettt ettt et ess et essessereereereeteeseesessessens $252,927 2031 - 2033
State 10SS CAITYTOTWATAS. ... .eecieeiieiiieeieeie ettt e ettt e et e s e e taeesae e baesnseensee s $176,106 2014 -2033
Foreign 10Ss carryfOrwards ...........ooierieiiriee ettt $ 178 Do not expire

In September 2013, the United States Department of the Treasury and the Internal Revenue Service ("IRS") issued
final and proposed regulations for the tax treatment of tangible property. The final regulations include standards for
determining whether and when a taxpayer must capitalize costs incurred in acquiring, maintaining, or improving tangible
property. The final regulations are generally effective for tax years beginning on or after January 1, 2014, and may be
adopted in earlier years under certain circumstances. Proposed regulations were also released that revise the rules for
dispositions of tangible property and general asset accounts. The proposed regulations addressing dispositions and general
asset accounts are also expected, when finalized, to be effective for tax years starting on or after January 1, 2014, and
may be adopted in earlier years under certain circumstances. Based upon preliminary analysis of the final and proposed
regulations, the Company expects the regulations will not have a material impact on its operations, financial position, or
cash flows.

Although the Company has set up a valuation allowance against the majority of its U.S. federal and state deferred
tax assets, which include net operating loss carry forwards and other losses, such allowance does not preclude the Company
from using the deferred tax assets in the future. However, the Company’s ability to utilize the losses to offset future taxable
income may be deferred or limited significantly if the Company were to experience an “ownership change” as defined
in section 382 of the Internal Revenue Code of 1986, as amended (the “Code”). In general, an ownership change will
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occur if there is a cumulative increase in ownership of the Company’s stock by “S-percent shareholders” (as defined in
the Code) that exceeds 50 percentage points over a rolling three-year period. The Company determined that no ownership
change has occurred for purposes of Section 382 as of December 31, 2013.

A reconciliation of the effective tax rate on income or loss and the statutory tax rate is as follows:

Years Ended December 31,

2013 2012 2011

Statutory U.S. taX TALE ..oueeeiieiieeieeiie sttt ettt ettt e st e st e e baesnaeebeessseeneee s 350%  350% 35.0%
State income taxes, net of U.S. tax benefit..........ccocoovoiiiiiiniiiiiiieeeeee 0.9 % (0.8)% (0.8)%
Federal and State tax credits, net of U.S. tax benefit ............cccccooviiiiiiiiiiiiiceceee 22.6 % — % — %
Expenses with 10 tax Denefit........ccccvevvivieiiiiiiiiiiiee e (15.3)% (0.9)% 0.2 %
Foreign income taxed at other than U.S. statutory rate ............cccceeeeienieniesieneeeene 5.D)% 2.0 % (1.0)%
Effect of foreign rate Changes...........ccecevieeiiriereiiee e (4.2)% — % (0.5)%
FOreign tax CTEAIt.......ccviiieriiiieiieieteeteete ettt e steeae st et eeaesbeesaesbeessesseessesseessesseensenss 9.4 % (1.2)% — %
Basis differences of intangibles with an indefinite life ............coccoooiiiiiiiniine “4.D)% 1.3 % (1.0)%
Release of prepaid taxes on intercompany profit ..........cccceeevereecierieecienieesieniereeeeeeeees — % — % (24.00%
Change in deferred tax valuation alloWance ..............cccevveevereeciieieieeienie e (76.8)% (37.7)%  (98.6)%
Reversal of previously accrued taxes ........oeeveverieerieniinienienieieieeeeeeeesee e — % 0.1 % — %
Accrual for interest and income taxes related to uncertain tax positions...................... (0.1)% 0.8 % (0.6)%
ORET ..ttt ettt h bbbt bbbttt et nee (4.3)% 2.8)% 0.9 %

EffECtiVE tAX TLC...c.viivieiieiiciecti ettt ettt ettt et ettt et te et ereereenas (42.0)% 4.2)% (90.4)%

A reconciliation of the beginning and ending amount of unrecognized tax benefits is as follows (in thousands):

2013 2012 2011
Balance at JANUATY 1.......cocoovouiieiiiieieceeeeeeeceeeeeeeeeeee ettt es et teas s sennnenas $ 7,064 $ 9875 $ 9,121
Additions based on tax positions related to the current year.............cccoeeveeveeevennenn. 4,853 432 830
Additions for tax poSitions Of PriOr YEArS.......cceeveruerveriereerieseesieeeesieeaesresrenseens 545 96 370
Reductions for tax positions Of Prior YEArs .........cceceevververeeriereerieneesieeeesreeenensees (538) (24) 39)
Settlement of taX AUAILS .....eeecveiriieiciierieeitereete et se e e e saeeaee s — (768) —
Reductions due to lapsed statute of imitations...........ceceveererienenieneniereceene (73)  (2,547) (407)
Balance at DECEMDET 31 ......o.uvieeeeee et e e s e et e e eseeeeeeeans $11,851 $ 7,064 $ 9,875

As of December 31, 2013, the liability for income taxes associated with uncertain tax benefits was $11,851,000 and
can be reduced by $2,773,000 of offsetting tax benefits associated with the correlative effects of potential transfer pricing
adjustments, which was recorded as a long-term income tax receivable, as well as $6,496,000 of deferred taxes. The net
amount of $2,582,000, ifrecognized, would affect the Company’s financial statements and favorably affect the Company’s
effective income tax rate.

The Company does expect changes to the unrecognized tax benefits in the next 12 months; however, the Company
does not expect the changes to have a material impact on its results of operations or its financial position.

The Company recognizes interest and/or penalties related to income tax matters in income tax expense. For the
years ended December 31, 2013, 2012 and 2011, the Company recognized tax expense of approximately $229,000,
$44,000 and $242,000, respectively, related to interest and penalties in the provision for income taxes. As of December 31,
2013 and 2012, the gross amount of accrued interest and penalties included in income taxes payable in the accompanying
consolidated balance sheets was $1,163,000 and $934,000, respectively.
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The Company or one of its subsidiaries files income tax returns in the U.S. federal jurisdiction and various states
and foreign jurisdictions. The Company is generally no longer subject to income tax examinations by tax authorities in
its major jurisdictions as follows:

Major Tax Jurisdiction Years No Longer Subject to Audit
U.S. FRACTAL ... ettt ettt ettt b e s et e s e beenaeereens 2008 and prior
CalifOrnia (U.S.) ..uieie ettt ettt ettt e e te e taeebeebeessbeesbeessbeesaessseessaensseenses 2008 and prior
[ 14T 1o - USRI 2007 and prior
JAPAMN ...ttt sttt n e et e e e teeneenaeenes 2007 and prior
SOULH KOTCA....c.vieeieiieieciieiectee ettt sttt e ste e sseessesseenaesnnenseennas 2008 and prior
United KinGAOM......ccuiiiiiiiiieiieiesieeieteeteste ettt bessae b e sese b essesseessenseens 2009 and prior

As of December 31, 2013, the Company did not provide for United States income taxes or foreign withholding
taxes on a cumulative total of $109,437,000 of undistributed earnings from certain non-U.S. subsidiaries that will be
permanently reinvested outside the United States. Upon remittance, certain foreign countries impose withholding taxes
that are then available, subject to certain limitations, for use as credits against the Company’s U.S. tax liability, if any. If
the foreign earnings were remitted, the Company does not anticipate any federal or state income taxes due to the valuation
allowance against the Company’s U.S. deferred tax assets offset. The Company estimates that it would have withholding
taxes of $1,200,000 upon remittance.

Note 13. Commitments and Contingencies
Legal Matters

The Company is subject to routine legal claims, proceedings, and investigations incident to its business activities,
including claims, proceedings, and investigations relating to commercial disputes and employment matters. The Company
also receives from time to time information claiming that products sold by the Company infringe or may infringe patent,
trademark, or other intellectual property rights of third parties. One or more such claims of potential infringement could
lead to litigation, the need to obtain licenses, the need to alter a product to avoid infringement, a settlement or judgment,
or some other action or material loss by the Company, which also could adversely affect the Company’s overall ability
to protect its product designs and ultimately limit its future success in the marketplace. In addition, the Company is
occasionally subject to non-routine claims, proceedings, or investigations.

The Company regularly assesses such matters to determine the degree of probability that the Company will incur
a material loss as a result of such matters as well as the range of possible loss. An estimated loss contingency is accrued
in the Company’s financial statements if it is probable the Company will incur a loss and the amount of the loss can be
reasonably estimated. The Company reviews all claims, proceedings, and investigations at least quarterly and establishes
or adjusts any accruals for such matters to reflect the impact of negotiations, settlements, advice of legal counsel, and
other information and events pertaining to a particular matter. All legal costs associated with such matters are expensed
as incurred.

Set forth is a description of certain litigation to which the Company is a party:

Cleveland Golf Litigation. On October 18, 2013, Dunlop Sports Co., Ltd., a Japanese Corporation, and its wholly-
owned subsidiary, Roger Cleveland Golf Company, Inc., which sells golf equipment under the Cleveland and Cleveland
Golftrademarks (“Cleveland Golf”), filed a complaint against Callaway Golf Company in the United States District Court
- Central District of California (Case 8:13-cv-01642). The Complaint alleges that Callaway’s use on its Callaway branded
Mack Daddy 2 Wedges of the phrase “Designed by Roger Cleveland” constitutes trademark infringement (and related
claims) of Cleveland Golf’s “Cleveland” trademark. The plaintiffs are seeking unspecified damages, including punitive
damages, costs and attorneys’ fees, as well as injunctive relief. Roger Cleveland has been an employee of Callaway since
1996 and has been designing golf clubs for Callaway for over 17 years.

Historically, the claims, proceedings and investigations brought against the Company, individually, and in the
aggregate, have not had a material adverse effect upon the consolidated results of operations, cash flows, or financial
position of the Company. The Company believes that it has valid legal defenses to the matters currently pending against
the Company, including the Cleveland Golf litigation noted above. These matters, including the matter specifically
described above, are inherently unpredictable and the resolutions of these matters are subject to many uncertainties and
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the outcomes are not predictable with assurance. Consequently, management is unable to estimate the ultimate aggregate
amount of monetary loss, amounts covered by insurance, or the financial impact that will result from such matters.
Management believes that the final resolution of the current matters pending against the Company, individually and in
the aggregate, will not have a material adverse effect upon the Company’s consolidated financial position. The Company’s
results of operations or cash flows, however, could be materially affected in any particular period by the unfavorable
resolution of one or more of these contingencies.

Lease Commitments

The Company leases certain warehouse, distribution and office facilities, vehicles and office equipment under
operating leases, and certain office equipment under capital leases. Lease terms range from 1 to 6 years expiring at
various dates through September 2020, with options to renew operating leases at varying terms. Commitments for
minimum lease payments under non-cancelable operating and capital leases as of December 31, 2013 are as follows
(in thousands):

Operating Capital

Leases Leases
O OO STRSR $13,081 § 871
20 S e e e ettt e e e e bt e e et et e e ——ee e taee e tee e e nteeetree e nteeeansaeeeseeeasteeeansaeennreeean 9,419 615
2000ttt e b e st b e e h et bt e a bt e bt e e abe e bt e sat e e beeeat e e bt e sateenbes 4,287 132
207 e ettt ettt e h e e a bt e bt e s ate e bt e e hte e bt e eabeenbeesate e bt e eateebeenaneentes 3,568 70
20 L8 ettt ettt et et e e bt e et e et te et e et eeeat e e bt e eaae e beeeaaeenbeesnteenteeenteenteennneentes 1,392 —
BN 1S (=21 0 SRRSO 1,268 —

533015 3 L68S

Rent expense for the Company’s operating lease commitments for the years ended December 31, 2013, 2012 and
2011 was $13,686,000, $18,420,000, and $22,318,000, respectively. At December 31,2013, the minimum rental payments
under capital leases totaled $1,688,000. Minimum rental payments under operating leases with initial or remaining terms
of one year or more totaled $33,015,000, net of sublease payments of $4,703,000 at December 31, 2013.

Unconditional Purchase Obligations

During the normal course of its business, the Company enters into agreements to purchase goods and services,
including purchase commitments for production materials, endorsement agreements with professional golfers and other
endorsers, employment and consulting agreements, and intellectual property licensing agreements pursuant to which the
Company is required to pay royalty fees. It is not possible to determine the amounts the Company will ultimately be
required to pay under these agreements as they are subject to many variables including performance-based bonuses,
severance arrangements, the Company’s sales levels, and reductions in payment obligations if designated minimum
performance criteria are not achieved. As of December 31, 2013, the Company has entered into many of these contractual
agreements with terms ranging from one to four years. The minimum obligation that the Company is required to pay
under these agreements is $58,492,000 over the next four years. In addition, the Company also enters into unconditional
purchase obligations with various vendors and suppliers of goods and services in the normal course of operations through
purchase orders or other documentation or that are undocumented except for an invoice. Such unconditional purchase
obligations are generally outstanding for periods less than a year and are settled by cash payments upon delivery of goods
and services and are not reflected in this total. Future purchase commitments as of December 31, 2013, are as follows
(in thousands):

2014 ettt et ettt et e e ettt et e e e beetee s beenteean bt et eeante e teeenbeenbeeenbeenteeanteenteeanseenteeanaeeseenns $43,254
20 ettt et e et e be et ettt e taeatae e teeabeebaearbeebee ettt et e eante e tteenbeenbeeeabeeteeasteensaensseenteeansaeseees 10,208
2076 ettt ettt e et e e ettt e et ee et aee e _teeaaaateaaabteeatteeenteeasbeeeantaeeanteeanseeeantaeeenreeeanreeeanraeeanes 3,913
2007 ettt h et b e et e bt e s h et e bt e eh et e bt e eh bt e bt e e ht e e bt e sht e ebeeshte e bt e shbe e beesabeenbee e 1,011
208 ettt ettt e h et e e bt e et e et e e s et e e bt e eh b e e bt e eateea bt e e et e enbtesateenbeeeat e e baeeabe e beesnbeenbee e 106
558492
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Other Contingent Contractual Obligations

During its normal course of business, the Company has made certain indemnities, commitments and guarantees
under which it may be required to make payments in relation to certain transactions. These include (i) intellectual property
indemnities to the Company’s customers and licensees in connection with the use, sale and/or license of Company product
or trademarks, (ii) indemnities to various lessors in connection with facility leases for certain claims arising from such
facilities or leases, (iii) indemnities to vendors and service providers pertaining to the goods and services provided to the
Company or based on the negligence or willful misconduct of the Company and (iv) indemnities involving the accuracy
of representations and warranties in certain contracts. In addition, the Company has consulting agreements that provide
for payment of nominal fees upon the issuance of patents and/or the commercialization of research results. The Company
has also issued guarantees in the form of standby letters of credit of $1,297,000 as of December 31, 2013.

The duration of these indemnities, commitments and guarantees varies, and in certain cases, may be indefinite. The
majority of these indemnities, commitments and guarantees do not provide for any limitation on the maximum amount
of future payments the Company could be obligated to make. Historically, costs incurred to settle claims related to
indemnities have not been material to the Company’s financial position, results of operations or cash flows. In addition,
the Company believes the likelihood is remote that material payments under the commitments and guarantees described
above will have a material effect on the Company’s financial condition. The fair value of indemnities, commitments and
guarantees that the Company issued during the year ended December 31,2013 was not material to the Company’s financial
position, results of operations or cash flows.

Employment Contracts

In addition, the Company has made contractual commitments to each of its officers and certain other employees
providing for severance payments, including salary continuation, upon the termination of employment by the Company
for convenience or by the officer for substantial cause. In addition, in order to assure that the officers would continue to
provide independent leadership consistent with the Company’s best interest, the contracts also generally provide for
certain protections in the event of a change in control of the Company. These protections include the payment of certain
severance benefits, such as salary continuation, upon the termination of employment following a change in control.

Note 14. Capital Stock
Common Stock and Preferred Stock

As of December 31, 2013, the Company has an authorized capital of 243,000,000 shares, $0.01 par value, of which
240,000,000 shares are designated common stock, and 3,000,000 shares are designated preferred stock. Of the preferred
stock, 240,000 shares are designated Series A Junior Participating Preferred Stock and the remaining shares of preferred
stock are undesignated as to series, rights, preferences, privileges or restrictions.

The holders of common stock are entitled to one vote for each share of common stock on all matters submitted to
a vote of the Company’s shareholders. Although to date no shares of Series A Junior Participating preferred stock have
been issued, if such shares were issued, each share of Series A Junior Participating Preferred Stock would entitle the
holder thereof to 1,000 votes on all matters submitted to a vote of the shareholders of the Company. The holders of Series
A Junior Participating Preferred Stock and the holders of common stock shall generally vote together as one class on all
matters submitted to a vote of the Company’s shareholders. Shareholders entitled to vote for the election of directors are
entitled to vote cumulatively for one or more nominees.

Treasury Stock and Stock Repurchases

In November 2007, the Company’s Board of Directors authorized a share repurchase program with a maximum
cost to the Company of $100,000,000 (the “November 2007 repurchase program”). Under this program, the Company
was authorized to repurchase shares of its common stock in the open market or in private transactions, subject to the
Company’s assessment of market conditions and buying opportunities.

During 2013, the Company repurchased approximately 56,000 shares of its common stock at an average cost per
share of $6.50, for a total cost of $364,000. The Company acquired these shares to satisfy the Company's tax withholding
obligations in connection with the vesting and settlement of employee restricted stock unit awards. The Company’s
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repurchases of shares of common stock are recorded at cost and result in a reduction of shareholders’ equity. In February
2014, the Board of Directors canceled this program and requested that management seek further Board approval prior to
engaging in further open market transactions. The Board continued to authorize the Company to reacquire shares in
satisfaction of the Company's tax withholding obligations in connection with the settlement of employee equity awards.

In November 2013, the Company redeemed 300 shares of it's Series B Cumulative Perpetual Convertible Preferred
Stock for cash (see Note 4).

Grantor Stock Trust

The Callaway Golf Company Grantor Stock Trust (the “GST”) was established for the purpose of funding the
Company’s obligations with respect to one or more of the Company’s nonqualified or qualified employee benefit plans.
The GST shares were used primarily for the settlement of employee equity-based awards, including restricted stock awards
and units, stock option exercises and employee stock plan purchases. In 2011, the GST was terminated upon the release
of the remaining shares held by the trust.

The following table presents shares released from the GST for the year ended December 31, 2011 (in thousands):

2011
Employee restricted StOCK UNItS VESIEA ........cviiririiriiiiieiieeeieseie ettt sttt aesae e ensesaeneesaeseeseeneas 205
Employee StoCK plan PUICHASES .......c.ceiriiiiiiiriiniinesestee ettt sttt et eb b sbe i 86
Total shares released from the GST..........ooi i 291

Note 15. Share-Based Compensation

The Company accounts for its share-based compensation arrangements in accordance with ASC Topic 718, which
requires the measurement and recognition of compensation expense for all share-based payment awards to employees
and directors based on estimated fair values. ASC Topic 718 further requires a reduction in share-based compensation
expense by an estimated forfeiture rate. The forfeiture rate used by the Company is based on historical forfeiture trends.
If actual forfeiture rates are not consistent with the Company’s estimates, the Company may be required to increase or
decrease compensation expenses in future periods.

The Company uses the alternative transition method for calculating the tax effects of share-based compensation
pursuant to ASC Topic 718. The alternative transition method includes simplified methods to establish the beginning
balance of the additional paid-in capital pool (“APIC Pool”) related to the tax effects of employee share-based
compensation, and to determine the subsequent impact on the APIC Pool and consolidated statements of cash flows of
the tax effects of employee and director share-based awards that were outstanding upon adoption of ASC Topic 718.

Stock Plans

AsofDecember 31,2013, the Company had two shareholder approved stock plans under which shares were available
for equity-based awards: the Callaway Golf Company Amended and Restated 2004 Incentive Plan (the "2004 Plan") and
the 2013 Non-Employee Directors Stock Incentive Director Plan (the "2013 Directors Plan").

The 2004 Plan permits the granting of stock options, stock appreciation rights, restricted stock awards, restricted
stock units and other equity-based awards to the Company’s officers, employees, consultants and certain other non-
employees who provide services to the Company. All grants under the 2004 Plan are discretionary, although no participant
may receive awards in any one year in excess of 2,000,000 shares. The maximum number of shares issuable over the
term of the 2004 Plan is 24,000,000.

The 2013 Directors Plan permits the granting of stock options, restricted stock awards and restricted stock units to
eligible directors serving on the Company's Board of Directors. The Directors may receive a one-time grant upon their
initial appointment to the Board and thereafter an annual grant upon being re-elected at each annual meeting of
shareholders, not to exceed 50,000 shares within any calendar year. The maximum number of shares issuable over the
term of the 2013 Directors Plan is 1,000,000.

F-31



The following table presents shares authorized, available for future grant and outstanding under each of the
Company’s plans as of December 31, 2013:

Authorized Available  Outstanding®

(In thousands)
1995 Employee Stock Incentive Plan ...........coooeiiiiiiiiiiiieiiiec e 10,800 — 234
1996 Stock Option Plan ..........ccooeeviiiiiiiieiieeeeeee e 9,000 — 100
2001 Directors PIan'.............ccoovorvieiiereesieeecie e 500 10 144
2004 PIAN.....cciiiiiiiiieeeee ettt ettt ettt et r e e te e e abeerae e 24,000 10,567 4,834
2013 DIreCtors PIAN.........ooiiviiiiieiiieeei et 1,000 939 60
o] Y RSP 45,300 11,516 5,372

(1) The Company’s 2001 Non-Employee Directors Plan expired on December 31, 2011. The shares available for grant
under this plan are only available to satisfy incremental dividend equivalent rights for outstanding awards.

(2) Outstanding shares underlying restricted stock units granted under the 2001 Directors Plan, 2004 Plan and 2013
Directors Plan include accrued incremental dividend equivalent rights.

Stock Options

All stock option grants made under the 2004 Plan are made at exercise prices no less than the Company’s closing
stock price on the date of grant. Outstanding stock options generally vest over a three-year period from the grant date and
generally expire up to 10 years after the grant date. The Company recorded $1,839,000, $1,586,000 and $3,306,000 of
compensation expense relating to outstanding stock options for the years ended December 31, 2013, 2012 and 2011,
respectively.

The Company records compensation expense for employee stock options based on the estimated fair value of the
options on the date of grant using the Black-Scholes option-pricing model. The model uses various assumptions, including
a risk-free interest rate, the expected term of the options, the expected stock price volatility, and the expected dividend
yield. Compensation expense for employee stock options is recognized over the vesting term and is reduced by an estimate
for forfeitures, which is based on the Company’s historical forfeitures of unvested options and awards. For the years
ended December 31,2013,2012 and 2011, the weighted average estimated forfeiture rate used was 6.6%, 5.7% and 4.5%,
respectively.

The table below summarizes the average fair value assumptions used in the valuation of stock options granted during
the years ended December 31, 2013, 2012 and 2011.

2013 2012 2011
DivIdend FIEld ......c.oveviieeiieiiieiirieiieeee e 0.6% 1.2% 1.4%
EXPEcted VOIAtIIIEY ... .cvieeieiieieeiieieeicete ettt e sne s 48.8% 50.6% 48.5%
RiISK-fTee INTEIES TALE ...evvevveeeieiieiieeiieieetete ettt ettt eeseennas 0.7% 0.8% 2.0%
EXPECEA LI ..cviiiiiieiicieecete ettt sae s 43 years 49years 5.0 years

The Company uses historical dividends to estimate the expected dividend yield. The expected volatility is based on
the historical volatility of the Company’s stock. The risk-free interest rate is based on the U.S. Treasury yield curve at
the date of grant with maturity dates approximately equal to the expected term of the options at the date of the grant. The
expected life of the Company’s options is based on evaluations of historical employee exercise behavior, forfeitures,
cancellations and other factors. The valuation model applied in this calculation utilizes highly subjective assumptions
that could potentially change over time. Changes in the subjective input assumptions can materially affect the fair value
estimates of an option. Furthermore, the estimated fair value of an option does not necessarily represent the value that
will ultimately be realized by the employee holding the option.
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The following table summarizes the Company’s stock option activities for the year ended December 31, 2013 (in

thousands, except price per share and contractual term):

Weighted-
Weighted- Average
Average Remaining Aggregate
Number Exercise Price Contractual Intrinsic
Options of Shares Per Share Term Value

Outstanding at January 1, 2013 .......ccccoeeieiieinieiniieeeeeeie e 5,167 $ 11.08
GIanted........oooouiiiieiieeeeee et 1,842 6.53
EXETCISEA ....vieiieiiiieiieie ettt st e (216) 7.66
FOrfeited .....oooiiiiieiece e (86) 6.77
EXPITCd ...ooeieieeeeee e e (2,215) 11.15

Outstanding at December 31, 2013 ..........cccoevieieininieieeseeieieans 4,492 $ 942 5.66 $ 4,446

Vested and expected to vest in the future at December 31, 2013..... 4,365 $ 951 5.56 $ 4,208

Exercisable at December 31, 2013 ......ccooiiiiiiiiiiiiiee e, 2,598 $ 1148 3.27 $ 989

The weighted-average grant-date fair value of options granted during the years ended December 31, 2013, 2012
and 2011 was $2.47, $2.63 and $2.94 per share, respectively.

AtDecember 31,2013, there was $3,220,000 of total unrecognized compensation expense related to options granted
to employees under the Company’s share-based payment plans. That cost is expected to be recognized over a weighted-
average period of 2.0 years. The amount of unrecognized compensation expense noted above does not necessarily represent
the amount that will ultimately be realized by the Company in its consolidated statement of operations.

The total intrinsic value for options exercised during the years ended December 31, 2013 and 2012 was $243,000
and $3,000, respectively. Cash received from the exercise of stock options for the years ended December 31, 2013 and
2012 was $1,652,000 and $19,000, respectively. There were no stock option exercises in 2011.

Restricted Stock Units

Restricted stock units awarded under the 2004 Plan and the 2013 Directors Plan are recorded at the Company’s
closing stock price on the date of grant. Restricted stock units generally vest at the end of a three year period. At
December 31,2013,2012 and 2011, the weighted average grant-date fair value of restricted stock units granted was $6.55,
$6.36 and $7.01, respectively. The Company recorded $1,694,000, $1,556,000 and $1,799,000 of compensation expense
related to restricted stock units, in 2013, 2012 and 2011, respectively. The table below is a roll-forward of the activity for
restricted stock units during the 12 months ended December 31, 2013 (in thousands, except fair value amounts):

Weighted-
Average

Grant-Date

Restricted Stock Units Units Fair Value
Nonvested at JAnUAry 1, 2013 . .....cciiiiiieieieieieeeetet ettt a st eseesae e eseesaesessessesesens 647 $ 6.87
(Y 1T« ARSI 440 6.55
VESEEA. ...ttt ettt ettt ettt ettt ettt e e et e e b e e re e b e ete e beera e beerb e beerb e beesbeabeenbeeteenbeereenseereenseenes (193) 7.86
) 1<) 1< PO PSR 21 6.78
Nonvested at DecemDbEr 31, 2003 ....eoiiiiieeeeeeeeee et e et eeae e e et e e s ereeeseaeeseaeeeas 873 $6.49

At December 31, 2013, there was $3,398,000 of total unrecognized compensation expense related to nonvested
restricted stock units granted to employees under the Company’s share-based payment plans. That cost is expected to be
recognized over a weighted-average period of 1.64 years.

Phantom Stock Units

PSUs awarded under the 2004 Plan are a form of share-based award that are indexed to the Company’s stock and
are settled in cash. Because PSUs are settled in cash, compensation expense recognized over the vesting period will vary
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based on changes in fair value. Fair value is remeasured at the end of each interim reporting period based on the closing
price of the Company’s stock. PSUs vest at the end of a three year period.

The weighted average grant-date fair value per share of PSUs granted to employees during the years ended
December 31, 2012 and 2011 was $6.37 and $7.51, respectively. The Company did not grant PSUs in 2013.

The table below is a roll-forward of the activity for phantom stock units during the 12 months ended December 31,
2013 (in thousands, except fair value amounts):

Weighted-
Average

Grant-Date

Phantom Stock Units Units Fair Value
Nonvested at January 1, 2013 .....oouiiiiieieeieeieee ettt et sb e e saeebeesraeebe e taesnbeeseens 508 $6.77
GITANEEA ...ttt ettt et e et e e bt e s tb e e beeeabeesbeesebeesseeseseesbaassssesseesseenseessbeessesaseensaannreanes — —
5]l PSP (17) 7.51
FOTTRILEA. ..ottt ettt ettt e et e be e e e beesaesbeesbebeessesbeessessaesseeseensessnensenns 47) 7.04
Nonvested at December 31, 2013 ...couiiiiiiiiiiieeeee ettt e et e s e e naaeeaas 444 $6.72

In connection with these awards, the Company recognized compensation expense of $1,635,000, $1,724,000 and
$2,095,000 for the years ended December 31, 2013, 2012 and 2011, respectively. At December 31, 2013, the Company
accrued compensation expense of $2,830,000 of which $1,439,000 was included in accrued employee compensation and
benefits and $1,391,000 was included in long-term incentive compensation and other in the accompanying consolidated
balance sheet. Accrued compensation expense for PSUs was $1,324,000 at December 31, 2012, which was included in
long-term incentive compensation and other in the accompanying consolidated balance sheets.

Stock Appreciation Rights

The Company records compensation expense for SARs based on the estimated fair value on the date of grant using
the Black Scholes option-pricing model. SARs are subsequently remeasured at each interim reporting period based on a
revised Black Scholes value until they are exercised. SARs vest over a three year period. As of December 31,2013, 2012
and 2011, the Company recognized $3,016,000, $2,285,000 and $321,000, respectively, in compensation expense related
to these awards. At December 31, 2013 and 2012, the Company accrued compensation expense of $5,193,000 and
$2,607,000, respectively, of which $4,200,000 and $1,819,000 was included in accrued employee compensation and
benefits, respectively, and $993,000 and $788,000 was included in long-term incentive compensation and other,
respectively, in the accompanying consolidated balance sheets.

The table below summarizes the total number of SARs granted to employees during the year ended December 31,
2013 (in thousands):

Weighted-

Average
Exercise Price

Stock Appreciation Rights Units Per Share
Nonvested at January 1, 2013 . ......cooioiiieeeeeeeeeeee ettt ettt re e eneenas 2,995 $6.42
GIANEEA ..ottt ettt e et e e te e e b e e ete e e b e e eaeeeabeeetaeeassetaeeabeeteeeabeesaeeareeteeenreenses — —
VIESTEA. ...ttt ettt ettt ettt et e e ete e et e ete et e eeteeebeeeteeetreeetaeeaneenteeeaaeeree e (380) 6.48
FOTTRILEA. ..ottt ettt ettt ettt et e b e beesbeeaeesbeeseesseesaesseessesseessesssessenseans (140) 6.69
Nonvested at December 31, 2013 ....c..ooiiiiiiiiiiiieieeeeeee ettt 2,475 $6.39

Employee Stock Purchase Plan

The Company offered an employee stock purchase program in which participating employees authorized the
Company to withhold compensation and use the withheld amounts to purchase shares of the Company’s common stock
at 85% of the closing price on the last day of each six-month offering period. In 2011, the Company terminated this
program. In 2011, the Company purchased approximately 376,000 shares of common stock under this program on behalf
of participating employees and recorded compensation expense of $234,000.
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Share-Based Compensation Expense

The table below summarizes the amounts recognized in the financial statements for the years ended December 31,
2013, 2012 and 2011 for share-based compensation, including expense for stock options, restricted stock units, phantom
stock units and cash settled stock appreciation rights (in thousands):

2013 2012 2011
COSE OF SALES....cuiieeiieeiitceectet ettt ettt ettt b et et se bbb bbbt sete s teereseas $§ 473 § 276 $§ 424
OPCTALING CXPCIISES....uvivrerriereereerrerseeserseassesseessesseesesssessesseessesseessesssessesssessesssessesssessens 7,711 6,874 10,882

Total cost of employee share-based compensation included in loss before income tax § 8,184 $ 7,150 $11,306

In 2010, in connection with an employment agreement with a former executive officer of the Company, the Company
was contractually obligated to grant $11,730,000 in the form of various share-based awards over the service period
stipulated in the agreement. As a result, the total contractual obligation related to these equity awards was recognized on
a straight-line basis over the contract term, which resulted in the recognition of compensation expense of $1,415,000 in
2011. Also in 2011, as a result of the resignation of the executive officer, the Company accelerated the vesting period of
all outstanding equity awards granted under the employment agreement, which resulted in the recognition of additional
compensation expense of $2,136,000.

In connection with the Cost Reduction Initiatives announced in July 2012 (see Note 3), the Company recognized
$416,000 during the year ended December 31, 2012 in stock compensation expense as a result of the contractual
acceleration of the vesting of certain stock options, restricted stock units and phantom stock units. In connection with the
Reorganization and Reinvestment Initiatives announced in June 2011 (see Note 3), the Company recognized $3,539,000
during the year ended December 31, 2011 in stock compensation expense as a result of the contractual acceleration of
the vesting of certain stock options, restricted stock units and phantom stock units.

Note 16. Employee Benefit Plans

The Company has a voluntary deferred compensation plan under Section 401(k) of the Internal Revenue Code (the
“401(k) Plan”) for all employees who satisfy the age and service requirements under the 401(k) Plan. Each participant
may elect to contribute up to 75% of annual compensation, up to the maximum permitted under federal law. In 2013 and
2012, the Company matched amounts equal to 50% of the participant’s contributions up to 6% of their eligible annual
compensation. In 2011, the Company matched an amount equal to 100% of the participant’s contributions up to 6% of
their eligible annual compensation.

The portion of the participant’s account attributable to elective deferral contributions and rollover contributions are
100% vested and nonforfeitable. Participants vest in employer matching and profit sharing contributions at a rate of
50% per year, becoming fully vested after the completion of two years of service. In accordance with the provisions of
the 401(k) Plan, the Company matched employee contributions in the amount of $1,589,000, $2,156,000 and $5,061,000
during 2013,2012 and 2011, respectively. Additionally, the Company can make discretionary contributions based on the
profitability of the Company. For the years ended December 31, 2013, 2012 and 2011 there were no discretionary
contributions.

Note 17. Fair Value Measurements

Certain of the Company’s financial assets and liabilities are measured at fair value on a recurring and nonrecurring
basis. Fair value is defined as the price that would be received to sell an asset or the price paid to transfer a liability (the
exit price) in the principal and most advantageous market for the asset or liability in an orderly transaction between market
participants. Assets and liabilities carried at fair value are classified using the following three-tier hierarchy:

Level 1: Quoted market prices in active markets for identical assets or liabilities;

Level 2: Quoted prices for similar instruments in active markets; quoted prices for identical or similar instruments
in markets that are not active; and model-derived valuations in which significant inputs and significant value drivers are
observable in active markets; and

Level 3: Fair value measurements derived from valuation techniques in which one or more significant inputs or
significant value drivers are unobservable.
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The following table summarizes the valuation of the Company’s foreign currency exchange contracts (see Note 18)
that are measured at fair value on a recurring basis by the above pricing levels at December 31, 2013 and 2012 (in
thousands):

Fair
Value Level 1 Level 2 Level 3
2013
Foreign currency derivative instruments—asset pOSition...........cccecvrvevevevenennne $ 557 § — §$ 557§ —
Foreign currency derivative instruments—Iliability position............ccccceeevennen. (823) — (823) —
$ (266) $§ — $ (266) —
2012 - - -
Foreign currency derivative instruments—asset position..............ccccevevevennnen. $5,011 $§ — $5011 § —
Foreign currency derivative instruments—Iliability position............ccccceeevennen. (1,046) —  (1,046) —

$3,965 § — §3965 § —

The fair value of the Company’s foreign currency exchange contracts is based on observable inputs that are
corroborated by market data. Foreign currency derivatives on the balance sheet are recorded at fair value with changes
in fair value recorded in the statement of operations.

Nonrecurring Fair Value Measurements

The Company measures certain assets at fair value on a nonrecurring basis at least annually or when certain indicators
are present. These assets include long-lived assets, goodwill and non-amortizing intangible assets that are written down
to fair value when they are held for sale or determined to be impaired. As the implied fair value for the items discussed
below was based on significant, unobservable inputs, the fair value measurements are classified as Level 3.

During 2012, in connection with the Cost Reduction Initiatives (see Note 3), the Company reached an agreement
in principle to sell its golf ball manufacturing facility in Chicopee, Massachusetts and, in connection with this agreement,
during the year ended December 31, 2012, the Company designated this building as assets available for sale, and recorded
a pre-tax charge of $7,939,000 to write the building down to its estimated selling price, net of estimated commissions
and fees (see Note 7). In addition, in connection with the same initiatives, the Company transitioned its integrated device
business to a third-party based model and, as a result, the Company performed an impairment analysis that was based on
a discounted cash flow model on the net realizable value of its uPro assets. This analysis resulted in impairment charges
of $5,156,000 to write-off amortizing intangibles and goodwill (see Note 8), and $4,345,000 to write-off property, plant
and equipment associated with uPro devices (see Note 3).

Also in connection with the Cost Reduction Initiatives, during the fourth quarter of 2012, the Company determined
that the sum of the future cash flows expected to result from the use of its Top-Flite patents was less than their carrying
amount and, as a result, the Company recognized an impairment charge of $4,572,000 to write-off the net book value of
these patents (see Note 8).

In the fourth quarter of 2011, the Company conducted an impairment test on goodwill related to its reporting unit
in Australia. Due to the negative impact of significant flooding and inclement weather as well as a decline in economic
conditions in that region during 2011, the Company determined that the estimated fair value for this unit was less than
the unit’s net book value including goodwill. As a result, the Company recorded an impairment charge of $1,120,000 to
write-off the goodwill balance related to this reporting unit. In June 2011, the Company recorded an impairment charge
of $5,413,000 related to the trade names and trademarks included in non-amortizing intangibles that were associated with
the Top-Flite and Ben Hogan brands. This charge was recorded in general and administrative expenses in the accompanying
consolidated statement of operations for the year ended December 31, 2011.
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Disclosures about the Fair Value of Financial Instruments

The carrying values of cash and cash equivalents, trade accounts receivable and trade accounts payable and accrued
expenses at December 31, 2013 and 2012 are reasonable estimates of fair value due to the short-term nature of these
balances and are therefore classified as Level 1.

The table below illustrates information about fair value relating to the Company’s financial assets and liabilities
that are recognized on the accompanying consolidated balance sheets as of December 31, 2013 and 2012, as well as the
fair value of contingent contracts that represent financial instruments (in thousands):

December 31, 2013 December 31, 2012
Carrying Carrying
Value Fair Value Value Fair Value
Convertible NOLES™" ............ovieeeeeeeeeeee e $107,835 $138,668 $107,133 $118,406
ABL FACIlItY® ... $ 25660 $ 25660 $ —  $ —
Standby letters of credit™ ..o, $ 1,297 $ 1,297 $ 3265 $ 3,265

(1) The carrying value of the convertible notes at December 31, 2013 and 2012 is net of the unamortized discount of
$4,665,000 and $5,367,000, respectively (see Note 4). The fair value of the convertible notes was determined based
on secondary quoted market prices, and as such is classified as Level 2 in the fair value hierarchy.

(2) Amounts outstanding under the Company's ABL Facility are classified as Level 1 as they approximate the carrying
value due to the short term nature of this obligation.

(3) Amounts outstanding under standby letters of credit represent the Company’s contingent obligation to perform in
accordance with the underlying contracts to which they pertain. The fair value of standby letters is classified as Level
1 as it approximates the carrying value due to the short term nature of these obligations.

Note 18. Derivatives and Hedging
Foreign Currency Exchange Contracts

The Company accounts for its foreign currency exchange contracts in accordance with ASC Topic 815, “Derivatives
and Hedging” (“ASC 815”). ASC 815 requires the recognition of all derivatives as either assets or liabilities on the balance
sheet, the measurement of those instruments at fair value and the recognition of changes in the fair value of derivatives
in earnings in the period of change, unless the derivative qualifies as an effective hedge that offsets certain exposures. In
addition, it requires enhanced disclosures regarding derivative instruments and hedging activities to better convey the
purpose of derivative use in terms of the risks the Company is intending to manage, specifically about (a) how and why
the Company uses derivative instruments, (b) how derivative instruments and related hedged items are accounted for
under ASC 815, and (c) how derivative instruments and related hedged items affect the Company’s financial position,
financial performance, and cash flows.

In the normal course of business, the Company is exposed to gains and losses resulting from fluctuations in foreign
currency exchange rates relating to transactions of its international subsidiaries, including certain balance sheet exposures
(payables and receivables denominated in foreign currencies). In addition, the Company is exposed to gains and losses
resulting from the translation of the operating results of the Company’s international subsidiaries into U.S. dollars for
financial reporting purposes. As part of its strategy to manage the level of exposure to the risk of fluctuations in foreign
currency exchange rates, the Company uses derivative financial instruments in the form of foreign currency forward
contracts and put and call option contracts (“foreign currency exchange contracts”) to hedge transactions that are
denominated primarily in Japanese Yen, British Pounds, Euros, Canadian Dollars, Australian Dollars and Korean Won.
Foreign currency exchange contracts are used only to meet the Company’s objectives of minimizing variability in the
Company’s operating results arising from foreign exchange rate movements. The Company does not enter into foreign
currency exchange contracts for speculative purposes. Foreign currency exchange contracts usually mature within twelve
months from their inception.

During the years ended December 31, 2013, 2012 and 2011, the Company did not designate any foreign currency
exchange contracts as derivatives that qualify for hedge accounting under ASC 815. At December 31, 2013, 2012 and
2011, the notional amounts of the Company’s foreign currency exchange contracts used to hedge the exposures discussed
above were approximately $42,264,000, $137,125,000 and $165,533,000, respectively. The Company estimates the fair
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values of foreign currency exchange contracts based on pricing models using current market rates, and records all
derivatives on the balance sheet at fair value with changes in fair value recorded in the statement of operations.

The following table summarizes the fair value of derivative instruments by contract type as well as the location of
the asset and/or liability on the consolidated balance sheets at December 31, 2013 and 2012 (in thousands):

Asset Derivatives

December 31, 2013 December 31, 2012
Fair Fair
Derivatives not designated as hedging instruments Balance Sheet Location Value Balance Sheet Location Value
Foreign currency exchange contracts ................... Other current assets $ 557 Other current assets $5,011

Liability Derivatives
December 31, 2013 December 31, 2012

Fair Fair
Derivatives not designated as hedging instruments Balance Sheet Location Value Balance Sheet Location Value

Accounts payable Accounts payable

Foreign currency exchange contracts ................... and accrued expenses $ 823  ,ndaccrued expenses $1,046

The following table summarizes the location of gains and losses on the consolidated statements of operations that
were recognized during the years ended December 31, 2013, 2012 and 2011, respectively, in addition to the derivative
contract type (in thousands):

Amount of Gain / (Loss) Recognized
in Income on Derivative Instruments

Location of gain (loss) recognized Years Ended December 31,
L . L. in income on derivative
Derivatives not designated as hedging instruments instruments 2013 2012 2011
Foreign currency exchange contracts............ccceeeee.. Other income (expense), net $ 6,764 § 6,591 § (8,861)

The net realized and unrealized contractual net gains and (losses) noted in the table above for the years ended
December 31, 2013, 2012 and 2011 were used by the Company to offset actual foreign currency transactional net gains
associated with assets and liabilities denominated in foreign currencies as well as net gains associated with the translation
of foreign currencies in operating results.

Note 19. Segment Information

The Company has two operating segments that are organized on the basis of products and include golf clubs and
golfballs. The golf clubs segment consists primarily of Callaway Golf woods, hybrids, irons and wedges, Odyssey putters,
pre-owned clubs, golfapparel and footwear, golfbags, golf gloves, travel gear, headwear and other golf-related accessories,
as well as royalties from licensing of the Company’s trademarks and service marks. The golf balls segment consists
primarily of Callaway Golf balls that are designed, manufactured and sold by the Company. During the first quarter of
2012, the Company completed the sale of certain assets related to the Top-Flite and Ben Hogan brands (see Note 8). In
addition, during the third quarter of 2012, the Company announced the transition of its North American golf apparel and
footwear and global GPS device businesses to a third-party based model. As such, the net sales and income before income
taxes for the year ended December 31, 2013 include minimal sales of Top-Flite and Ben Hogan golf products as well as
sales of golf apparel, footwear and uPro GPS on-course measurement devices. There are no significant intersegment
transactions.
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The table below contains information utilized by management to evaluate its operating segments.

Years Ended December 31,
2013 2012 2011
(In thousands)

Net sales:
GO CIUDS ...ttt ettt ettt ete et ete v e ereeeaeens $ 710,654 $ 694,489 $ 726,169
[ 2e) B 2711 OO UOTRTRTRT 132,147 139,576 160,359
$ 842,801 $ 834,065 $ 886,528

Loss before income tax:

GOIE CIUDS™ .. $ 27,684 $ (59,827) $ (3,899)
GOIEBAIIS™ ... 1,582 (15,019)  (12,655)
RecoNCIling itemS ...........oooiveioeeeeeeeeeeee e (42,588)  (43,200)  (73,707)

$ (13,322) $(118,046) $ (90,261)

Identifiable assets:*®

GOIE CIUDS.......eeeeee oo $ 374,473 $ 328,210 $ 409,074
GOIFBAIIS™ ... 49,261 64,203 92,280
ReconCiling items® ..........ooooviomieeeeeeeeeeeeee e 240,129 245223 225,758

$ 663,863 § 637,636 $ 727,112
Additions to long-lived assets:

GO CIUDS ...ttt ettt eaeeeaeeene e $ 13,250 $ 16,347 $ 23,087
GOIE BAILS.....oeeieiecee ettt e et 1,163 260 6,680
$ 14413 $ 16,607 $ 29,767

Goodwill: -
GO CIUDS ...ttt ettt e e et e eneens $ 29212 $ 29,034 $ 29,203
(@ 10) 57 11 RO — — —

$ 29212 § 29,034 $ 29,203
Depreciation and amortization: -
GO CIUDS ...ttt ettt st $ 21,019 § 21,096 $ 26,695
L€ 7o) 271 1 USSP 4,524 13,315 11,941
$ 25543 § 34411 $ 38,636

(1) The tables below includes total charges absorbed by the Company’s operating segments from the restructuring
initiatives discussed in Note 3 (in thousands):

Year Ended December 31, 2013

Golf Golf Corporate
Clubs Balls G&A® Total
Cost Reduction INitiatives..........ooeeeeeeeeeeeeeeeeeee e $ 6395 $ 6973 $ 3,188 $ 16,556

Year Ended December 31, 2012

Golf Golf Corporate

Clubs Balls G&A? Total
Cost Reduction INTtHAtIVES. ........ccveeeeeeeeeeeeee oo $30,398 $16,589 $ 7,074 $ 54,061
Reorganization and Reinvestment Initiatives ...........cocceeeverevreeenennen. 812 240 (40) 1,012
TOAL .ttt $31,210 $16,829 § 7,034 $ 55,073
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Year Ended December 31, 2011

Golf Golf Corporate

Clubs Balls G&A? Total
Reorganization and Reinvestment Initiatives .............ccoovveevevvenennen. $ 5642 $ 1,329 $ 9,358 $16,329
GOS TNITATIVES ..eevvieveeeeieeeteeeee ettt e ere et e eeveeeteeeeeeeaeeennes 15,558 5,038 4,084 24,680
TOAL...c.eveieeece ettt et $21,200 $ 6,367 $13,442 $41,009

(2) Reconciling items represent the deduction of corporate general and administration expenses and other income
(expenses), which are not utilized by management in determining segment profitability. In addition to the corporate
general and administrative expenses identified above in connection with the Company’s Cost Reduction Initiatives
and Reorganization and Reinvestment Initiatives, the following charges were included in reconciling items:

* Net gains of $5,943,000 and $3,248,000 for 2013 and 2012, respectively, and net losses of $8,153,000 for 2011
related to foreign currency hedging contracts, offset by net foreign currency transaction losses and gains included
in other income (expense);

» Apre-tax gain of $6,602,000 in connection with the sale of the Top-Flite and Ben Hogan brands during the year
ended December 31, 2012 (see Note 8);

* Pre-tax impairment charges of $6,533,000 for 2011 primarily related to certain trademarks and trade names (see
Note 8); and

* A pre-tax gain of $6,170,000 recognized in 2011 in connection with the sale of certain buildings (see Note 7).
(3) Identifiable assets are comprised of net inventory, certain property, plant and equipment, intangible assets and
goodwill. Reconciling items represent unallocated corporate assets not segregated between the two segments.
(4) Includes property classified as available for sale in the amount of $2,396,000 in 2012. Property held for sale in 2012

represents the net book value of the Company’s golf ball manufacturing facility in Chicopee, Massachusetts (see
Note 7).

The Company’s net sales by product category are as follows:

Years Ended December 31,

2013 2012 2011
(In thousands)
Net sales:
WOOMS. ..ottt et et et et eeere e etaeeereeeaeeans $256,444 $200,588 $211,191
TEOMIS .ttt ettt e ettt e ettt ete e e eeete et eeereeeneeans 181,842 170,794 206,817
PULLEIS ...ttt e et e et et e et e e eae e e teeeneeeteeeaeeeteeeaeeaseeeneeans 89,559 93,325 88,160
GOIEBAILS ..ottt 132,147 139,576 160,359
Accessories and OthET ...........oocuviiiiiiiiciie e 182,809 229,782 220,001

$842,801 $834,065 $886,528
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The Company markets its products in the United States and internationally, with its principal
international markets being Japan and Europe. The tables below contain information about the geographical areas in
which the Company operates. Revenues are attributed to the location to which the product was shipped. Long-lived
assets are based on location of domicile.

Long-Lived
Assets
(excluding
deferred tax
Sales assets)

(In thousands)

2013
UTHECA STATES ..ottt ettt et et et et et eeuesae et eeuessesseeseseseeeseses et eneeneeeeeseesenseseesnesnenaens $401,478 $206,111
D) o1 TSSO SPRRR 121,477 7,905
JAPAI ..ottt ettt at et nt st sttt eteeteereeseesenbennen 161,598 6,491
REST OF ASTA. ..o e e e e e e et e e et e e e e e e eneeeenaneeannns 84,073 3,627
Other fOrCIGN COUNIIIES ......ecvieieriieieriieieeieeteeteeteeteete et esteetesteessesseessesseensessaensesssensenssensenns 74,175 15,827
$842,801 $239,961

2012
UTIEEA STALES ..ottt ettt et et et et et et eseeae et eeuessesseeseeseseeeeesesesenseneeneeseereeseseesnessesaens $392,087 $212,438
BUTOPE ..ottt ettt et e s e e bt e s et e e beestae e beeenbeenbeessbeenteeenreetaennbeente 120,160 7,969
JAPAN ..ottt a et ettt et aeetenaean 157,315 6,897
RS OF ASTA. ...t e e e et e e e e e e e e e e aeans 75,035 4,265
Other fOreIZN COUNIIIES ... .evieieriieierieetesieeie st et et e e et e e et esteeeesseensesseensesseesessaensesnsensenns 89,468 17,161
$834,065 $248,730

2011
UNIEEA STALES ... vttt et ettt a e st ea e et e ea e et e et e esteeaeensesatesassatesaeensesaeesesnean $419,448 $268,376
BUTODE ...ttt ettt e s et et e st e e bt e e nbeebeesabeenaeesabeebaennba et 133,572 7,313
21 o) o OO TUUPSURTPRRUSRRPRRN 149,768 8,386
g Ao A2 ) T F P TRRN 82,746 4,581
Other fOreIZN COUNIIIES ... .eeuiruieiiiierieeie st ettt et et ee et et et ettt e saeeeeseeesesseenaesseeseeneanseans 100,994 17,740

$886,528 $306,396

Note 20. Transactions with Related Parties

The Callaway Golf Company Foundation (the “Foundation”) oversees and administers charitable giving for the
Company and makes grants to carefully selected organizations. Officers of the Company also serve as directors of the
Foundation and the Company’s employees provide accounting and administrative services for the Foundation. During
2013, 2012 and 2011, the Company did not make any contributions to the Foundation.
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Note 21. Summarized Quarterly Data (Unaudited)

Fiscal Year 2013 Quarters
Ist 2nd 3rd 4th Total

(In thousands, except per share data)

NEt SALES ..ttt $287,756  $249,646 $178,229 $127,170 $ 842,801
Gross Profit™!) ... $130,436  $ 95,652 $ 59,409 $ 29,261 $ 314,758
Net income (1058) 72 ..o $ 41,660 $ 10,071 $(21,153) $(49,499) $ (18,921)
Dividends on convertible preferred stock...................... $ 783 $ 783 $ 1,766 $ — $ 3,332
Net income (loss) allocable to common
shareholders™® ..........cooivooeeeeeeeeeeeeeeeeeee e $ 40,877 § 9,288 §$(22,919) $(49,499) § (22,253)
Earnings (loss) per common share®
Basic"® . $ 058 $ 013 $ (032) $ (065 $ (0.31)
Diluted™ @ ..o $ 047 $ 012 $ (032) $ (065 $ (0.31)

Fiscal Year 2012 Quarters

1st 2nd 3rd 4th Total
(In thousands, except per share data)

Nt SALES...eeuvieieiieeieieeiee ettt $285,098 $281,123 $147,906 $119,938 § 834,065
GrOSS PrOfIt™ ..o $124371 $110,653 $ 3,800 $ 9,344 $ 248,168
Net income (1085)” @)oo $ 31,802 $ 2,799 $(86,798) $(70,749) $(122,946)
Dividends on convertible preferred stock...................... $ 2,625 $ 2625 $ 2414 $ 783 $ 8,447
Net income (loss) allocable to common
shareholders™ ™™ e $ 29,177 § 174 $(89,212) $(71,532) §$(131,393)
Earnings (loss) per common share®

Basic® ™) e $ 045 $ — % (1.31) $ (1.01) $ (1.96)

Diluted® P e $ 037 $ — $ (131 $ (1.01) $ (1.96)

M

2

3

“
(&)

(6)

During the first, second, third and fourth quarters 0£2013, the Company recognized charges of $2,282,000, $4,087,000,
$1,005,000 and $3,775,000, respectively, in cost of goods sold in connection with the Company’s Cost Reduction
Initiatives (see Note 3).

During the first, second, third and fourth quarters of 2013, the Company recognized charges of $2,158,000 ($0.03
per share), $3,074,000 ($0.04 per share), $1,142,000 ($0.02 per share) and $3,808,000 ($0.05 per share), respectively,
in after-tax charges in connection with the Company's Cost Reduction Initiatives (see Note 3).

During the second, third and fourth quarters of 2012, the Company recognized charges of $961,000, $27,302,000,
and $7,965,000, respectively, in cost of goods sold in connection with the Company’s Cost Reduction Initiatives (see
Note 3).

During the first quarter of 2012, the Company recognized an after-tax gain of $4,069,000 ($0.06 per share) in
connection with the sale of the Top-Flite and Ben Hogan brands (see Note 8).

During the second, third and fourth quarters of 2012, the Company recognized after-tax charges of $2,855,000 ($0.04
per share), $21,576,000 ($0.32 per share), and $8,798,000 ($0.13 per share), respectively, in connection with the
Company’s Cost Reduction Initiatives (see Note 3).

Earnings per share is computed individually for each of the quarters presented; therefore, the sum of the quarterly
earnings per share may not necessarily equal the total for the year.
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0‘3“’% SPEED REGIME

What if you could play a golf ball that’s built to deliver optimized aerodynamic performance for YOUR swing
speed, along with Tour-level control and superior spin separation? That sounds like a perfect combination. Well
that’s exactly what we’ve done for the new Speed Regime - Tour golf balls that are specifically engineered and fit
to a wide range of swing speeds.

Now finding the performance you want is simple: If you have a moderate swing speed of 90mph or below, play
SR1; an athletic swing speed between 90mph and 105mph, SR2. And if you’ve got a Tour-level swing speed of
105mph or above, go with SR3. It’s that easy. The early word on SR - it’s awesome.

“The new golf ball is awesome. The SR3
Ball that I've been using, | was able to use
one ball every round..Whatever technology
you did to that ball it is the way to go.”

- Patrick Reed

“Speed Regime marks the first time
we’ve customized aerodynamics for
different segments of golfers.”

Dave Bartels - SR Dr., Golf Ball R&D




ODYSSEY

#1 PUTTER IN GOLF.
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